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- boxed for maximum sales appeal. A few | ° 
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complete Pat Line in our new Catalog 
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Smartly-styled pin-on pencils and ball 

point pen. They pull out on 17” chain . 

to write, retract ‘automatically. (A) PIN- ee = 

ON PENCIL #250—six color choices, 

retail $1.95. (B) REEL RITER—in six MAGNIFYING BAR + 

colors, ball point snaps in as pen winds type easy to read, 
, retail, $2.00. (C) PATRICIAN telephone book pages, 

PENCIL—in deluxe gold or rhodium Solid optical Lucite, 52” long, handy elapsed time. 

finish with hand engraving on reel, for pocket or purse. individual flannel- ger. With handy, chained-in-place pen- 

ette carrying bag. Retail, $1.00. cil, retail, $1.95. 


retail $2.95. 


- 7th Street 


430—Makes small TIME KEEPER +230 — Newest idea in 
slides easily over telephone timers. Rising bubble in 
price lists, etc. Styrene tube indicates 1 to 3 minutes 

Resets with flip of fin- 
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MAGNETIC MEMO #375— Family A 
“tacked” 
‘ PHONE MATE #875—Every convenience KEY KEEPER (A) Pins in handbag, pulls 
out on 14” chain, retracts automatic- 


letin board for magneticall 
ig roll of standard 
d, magnetic dialer pencil and al- ‘¥ > 
ally. Gold or rhodium finish, retail 
has hand 


memos, reminders. B ‘ d 
adding machine tape for shopping lists, —pad, y [ 
chained-in-place pencil. Magnets in- phabetized card index clipped to phone. 
cluded. Brushed copper or nickel finish, Standard 4” x 6” pad refills. Brass or $1.00. CLIP-ON MODEL (B) ha 

chrome top, retail $2.95. engraved design on reel. Retail $1.50. 


retail $2.95, 
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ITS NEW! 


IT’S BROWNIE 
TIME 
the party goods line with 
imagination, excitement, exclusives! 
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°F Complete in every way...that’s j The imaginative innovations 
so. i =" Brownie Party-Time of the new Brownie Party-Time 
“hi & ! with exclusive = . 
ios mene! Spas line are just part of the 
$2) Bimmovations like the enchanting _ es ; 
“\¢ [illrina centerpiece, illustrated. “excitement that is Rust Craft! 
Sat For at Rust Craft, newness is 
efi fr | ik eae an everyday event. See our 
an “gps, including Coes: iam complete line of everyday, 
ones * iy : 
32}! [RARDoll” and 1344" "Ballering seasonal and studio cards... 
<2)" [> —all a “snap” to assemble! Rey 
Ei notes, invitations and 
Brig _with narrower announcements . . . everyday 
> 82) rim for greater food area. and seasonal wraps... 
c.f [| New size added to regular,” personalized Christmas 
“96 pppestic-coated 7 and 9° platen: ' | greetings... and our full range 
ne ; ; 
Sz) & 4 —perfect for of racks and fixtures (including 
008 | Pildren's parties. ..in addition some of the newest, most 
soe regular 7-oz. hot ’n cold cups! unusual and most effective in 
az”s | the industry!). All new... all 
paey —full sized! No ti il Rust Craft! 
a oe skimping on dimensions or styling! exciting ... all Rust Craft! 
Eig 
23% : 
—designed for saleability! 
Patter; themed for everyday — , 
and holiday events. § 
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The 40th Anniversary Line of Distinctive, Name-Imprinted REA 
CHRISTAAAS CARDS 


With 


AS CE ep sfE C E for both Personal Barope 


° to advi 
GREETINGS ee and Business Use they WI 


dustry 


) The Executive Album — featuring a com. MOpER 
plete line of Christmas Cards especially terpart 
created for use by business firms, executives In 01 
and professional people. Helps you get big- we We 
volume sales! find ré 


more 


we Broader price range — the completely new had be 

Popular-Price line features prices even Street 

lower than last year! And more true-luxury Maga 

cards for those who want them. As an extra- . Le 

ake lavish touch, the envelopes are lined with Gallic 

a ‘ gold or silver foil. “ 
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— The famous Masterpiece ‘Profit Policy” .. . 
No Deadlines (send in your orders right up 
until Christmas). 


No Alternate-Choice Cards Required. 
Accurate Imprinting Always. 


Prompt Masterpiece Service 
Coast-to-Coast* 


ass 


GREETINGS 


This year, as in many years 
(o (0) «1s 0) An 


The Best Stores in Town Feature Name-Imprinted 
CHRISTAAAS CARDS 
BY /°e& ASTER PIECE 


GREETINGS 


DEAR 


n ted REA DER 


With at least two industry 
groups taking organized tours of 
ral Europe this spring, we would like 
: to advise the lucky travelers that 
3 Use 


they will never be far from an in- 
dustry trade journal, because 
a Com. \MopERN STATIONER has its coun- 


Decially terparts overseas. 
CUtives In one such publication recently, 
Bet big. we were surprised and pleased to 
find reproduced an article we ran 
more than two years ago. What 
ly new had been “The Dullest Store on the 
S even Street” in our pages became “Le 
fuxury J} Magasin le Plus Triste de la Rue” 
d with in Le Papetier De France. Fresh 


Gallic artwork accompanied the 
French translation of the piece on 
promotion techniques for stimulat- 
ing interest in the sometimes- 
dreary stationery and office equip- 
ment store. This is how the use 
of direct mail and promotion spec- 
taculars were suggested: 
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Also in the miscellany depart- 
ment, you might be interested in 
a “poison pen” letter we got the 
other day — an announcement of 
a new device which looks like a 
fountain pen but which fires a 
charge of tear gas for protection 
against personal attack. Called the 
“Zoe Tear Pen,” it is available to 
retail at $5.95. 
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FIRM NAME ORIGINAL — NOT NEGOTIABLE 
Shippers N. 
: DESCRIPTION OF YOUR PRODUCTS ——— _ 
/ Street Address City & State pana nk Date 
CARRIER 19 
— WECEIVED. sunsuct Vo THE CLASSIFICATIONS AND TARIFVS IN EFFECT OW TwE DATE OF THE ISSUE OF TRIB DILL OF LAG. 
Delivered To | 
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AR LOADS _|_Casts | puGs | CRATES [BUNDLES] LOOSE | Sais BAGS | Onums |CAamTons fod 
| | } _ The signature here scknowiedgee 
| only We amount prepeid. 
Remarks 7 | crite bares Gare advanced i 
| a Signature of consignor Ager oF Cashier a . z = 
RECEIVING Shipper, Per_ ___Agent Per = 
— CLERK Permanent post-office address of shipper: 
Receiving Record or Delivery Receipt Straight Bill of Lading — Short Form 
(Form SBRR or 58D1) (Form 58BL1) 


ROYAL gives you Quality-Printed Forms 
for Every Business Need! 


Last year, our industry racked up a record $450 million worth of sales — $25 million more 
than 1959. Experts estimate that this year’s business will rise another $20 million. 

Royal Dealers are in the best position of all to take the lion's share of this fabulous business 
increase. Why? Because Royal gives you America’s most wanted forms — a complete line of 
All Purpose Cash and Charge Forms, Purchase Forms, Receiving Record and Delivery Receipts, 
Bills of Lading, Special Forms for Cleaners and Dyers, Automotive Dealers, Druggists, Motel 
Operators, many others! 


PLUS THE FASTEST DELIVERY SERVICE IN THE INDUSTRY — 7 to 14 Days on 
Standard Forms — 21 Days on Custom Forms 


PLUS 40% SAVINGS VIA ROYAL’S SPECIAL EXPRESS RATES 




















amin DEALER'S ADDRESS WEIGHT REG. EXPRESS ROYAL RATES 
4x NEW YORK, N. Y. 75 Ibs. $3.97 $2.44 
. DETROIT, MICH. 75 Ibs. 6.21 3.84 
~\ p= ATLANTA, GA. 75 Ibs. 7.21 4.36 

ST. LOUIS, MO. 75 Ibs. 7.55 4.54 





Write today for Special Dealer eae BUSIN ES S 
ctulog ices ena Diceome, «= WROD OAC M Me re) ml em 


Address Dept. 1 for fastest 


response. NASHUA, NEW HAMPSHIRE 
P FORMERLY ROYAL REGISTER COMPANY 
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THE FIRST REAL 
IMPROVEMENT 
IN POST BINDERS 
IN 90 YEARS 


Rubber End Caps Vinyl-Guarded Covers 


Cycolac ae I 


Housing 





WILSON JONES ‘“CYCOLOK” BINDERS USE MODERN PLASTICS 


From the best of modern plastics, Wilson Jones clean and fresh-looking. RUBBER end caps pro- 
creates the world’s finest post binders. CYCOLAC*, tect desk and filing cabinet tops. Metal hinges. 
a tough, strong plastic, replaces old-fashioned 
metal tubing...gives these binders a lightweight, 
indestructible housing for the improved locking 
mechanism. Retains a smooth, unscuffed appear- 
ance for years. 


Give all these extras to your customers at no in- 
crease in price. Two popular models: RAVEN, in 
vinyl-guarded black Levant simulated leather; 
and NOMAD, in vinyl-guarded blue canvas. Call 
your Wilson Jones representative and ask to see 
Stiff, sturdy covers are VINYL-GUARDED to take =the most modern, easiest-to-sell post binders 


years of hard wear, without showing it. They stay made. #®@TM of Borg Warner Co. 


WILSON JONES 


209 S. JEFFERSON ST., CHICAGO 6 +» NEW YORK « BOSTON ~ ATLANTA SAN FRANCISCO 
Available in Canada: Wilson Jones Company (Canada) Ltd., 7 Ingram Drive, Toronto 15, Ont. 
© 1961, W. J. Co 
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“The socio-economic experts (or Madison Avenue headshrinkers) have piled up 
studies higher than an account executive’s ego, suggesting as people move ‘up’ 
economically they are interested in symbols of their improved social status. Per 
sonalized stationery—even beiter than personalized checks, monogrammed towels 
and the like—fills this need perfectly. Personalized stationery tells people the 
new arrival is somebody and it tells them where she lives..—Frem brochure by 
The Rytex Co. on merchandising personalized stationery. 

* x : * 
“Tt is no secret that the ball pen industry has been in the doldrums for the last 
two years,”’and excess production has driven the average unit price at the manu 
facturer’s level from 33 cents in 1953 to 10.8 cents in 1959 and probably near 7 
cents in 1960.—James V. Carmichael, Scripto president, introducing new Tilt-tip 
pen as the answer to a static market and a pen for which consumers will pay a 
reasonable, profit-making price. 

ok * 
“We would like to call to the attention of dealers a promotion conducted by the 
Carolina Office Equipment Co., Greenville, N.C. During National Secretaries’ 
Week in April, this firm conducted a special Open House for secretaries. Indi 
vidual invitations were sent to secretaries throughout the area and newspaper 
ads also called their attention to the event. Refreshments were served during 
the two-day promotion. A special drawing was held the second day following a 
buffet supper for secretaries and office personnel. The grand prize consisted of a 
12-piece dress and sportswear ensemble. This promotion is an annual event.” 
From The National, house organ of National Blank Book Co. (1961 Nat'l See 
retaries Week starts April 23.) 


“The most important piece of equipment on a modern farm is a sharp pencil.” 
From article on the revolution in agriculture through which the modern farm has 
become so sophisticated in operation that even computers are used. 


“The problem is to find the likeliest largest prospects .. . Figures showed that 
64 percent of all sales calls made in the field are made on the wrong individual. 
According to (Globe-Wernicke) research, salesmen working from leads developed 
by direct mail got 38.4 orders per 100 calls, while those working without such 
leads averaged about 183 orders per 100 calls..—Printers’ Ink story on G-W 
direct mail campaign to develop sales leads for dealers. 


“The market for magnetic ink printing is tremendous. The wholesale nationwide 
changeover from conventional types of checks to MICR checks gives our dealers 
an excellent opportunity to offer service to their customers. Even though your 
customer may have an ample supply of checks on hand, now is the time to go 
over the layout with him. When his stock is depleted to the re-order point, you 
will be ready to step in and take the order.’—Hubert Marcia, vice president, 
Ennis Business Forms. 


ok * 


“With office space so costly, especially in large cities, the possibility of using 
Div-I-Dex to make the four-drawer filing cabinet do the work of five drawers has 
become very attractive. There’s another expense reducer in making filing and 
finding speedier by keeping file drawers neat and the contents readily accessible.” 
—Coleman R. Chamberline, Cel-U-Dex Corp., announcing new file drawer 
dividers. 


“In the case of the ball pen, the only practical protection for the dealer is to 
handle known brand name products with a quality reputation. The alternative 
would be to set up laboratory facilities to evaluate shelf-life, the number of miles 
of writing from given ball pen units, the light-fastness and water-fastness of thi 
ink, resistance to leaking, etc.’-—From “The Ball Pen, An Industry Product's 
Success Story,” The National Stationer, March, 1961. 





The Craftint Manufactur- Montag 


has teamed 
ing Co is offering special : : with 


bridge expert C 
self-serve art materials units Goren for a grand slam 
sales of bridge accessories 
an estimated 40 million 
bridge players. Free co 
displays, in sizes to suit 


to meet the increasing de- 
mands for artists’ supplies 
The assortment of art mate- 
rials contained in the units 
serves the general needs of Sunday painters and serious amateurs space available, come 
alike, while presenting a complete display of professional quality : the new items—a 504 
artists’ materials. “Introduction to Bridg 
booklet, a 25-cent guide to Point Count Bidding, a 25-cent gull 
— Moving Devine lo Winning Play, and 19-cent and 29-cent score pads. 
“Table-Hop” is a new device from + : ‘aes ; 
Vogel-Peterson Co. which has two peice ‘ Desk Dolly 
wide-tread rubber casters and which ee (Desk Dolly which makes JANI 
permits one man to take from stor- : ai it possible for one man _ to 


age, set up and position any number move steel desks easily is of- 


fered by S & G Enterprises, 
choral and band risers. The Table- . Inc., 7050 North 76th St.. 
Hop is described as practically self- j Milwaukee 28. Wis. The 
loading with no lifting required. It 


of tables, heavy stage sections or 


gi lp PR Bie I Re aA TR i 


light-weight unit welded 
is said to save floors and end dam- frame can support and move 
«a desk without the need of 
removing drawers or cleaning 
Copying Paper 3 off the desk top. \ desk is ; 
en ey ae raised 3 to 4 inches with approximately 35 pounds of energ 
‘ , : Then the handle is removed so the desk can be rolled on § 
bearing swivel casters through doorways or down aisles. 


age to furniture from dragging and dropping. The price is $9.75 


formed Textron — subsidiary, 
has introduced the first series 
of its new products for the 
photocopying field. Begin- Adhesives Display 


ning in early April the com- Less than one sq 


foot of counter, gondoli 
or checkout space is 


pany was to begin selling its 
heat-sensitive materials, undet 
the name of Photek Thermo- 


quired for LePage’s 
copy Papers on a nation-wide 


compact “Sticky B 
é counter display th 
established branches and na- 4 7 holds four dosen aaa 
tional dealer network. rhe i selling adhesive pi Z 
bs ucts. The  assortm 
SIZes, either opaque or trans- concise ct Lae 
lucent, with other than standard sheets to follow. A line of dif- cement, mucilage, gia 
fusion transfer papers will be launched in a few weeks. and white paste. Individual units are pre-priced from 19 to 
cents, and the entire display adds to a total retail value of $11 
Self-contained Portable The unit is a product of LePage’s, Inc., a subsidiary of 
Papercraft Corp., Pittsburgh 6, Pa. 


basis, through its own newly 


papers come in two standard 


A self-contained — portable 
typewriter with a suggested $ 
retail price of $59.95 has been : Gift Matches 
developed by the Remington Laff-Lites, 
Portable Typewriter Div. of 
Sperry Rand Corp. Called the 
Starfire and due to be in- 
troduced in May, it has a 


separate top that attaches to 


a wry” and 
whimsical pack of contempo- 
rary gift matches, will be one 
of the new products to be 
shown at the N. Y. Stationery 
Show by Stupid, Ine.,  pro- 
the base to form the carrying lucer of contemporary | sta- 
tionery products. Laff-Lites 
ire a $1 assortment of 20 
lifferent match designs print- 
helmets, combining strength with lightness and color permanence ed 
Heavy advertising will promote the new machine which features 


case. It is housed in impact- 
resistant Cycolac, a plastic 
compound used to make crash 


on five shades of pastel 
foil. They are packaged in a 
black and gold box with ace- 
a paper table with calibrated scale. The portable will come in tate lid, 
six colors, each with a separate white cover to lend a two-tone 
effect. A promotion kit for dealers will be supplied and a 
color-key touch typing course and chart will come with each 
machine. 


two-color ribbon and stencil control, a variable line spacer, and 
showing the non- 
offensive humor. <A_ space- 
saver counter display is shipped free with each order. The Stupid 
line will be in Room 1047 at the New Yorker. 

(Continued on page 62) 
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The issue of Federal Trade Commission jurisdiction over 
retailers is back in the courts again. 5S. Klein Department Stor 
York City has asked the U. S. Court of Appeals for the District o 








to reverse a lower court dismissal of its appeal from an FTC decision that 


itd i iv 


it does have jurisdiction on the sole u that the retailer's adver- 
tising does cross state lines. If the FTC fir y wins the case, it will 
open the door to the Commission's jurisdiction over almost every retailer 
in the country who advertises. There are few newspapers whose circulation 
is entirely within a state. 


The Commission under the chairmanship of Paul Rand Dixon is dropping 
the policy followed by Earl Kintner, the former chairman, of enforcement 
by speech-making. Kintner attempted to secure compliance with statutes 
administered by the FTC through the widest possible publicity. He made 
numerous speeches before trade groups and others and encouraged his staff 
to do the same. Dixon, however, has instructed the staff not to accept 
speaking engagements. He feels that the time devoted to preparing and de- 
livering speeches can be used better in digging up cases. 


The Budget Bureau recommends that the Commission conduct less liti- 
gation and more frequently accept assurances that complained-of practices 
will be discontinued, The Bureau also feels that the Commission should 
spend less time following up the re oan it receives each day. It would 
be better, a Bureau study said, if FTC would set up a program planning unit 
to concentrate efforts on widespread lav violati ons, rather than individual 
situations. 











The emphasis at the Justice Department under Rot Kennedy is going 
to be on price fixing, though it is difficul o see how the agency can 
be any tougher on price fixing than it wa ler William Rogers and the 
militant antitruster, Robert Bicks. 


In the midst of discussion of another substantial postal rate increase 
comes one small reduction, but only on certain types of mail going to Canada. 
A new postal convention between the U. S. and Canada becomes effective on 
July 1, 1961. Among the reductions is one for greeting cards, It restores 
the old three-cent rate on cards to Canada, The Post Office reported that 
the four-cent rate has never been understood and that, as a result, stacks 
of short-paid cards have piled up at the border before Christmas. The rate 
on merchandise samples and on eight-ounce merchandise packages drops from 
the present four cents for each two ounces to three cents for the first 
two ounces and 13 cents for each additional ounce. 
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Autocrat Year Promotion by 


You’re invited to the biggest profit party ever! 12 full better-deals for you. 

months of extra profits and promotion on the number one There are free goods galore on everything from 65¢ notes 

classic Vellum — Autocrat by White and Wyckoff. $5.00 gift cabinets. You get your full 459% markup — ply 
Last year’s promotion commemorating Autocrat’s 65th 100°% extra profit free-goods. 

year of supremacy proved so profitable to all participating So mail the coupon at the end of this catalog insert and gq 
stores... we're repeating it...with even  bigger-profit, the extra profit facts. 





AUTOCRAT 
VELLUM 
NOTES 


No. 64-083 


No. 64-291 


No. 62-653 


AUTOCRAT VELLUM 
GIFT CABINETS 


No. 62-654 


No. 62 567 


Retail 
Autocrat Vellum Line Color Price Number Autocrat Velium Line Color Number Autocrat Vellum Line i Number 
Corres. Cards, plain White $1.00 64-018 Formal Note, ‘Silver Cross” White / 64-049 2 Pk. Cabinet i y 62-653 Madeirc 
2 Pk. Royal folded White 1.00 64-020 1 Pk. Corres. Cards, D. E. White ‘ 64-051 2 Pk. Cabinet J 62-6531 
1 Pk, informal Notes White 65 64-021 2 Pk. No. 5 Bar. foldedietter White J 64-060 2 Pk. Cabinet . 62-6532 
1 Pk. Paneled Inf. Notes White 65 64-022 20m. Ch Sci. 0.8 — 0000 4 Pk. Cabinet i . oe 
: . Club Single, D. E. ite P 4- 4 Pk. Cabinet J 62-654 
pete ny 73 64-031 | 2 Pk. Club Single, D. E. Lt. Blue 25 64-0621 | 4 Pk. Cabinet 62-6542 ‘mG 
‘ormal Note Lt. Blue 75 64-0311 . ' 
2 Pk. Club Single, D. E. Seashell 4 64-0622 Wardrobe Cabinet ; 62-567 4 Pk. En 
Formal Note Seashell 75 64-0312 2 Pk. Club Single. D. E Pearl G 64-0627 
Formal Note Pearl Gray 75 64-0317 eee one ° ‘ 4 Pk. En 
Assorted: 4 each Blue, Pink, 2 Pk. Club Single White 00 64-064 | Double “Plus” Quantity 
Gray Astd. 75 64-0319 Monarch White ; 64-065 1 Pk. Informal Note i / 64-082 
Formal Note, D. E. White 75 64-032 4 Pk. Club Single —"‘Silver 1 Pk. Formal Note i ; 64-083 
Club Single, D. E. White 1.00 64-041 Cross” White J 64-290 2 Pk. Club Single i j 64-079 
Combination Box White 1.25 64-044 4 Pk. Combination Box-- 2 Pk. Club Single 59 64-0791 
Formal Note, Silver “Miraculous Medal” White 50 62-342 2 Pk. Club Single Seashell 64-0792 
“Miraculous Medal” White 1.00 64-048 4 Pk. Combination Box White F 64-291 2 Pk. Club Single Pearl Gray 64-0797 


Initial 


| Pk. No 








This is only a representative sample of items in our line. Send coupon for additional information. 

















: There’s “sales magic” in the word “personalized.” 
_ ) There’s “profit” magic in Madeira —the fastest 
growing engraved initial stationery. And White & 
Wyckoff will help you promote it for extra volume 
profits! The coupon on the last page will bring full- 
profit information on the 25 initial Madeira line. 























Notes 
) ae plu 


No. 62-023 


No. 62-024 No. 62-025 









~Mamselle — profit with this Continental Flair 


Follow the taste-makers and profit with the chic Continental look. 
The tri-color motif on the boxes reaches out and snares the smart 
set. Everything from $1.00 notes to $2.50 ensembles. 





No. 62-547 





No. 62-548 No. 62-549 





No. 62-545 


100% Rag Line 
for year ’round 


formal party profits 


Classic elegance. Traditional good taste 
... distinctive packaging! The very 
finest quality. For your Carriage Trade 


No. 64-093 





No. 64-095 











| No. 64-092 who want the very best. 
lumber 
4 Madeira Engraved Retail 
+4 | Initial Line Color Price Number Mamselle Line 100% Rag 
oon | Pk. No, 5 Bor. Note White $1.00 62-023 1 Pk. No. 5 Baronial Note White $1.00 62-545 1 Pk. Formal Note White $1.00 64-09 
)-6542 4 Pk. Club Single White 1.59 62-024 2 Pk. Informal Note White 1.00 62-546 1 Pk. Informal Note White 1.00 64-09 
-567 4 Pk, Ensembl: White 3.00 62-025 2 Pk. Club Single White 1,50 62-547 1 Pk. Club Single White 1.50 64-09 
| 4 Pk. Ensembl. White 4.95 62-027 4 Pk, Club Single White 2.50 62-548 2 Pk. Club Single White 1.50 64-09 
082 2 Pk. Drawer Box White 1.59 62-549 Monarch Bifold White 2.00 64-09 
-083 | 2 Pk. Bar. Letter White 1.50 64-10 
079 
0791 
0792 
0797 ' 





This is only a representative sample of items in our line. Send coupon for additional information. 















‘imity Dot 

Pk. Club Single 
Pk. Club Single 
Pk. Club Single 


Blue & Pink 
eurs 

Pk. Club Single 
Pk. Club Single 
Pk. Club Single 


Pink & Green 
anciful 

Pk. Club Single 
Pk. Club Single 
Pk. Club Single 
ssorted: 6 White 


Pk. Club Single 
Pk. Club Single 
Pk. Club Single 


& 3 Yellow 


ssorted: 6 White, 3 


ssorted: 6 White, 


3 ec. 


, 3 ea, 


Champagne & Gray 
bingham (Acetate Cover) 


ssorted: 5 White, 4 Pink 


a 


Color 


White 
Blue 
Pink 


Astd. 


White 
Pink 
Green 


Astd 


White 
Champagne 
Gray 


Astd. 


lue 
Pink 
Yellow 


Astd. 


All New Novelty Line by 


No. 62-583 Series 








This is only a representative sample of items in our line. 


for year ’round impulse profits 


Variety! Fashion! Design! These three words sum up the 
exciting new Novelty line. Geared for impulse sales to a wide 
variety of tastes, these new items will create traffic — and stop it 

to make a sale every time. Stock a full line. 





No. 62-590 Series * 





No. 62-593 Series 






























African Violets Retail 

















Retail 
Number (Acetate Cover) Color Price Number Valencia cont'd Color Price Number 
62-576 2 Pk, Club Single White $1.00 62-583 4 Pk, Club Single Green $1.50 62-5928 
62-5761 2 Pk. Club Single Blue 1.00 62-5831 Assorted: 6 White, 3 ec 
62-5762 2 Pk. Club Single Pink 1.00 62-5832 Pink & Green Astd, 1.50 62-5929 
Assorted: 6 White, 3 ea. 
62-5769 Blue & Pink Astd 1.00 62-5839 Breeze Swept 
4 Pk. Club Single White 1.50 62-593 
62-578 Fantasy (Acetate Cover) 4 Pk, Club Single Blue 1.50 62-5931 
62-5782 2 Pk. Club Single White 1,00 62-587 4 Pk. Club Single Pink 1,50 62-5932 
62-5788 2 Pk. Club Single Pink 1.00 62-5872 Assorted: © White, 3 ec 5p 62.5909 
2 Pk. Club Single Green 1.00 62-5878 Blue & Pink Astd. 1.50 62-099 Autocrat V« 
62-5789 Assorted: 6 White, 3 ea. Devotion 4 Monarch She 
Pink & Green Astd 1.00 62-5879 4 Pk. Club Single White 2.00 62-596 | Monarch Eny 
62-579 : 4 Pk. Club Single Pink 2.00 62-5962 Club Single 
62-5793 Oriental 4 Pk. Club Single Gray 2.00 62-5967 | Club Envel 
62-5797 4 Pk, Club Single White 1.50 62-590 
4 Pk. Club Single Sand 1.50 62-5903 Mikado ere Sh 
62-5799 4 Pk. Club Single Green 1.50 62-5908 4 Pk. Club Single White 2.00 62-597 Spee 
Assorted: 6 White, 3 eo 4 Pk, Club Single Pink 2 0 62 5972 | Club Sing 
62-5811 Sond & Green Astd 1.50 62-5909 4 Pk. Club Single Green 2.00 62-5978 Css Eave 
62-5812 ? Leaf Motif (Acetate Cover) Club Sing 
62-5813 Valencia 4 Pk, Club Single White 2.00 62-607 Club Enve 
4 Pk, Club Single White 1.50 62-592 4 Pk. Club Single Orchid 2.00 62-6074 Club Sing 
62-5819 4 Pk. Club Single Pink 1.50 62-5922 4 Pk. Club Single Green 2.00 62-6078 | Club Enve 


Send coupon for additional information. 
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"So nething New Has Been Added” 
Open Stock by 









Talk about one stop shopping . .. now you can also choose your open stock from this 
fabulous new line by White & Wyckoff. There are new papers, new finishes and new 
packaging, plus classics like Autocrat — to appeal to just about everyone. 

The coupon on the back will bring you more information. Use it today for a more 
profitable tomorrow. 


FREE Open Stock Display 

















Encourages Impulse Purchases! 


> 


open stock line to maximum advantage. Display 
measures 14 inches high, 42 inches long, 15 inches 
deep. It features complete line... speeds up point 
of sale turnover... enhances store appearance. 


Luxurious white counter merchandiser emphasizes 











Autocrat Vellum Color Retail Price Number Typette Tints Color Retail Price Number Typette Tints (Contd) Color Retail Price Number 
Monarch Sheets White 85 per box 66-170 Small Monarch Sheets White 1.00 per box 66-204 Monarch Envelopes Pink 50 per pk 66-2072 
Monarch Env pes White 45 per pk. 66-172 Small Monarch Envelopes White 50 per pk. 66-205 Monarch Sheets Green 0 8 
Club Singl« eets White 85 per box 66-182 Small Monarch Sheets Blue 1.00 per box 66 Monarch Envelopes Green 8 
Club Enve White 45 per pk. 66-184 Small Monarch Envelopes Blue 50 per pk 66- M ll 
Small Monarch Sheets Pink 1.00 per box 66- —— mai 44.9N08 
Small Monarch Envelopes Pink 50 per pk. 66- Club Single Sheets White 1.00 per box Coe 
Sheer S nn Club Envelopes White 85 per pk 66-209 
 opu Small Monarch Sheets Green 1.00 per box 66- P ainsi 
Club Single Sheets White Oper box 66-202 Small Monarch Envelopes Green 50 per pk.  66- Riverside Ripple _ ae? 
Club Enve White Operpk. 66-203 Monarch Sheets White 1.00 per box 66-206 Club Single Sheets White 1.00 per box 66 212 
Club Single eets Blue Oper box 66-2021 Monarch Envelopes White Oper pk. 66-20 Club Envelopes White 65 per pk. 66-213 
Club Envelops Blue per pk. 66-2031 Monarch Sheets Blue 1.00 per box 66-206 Budget Box (Vellum) 
Club Single Sheets Pink Oper box 66-2022 Monarch Envelopes Blue Operpk.  66- Club Single Sheets White 88 per box 66-214 
Club Envelopes Pink .60 per pk. 66-2032 Monarch Sheets Pink 1.00 per box 66 Club Envelopes White .29 per pk. 66-215 








This is only a representative sample of items in our line. Send coupon for additional information. 








































New Look Brief Notes in Re-usable Box 


It’s new! It’s a stationery first! Brief Notes pac <age; 
in a re-usable, clear-styrene box. 


An all purpose box for a thousand uses around th 
home... perfect for jewelry, hairpins, fishing gear 
nails, tacks, sewing thread, pins, needles, etc. 


To herald this new profit-making idea White 4 
Wyckoff now offers 27 designs with New Look excite. 
ment. Colorful, fast selling designs for every occasion 
and every taste, to retail at just 69¢. 








SPECIAL 


Introductory Brief Note 
Deal No. 22-475 D a. 


Now you can carry the full line ® 

/ with minimum stock. This Spe- ae e, 
cial Deal consists of 72 assorted : 
boxes of Everyday Notes. 3 each * 
of the numbers listed below. And 
all packaged in extra value, re 
usable boxes to retail at 69¢ each 


22-447 Daisies 


22-448 Flower Cart 
“ 22-449 Blossoms 
22-450 Poodles (black) 


22-451 Poodles (gray) 

22-452 Poodles (pink) WIND BE 
22-453 Rose Bouquet 
22-454 Tea Rose 
22-455 African Violet 
22-456 Kittenotes 
22-457 Gloaming 
22-458 Flower Spray a 
22-459 Souvenirs . ‘ 
22-460 Violets <a, 
22-461 Humming Birds : 
22-462 Hanging Basket , 
22-464 Gossamer - ; 











22-465 Enchanted . 
22-466 Fernwood 

22-467 Shadowtone oye 
22-469 Tiger Lilies Oe’ 
22-470 Gay Welcome 

22-471 Persian — 
22-472 Wind Chimes JEWE 


Total Retail Value $49.68 





ee . : >D) 
Nvitations le « 
to Profit Your Selection Can oe Y 
Include Any of These ' 
in “Poly” Bags Fast-Selling Categories: @ 
e General Invitations 
e Cocktail Invitations é 
Cookout Invitations 
oral 
Q : el @ Open House Invitations 
4 lv e Wedding Anniversary Invitations St 
e Baby Shower Invitations 
@ Children's Party Invitations 
SELF-SERVICE DISPLAY  sikciniladiaai a 
You get this revolving department that holds @ Splash Party Invitations 
144 poly-pak bags—in about 18 inches of e Surprise Party Invitations +977 
counter or floor space — free. It’s yours when © Coffee Party Invitations 86-010 
" a c i ! 86-011 
you order 144 “poly” packaged items! = iene Mbtbiities el 
e Announcements aoe 





86-018 
86-019 


This is only a representative sample of items in our line. Send coupon for additional information. 
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; SHELLS 
TOWELS 
(16 Towels to box, minimum 6, 6 fold 17” x 13”) 
Suggested Retail $1.00 
Number Design Number Design 
86-000 Plain White 86-031 Medallion 
86-010 Hemstitch (White) 86-032 Plumes 
86-011 Hemstitch (Ecru) 86-061 Pinks 
86-012 Hemstitch (Yellow) 86-063 Garland 
86-016 Hemstitch (Pink) 86-086 Ball 
86-017 Floral 86-088 Wind Bells 
86-018 Wheat 86-089 Shells 
86-019 Washn’ Dry 86-090 Moss Rose 
This is only a representative 








Join the Masslinn Profit Party! 
chandisers . . . display cards make your store or department Masslinn head- 


quarters. 


Sparkling designs 


price ... clinches the first sale. 

















Free Window Streamers. . 


... luxurious non-woven cloth . 


Exclusive Party Profits With Masslinn 





. counter mer- 


. . popular 


Superior clinging qualities insure cus- 









































tomer satisfaction. Disposability means repeat business every time. Mail 
coupon at the end of this catalog for extra profit information. 
COCKTAIL NAPKINS 
(24 Napkins to box, minimum 6, % fold 10” x 10”) 
Suggested Retail $1.00 
Number Design Number Design 
82-127 Grasses 82-166 Just A Drop 
82-129 Jewels 82-167 Dilutelt 
82-130 Plain White 82-168 Take Dry 
82-131 Hemstitch (White) 82-169 Hug Our Bar 
82-132 Hemstitch (Ecru) 82-171 Petite Rose 
82-133 Hemstitch (Yellow) 82-172 Have Fun 
82-137 Hemstitch (Pink) 82-173 Pattern 
82-157 Butterfly 82-174 Wheat 
82-160 Medallion 82-175 Chanticleer 
CHANTICLEER 
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PETITE ROSE GRASSES MEDALLION 


LUNCHEON NAPKINS 


(20 Napkins to box, minimum 6, % fold 13%” x 13”) 


84-009 


Suggested Retail $1.00 


Design 

Plain White 
Hemstitch (White) 
Hemstitch (Yellow) 
Hemstitch (Pink) 
Floral 


84-059 


Design 
Wheat 
Jewels 
Pattern 
Papillon 


Number 
85-000 
85-010 
85-011 
85-012 
85-0163 
85-017 
85-018 





Suggested Retail $1.00 


Design 

Plain White 
Hemstitch (White) 
Hemstitch (Ecru) 
Hemstitch (Yellow) 
Hemstitch (Pink) 
Wheot 

Welcome 


Number 
85-019 
85-043 
85-071 
85-072 
85-073 
85-075 


sample of items in our line. Send coupon for additional information. 


BUFFET-DINNER NAPKINS 


16 Napkins to box, minimum 6, % fold 17” x 13”) 


Design 
Garden 
Medallion 
Ball 
Jewels 
Grasses 
Rose Spray 












New, Novel and Profitable from “a 


Here’s a raft of new items to build traffic — and stop traffic. ...forhim... fora hundred-and-one gift situations . . . ap 
Novelties and gift items from 59¢ to $5.00. For the house of course, they’re exclusive from White & Wyckoff. 





* 
. 





No. 62-611 
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EE al Post Cards 
<i No. 64-257 Series 
Memos ~~ 
No. ent hs. 
~ _ 


Post-A-Cards 
No. 64-258 Series di 
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Attaché 
No. 62-605 
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oe eee ee ee ee eae ——— eo ee <a known thr 
I Z many yeal 
I f , Hay St 
! | , = t ’ 
i the weste 
1 nearl V 5 
started s 
store sellin 
items and 
! ever, like 
en I origins, ul 
ae ! the office 
a No. 62-608 ! business 1 
Memos to Baby Sitter ! eo, 
I Over 
a ! done in 0 
nN " Beau Box No. 62-6022 § ment, wil 
j men call 
Pd ! 1 sumer act 
“We also 
Carryette No. 62-572 “it 
i (6 Free with order of 72 Boxes) room ” . 
which 1: 
62-6022 — Beau Box passers-b 
2 pack tote box with White Vellum paper. Available in f : “o 
blue or pink trim. Retail: $2.00 urniture 
62-603 — Attache “All of 
White M — il: : 
Something Blue “ane a Retail: $1.00 carries tl 
No. 62-599 White Monarch Sheets Retail: $200 f (utfitter 
62-605 — Attaché ina sme 
White Monarch Sheets Retail: $5.00 It a 
| 62-608 — Memo to Baby Sitter a 
ae a, Le ee 25 Pink Vellum sheet pad 3%” x 4%” 1 ball point pen tionerv 
64-258 Series — Post-A-Card sl: 59 —. 
WHITE & WYCKOFF MFG. CO., | Decorated White padded post cords. 4 assorted designs: 42-409 —_ - Retail: 59¢ is t) 
R F t-me-not Apple BI . Retail: - a ane @ mome ' 
HOLYOKE, MASS. | Roses, Forget-me-not, Susans, Apple Blossoms etait: GE Two 45 white sheet decorated pads 32” x 5%” One bal broaden 
Show me your complete line ... your promotions ... | te coy nl personal belongings 3Y%_” x ee ae nee Se SNe ga iin name to 
the extra profits you're putting into your letter | 676” x 11%” White Vellum Sheets. 6 Assorted designs to 62-610 — Desk Memo ” — : 4 : 
d d since d Massli | aaa Retail: $2.95 Container holds 125 3” x 5” white sheets, 1 matching leoe fice equ 
papers, everyaay cards, open sfock an asstinn. . — pencil. Ass't container colors. Retail: $1.00 remain 
62-595 — Kookie = = CMe 5 
Name. | 4 pack Baronial single white vellum sheets. One Kookie a Py ae are ol has hole for hanging. contin ul 
Store Name | doll. 2 each of 6 assorted dolls to carton. Retail: $1.50 Retail: $1.00 ul li sa 
Store Address as j $2-599 — Something Bive 64-257 Series — Language of Flowers soiitiee © 
" pack Baronial half notes, White Vellum paper. Bride's ecorated White post cords. 4 ossorted designs: Forget abdigegcr 
| City. . EE Doc one Pes Tone Bee State. | Gorter around box. Retail: $2.00 | not, Pansies, Roses, Violets. Retail: 69¢ na 
WHITE & WYCKOFF — A DIVISION OF WESTERN TABLET & STATIONERY CORPORATION “I MODERN 
Home Office: Holyoke, Mass. New York City: 225 Fifth Avenue Chicago: 1536 Merchandise Mart 
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\ few lines in the “Dear Read- 
er’ column of our last issue 
have brought some comments with 
the same theme: What’s in a 
name? 

“IT have often wondered,” writes 
Bill Berry, executive vice president 
and general sales manager of Hay 
Stationery Limited, London, On- 
tario, “just how we go about 
changing a name that has been 
known throughout an area for so 
many years.” 

Hay Stationery has operated in 
the western part of Ontario for 
nearly 50 years. The business 
started strictly as a_ stationery 
store selling newspapers, stationery 
items and social stationery. How- 
ever, like many others with similar 


) origins, the company today is in 


the office furniture and equipment 
business in a big way. 

“Over half of our business is 
done in office furniture and equip- 
ment, with some 20 outside sales- 
men calling on and selling con- 
sumer accounts,” writes Mr. Berry. 
“We also have a street-level show- 
rom with a big display window, 
which is continually reminding 
passers-by that we are in the office 
furniture business. 

“All of our illustrative material 
carries the slogan ‘Complete Office 
Outfitters,’ and maybe this helps 
ina small way.” 

It seems to me that Hay Sta- 
tionery has, for its purposes and 
in its trading area, succeeded in 
broadening the connotation of its 
name to include furniture and of- 
fice equipment. The problem here 
remains a relatively simple one of 
continuing to educate a changing 
public to this fact. The problem is 
a bigger one for the “stationer” just 
entering the furniture or machines 
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What's In A Name? 


field, possibly in an area where 
“complete office outfitters” are a 
novelty. 

Another understanding comment 
on the problem of defining a “deal- 
er” in our industry came from 
Donald S. Frey, secretary of the 
Wholesale Stationers Assn. 

“IT wish you would have said,” 
Mr. Frey added, “that our work on 
the proposed FTC rules for the 
Stationers’ Industry might succeed 
in clearing up the distinction be- 
tween ‘contract stationer’ and 
‘wholesale stationer’.” 

This is indeed the case. One of 
the rules which has been suggested 
to the Federal Trade Commission 
concerns misrepresentation as_ to 
the character of a business, through 
the use of any misleading word or 
term in a corporate or trade name, 
in advertising or otherwise. 

Dealers are not the only ones in 
our industry concerned about the 
accuracy and effectiveness of their 
names. As a line expands or diversi- 
fication takes place, many manu- 
facturers have had to weigh the 
pros and cons of keeping a well- 
known name or modifying it to 
better reflect their range of prod- 
ucts. To the uninitiated, for in- 
stance, it takes several paragraphs 
to trace the genealogy of some- 
thing like “General Fireproofing.” 
And Carter’s Ink has used a very 


Keath 


successful ad campaign to let peo- 
ple know the company makes a 
dozen or so products other than 
ink. 

Trade associations and publica- 
tions have their “name” problems, 
too. In its most recent literature, 
the National Stationery and Office 
Equipment Assn. (NSOEA) has 
begun experimenting with an ap- 
pended title, “The Office Products 
Institute.” Two years ago the 
Fountain Pen and Mechanical Pen- 
cil Manufacturers Assn. 
(FPMPMA) voted to simplify its 
name, but a technicality prevented 
the actual change before the effec- 
tive date. 

In Mopern Stationer AnD OrF- 
rice EquipMeNtT DEALER, we our- 
selves have a moniker that should 
be long and unwieldy enough to 
cover the field. 

But even so, we occasionally 
have to explain that our broad defi- 
nition of “equipment” includes of- 
fice machines and office furniture. 

In a way, we envy the dealer 
who has a well-defined audience in 
a compact geographical area where 
he can conduct a systematic cam- 
paign to educate the people, if he 
wishes, to the fact that “stationer” 
in his case also means furniture 
dealer, typewriter repair shop, 
commercial printer, gift shop, or 
what have you. 











Cowhide coin holder from Fred- 
erick H. Beach & Co.. Room 716, 
comes in five colors and has a 
clip for attaching to car visors. 








A new line of Charles Goren bridge 
accessories by Montag, Room 629- 
30, will be shown in a variety of 
merchandisers such as this display 
carton, 





“Something Blue” letter paper from 
White & Wyckoff, Rooms 535-7, has 
blue-bordered notes and envelopes 
in blue Gingham box with acetate 
cover and a lacy blue satin garter 
around it. It retails at $2, 


Stationery Show Exhibitors 
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Exhibitor Room Artistic Desk Pad & Novelty a Brownie Blockprints....840-4 1-42-43 
Co. 627 The Bucklers, Inc 553 
t ; 138 
A G&G M Leatherlines Inc 933-34 Atlantic Binders Corp 4 Butler-Thomas Inc 1044 
> Atlantic Luggage Mfg. Co. 1052 
Acme Brief Case Co. Inc 1129 Cc 
Atlantic Playing Card G&G 
Adrian Novelty Co. 816 Match Inc. 528 ce: 
Aero Service Corp. 549 Cache Collection 852 
Alabe Crafts, Inc. 547 5 California Artists 918-19 
Alden-Scott Card Company 803 Julius Bandes & Co 551 ee G Leather Bag Co. — 
\ 4 ‘ ste c 37 
~egge--neig-agea 945 Banov-Bernsley & Co.. Inc. 1116 Carlton Brief Case Corp. 530 
T. V. Allen Co 710 Barbros. Ltd 635 a 
Alma Greeting Cards 501 63) Carol Cards 953 
ick dine, im 725 Barker Greeting Card Co. 231 Carry-Case Mfg 828 
' z i ] » 
A Print C 512 Barr, Gertrude > 1026 Case Stationery Co., Inc. ....632-33 
etd oy ta han as Bausch G Lomb Incorporated 538 Castle Ltd 1010 
mer tist | 40- 7 
ae See ney ORE. 2 ,, Frederick H. Beach & Co., Charley's Chuckle Cards. Inc. 606 
American Binder Co., Inc 736-37 Inc 716 aren 1123-24 
| American Greetings Corp.11 18-19-20 Beck Candle Corp. 830 Ct ver ae St C es 
' a] ago rT . v4 5 
American Portfolio Co 510 The Beckhard Line Inc. 625-26 mae = ne rs 1 . “ te 
} Amscan Co. Inc. 806 Bengor Products Co. 1042 ¢ ay seianditaies 1050 
Dorothy Andrews 1005-06 Bernad Creations, Ltd. . 942 a 5 ha Mfe. Cc oi 
Apex Products Corp. 1143 Bierlich Co. Inc., Elinar J 807 es a , ; “4 , 7 
j Arcadia Export-Import Co. 928 Block Importing Co. Inc 1150 yoo Cod. inc. A 601 
{ Arnart Imports, Inc. 1115 Blue Star Leather Mfg. Co. 926-27 Cojton-Lewis, Inc 74) 
H J. M. Arnof Co., Inc. 853 Box Cards, Inc. 1051 Continental Greetings Ltd. 734 
Arrco Playing Card Co. 801-02 Bradford Stationery ....Buffalo Room Continental Mfg. Co. 728 
Artamount, Inc. 826-27 Bridgepoint Playing Card Co.....1130 Wamilton O. Cornwall Co. 
Artcraft Designs Div. 1133. Brown G Blask Co. 509 Inc 1151 
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A school tote bag, available in as 
sorted colors and four different 
designs is distributed by The Beck- 


hard Line, Rooms 625-26. 
tails at $3. 


Coronet Industries Inc. 
Coronet Merchandise Corp 
Coty-Klien Corp. 

The Craftint Mfg. Co. 
The George F. Cram Co. 
Crestwick, Inc. 

A. T. Cross Co 

Crown Stationers, Inc. 
Curhan Co 

Evelyn Curro 


D 


Dadan, Inc 

Dan Dee Imports, Inc. 

M. B. Daniels &G Co. Inc 
Digby Products Ltd 

Dillon, Kay 

Doringer Co. Inc. 

Leonore Doskow, Inc. 
Martin Drayson 

Wm. F. Drueke & Sons Inc 


Maurice Duchin 
Creations. Inc. 


Dunston Leather, Inc. 
Durand Mfg Co. 


It re 


1110 
603 
1129 


834 
731 
526 
743 
545 
939 
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Winfield Mfg. Co., Room 727, is 
entering the photographic album 
field with heat sealed plastic al- 
bums retailing at 98 cents and 
$1.98. 


kSiationery Show: May 14-19 


An eight-floor exhibit billed as “the show 
with the high eye-cue” will expose more 


than 5,000 buyers to the latest in promotional 


and social stationery merchandise 


he 15th annual New York Sta- 

tionery Show will be held May 
14-19 at the Hotel New Yorker, 
where more than 350 exhibitors 
will offer their newest items in a 
dozen and a half major merchan- 
dise categories. 

Social stationery, greeting cards, 
promotional items, school merchan- 
dise, Christmas decorations and 
many other ideas for stationery 
department selling will be on dis- 
play on the fourth through 
eleventh floors of the hotel. Show 


Stationery Show Exhibitors 


hours have been expanded to 53 
hours, including two night open- 
ings for the convenience of buyers. 
A Good Display Contest for 
show exhibitors will be part of the 
program again this year. Exhibi- 
tors have been asked to put par- 
ticular emphasis on display ideas 
that can be used by retailers so 
that store owners will be able to 
adapt the ideas for in-store use. 
In judging the winners, this will 
be an important consideration. 
To make the most of market 





ig Finch &G Co., W. Dean 825 Graham Distributors Inc 915 Hudson Greetings, Inc oo wee 
Flair Cards Inc 805 Grandmother Stover's Inc 908 Hy-Sil Mfg. Co ; 1131-32 
tudios 1048 Flash Mfg. Co. 642 Greeting Card Mag 8th fl. lobby 
Eaton Paper Corp. Washington Room’ Fluorescent Lighting Labs Grinnell Art Publishers J 
Editions Limited Inc. 917 Bad a bev Corp 914 Jayem Sales Corp. . 604 
Eisman, Ewen & Rose Inc. 815 is . —— Svend Jensen of Denmark, Inc. 1043 
El-Kap Sales g39 =D. Forer & Co., Inc. 525 u 
Kristin Elliott 609 Fran Mar Cards 1121 K 
erry Elsner Co., Inc. 808 Franco American Novelty Co 618 Hameton Greeting Card Co 711 S 
Emerson Press Inc., The 901-02. Franklin Mfg. Corp. 520 Hanson Handicraft Corp 11490 K. & A. Co. corsssneee 1G 
Emery Book Co 851 Freund Mayer & Co. r Harrison Home Prod. Corp 544 David Kahn, Inc. ° 12 
Emig Products Inc., Robert ....1033 rey 1135-36-37 Hawthorne-Sommerfield, Inc. .. 903 Kanrom Inc. ...... — 
Emkay Candles 628 T. M. Freund G Co. 640 LK. Hecht Co., Inc 1045 Kaytee Imports, Inc. 3 . 822 
Sects Shelf 923 George S. Heineman, Kellen Company 1139 
Som Prockorts 916 G Inc empire room Ketcham G McDougall Inc. 504-05 
"i 4 sal Heines Publishing Co 925 Ben Khotim at 1025 
tsterbrook Pen Co 631 = 
a \ 617 -~-ecanag cides 947 Herald Superior Office Kingsley Machine Co. 82 
Ever-wear Inc. “ rs vats Caen + moa 106 Equip. Inc 905 Klick. Inc. 829 
tverlast Process Printing Co 527 rporatio ° Hi Craft Envel ° 847 a 22 
Everlast Products Inc. 810 The Geiles-Widmer Co. 650 wate a8 ope C 612 1. Klotz & Co 828 
Exclusive Company, The 1152-53 General Metalcraft, Inc. 114 eg gr 638 L 
Geyer McAllister The Hol Co 1108 
E Publications Tth fl. lobby - oe on --1 'YS Laff Masters Studios 944 
C. R. Gibson Co., The 523 Holt-Howard Assoc., Inc 836-37 pe : 608 
Famous Candles G Stationery ..1109 Gibson Greeting Cards eee Home Leather Products, Inc 516 i esthersmith of London 
Feniche| Leather Goods Co 1002 Inc. 1104-05-06 W. C. Horn Bro. & Co 1011 Ltd. 1039 
B Inc 1015 Leo Goldman Inc. 1142 House of Paper, Inc 818-19-20 The Leister Game Co., Inc. 546 
Manufacturing Co. Inc. 911 John Goodman Co. Inc. 1146 House of Zog 817 Levi Co., The J. 708 


... New York 


Stationery 


Show 


time, this new schedule of show 
hours has been adopted. 

Sunday, May 14—Noon to 9 
p.m. 

Monday, May 15 —9 a.m. to 6 
p.m. 

Tuesday, May 16—9 a.m. to 
9 p.m. 

Wednesday, May 17 — 9 a.m. to 
6 p.m. 

Thursday, May 18—9 a.m. to 
6 p.m. 

Friday, May 19—9 a.m. to 2 
p.m. 

Special services for show-goers 
offered by the directors of the 
show include: pre-registration on 
Saturday, May 13, in Room 1262, 
to be continued until noon Sun- 
day; a buyers lounge where a hos- 





“Teach Me” Observation Lotto is 
one of many educational games for 
children to be shown by Gelles- 
Widmer in Room 650. 


tess in attendance will help in 
scheduling informal meetings or 
take messages; and a library of 
merchandise catalogs for use by 
show visitors. 

The traditional Stationery Show 
Dinner Dance will be held on 
Wednesday, May 17, in the newly 
decorated ballroom of New York’s 
Statler-Hilton. 

A presstime list of exhibitors 
appears here and many of the 
products to be introduced at the 
show are previewed in the New 
Products section of this issue. 
Further information and hotel res- 
ervations may be obtained through 
the directors of the show, George 
Little Management, Inc., 220 Fifth 
Ave., New York 1, N.Y. 





Letter paper for men should be 
designed with men in mind says 
Eaton Paper Corp. in adding this 
$1.59 box to its fall-holiday line. 
Eaton will be in the Washington 
Room at the New York Show. 





Graduation memory book to retail 
at 3.50 is part of C. R. Gibson Co, 
line to be shown in Room 523. 
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Stationery Show Exhibitors 


Exhibitor Room Mary Louise G Associates 950 National Leather Mfg. Co. _ Pat Products ...................-------304-05 
; L. E. Mason Co. = 804 ne . * 2 Paula Company, The ... 948 
a A ee a ncntconenal .. 932 Duncan Mcintosh Inc. ..... 821 National Potteries . 1034 Penthouse Products, Inc ........ 815 
Linbry Products Company Inc. 911 Memphis Converting Co. 1050 Viola Grace Neisser ........936-37 Mary Pentland... 502 
Sid Linder Co. ................... 605 Metropolitan Wire Goods Co. .. 923 New Diamond Point Pen Co. | 503 Personal Art Co. ..... . 922 
Vincent Lippe Corp 636-37 Miller Co. Inc., S. J. 744 Newbury Guild, The . 514-15 Personal Stationery Co. . 814 
Looart Press, Inc. ......... .. 652 Millner Cards. Inc 844 Nile Running Studio 1030 Phillips Publishers Inc. . .-1008 
Loroman Company : 703 Modalities Research Inc. ........ 620 en Products Corp. blo Plaque Craft. Inc. ........ ... 104 
E. S. Lowe Co.. Inc 611 Modern Products Co. ................1041 orma Pencil Corp. 729 Plastichrome Greetings ........514-15 
P Modern Stationer and Office Nu-Art Engraving Co. 831 Ply Line Co. Inc. .........-.- .. 128 
M Equipment Dealer re) Pratt G Austin ............... ..1014 
Magazine ........ 6th fl, lobby Siete Aeuties saa 
Mackay Publishing Modern Steelcraft Co. .... 646 O'Brien-Sexton 1034 OSES egies: 38s . 723 
I nasihasbietitats .---.. 8th fl. lobby Monogram of California ......936-37 Orizinals Company 924 
Maely & Shepsel ...... a ee ee 629-30 Osborne-Kemper-Thomas, R 
Magnetic Cards of Mortimers, The s 1150 Inc. 1012 
California, | Ra ranare 846 Moviette, 1028 Ottenheimer: publishers 650 Redi-Record Products Co 1024 
Mainline Fifth Ave. Inc. ........1141  )juench-Kreuzer Pp Reed Statins ‘Cord Co. _ 552 
Alfred Mainzer Inc. .............. 501 Candle Co., Inc. .. 628 Regal G Wade 
Majestic-Penn State Inc. ....518-19 Paper Art Co.; Inc. 721 Manufacturing (Inc.) 718-19 
Manhattan Greeting Card Co. 1107 N The Paramount Line, Inc. 732-33 Regency Thermographers 624 
Manhattan Studio Inc., The .... 946 Park Sherman 504-05 Reiss Sales Assoc. ...... ... 621 
Marco Music Craft Co. Inc. .... 542 Name-on Stationery G Parke-Benson & Co. Inc. 920 Renner-Davis Co. ....... ANN2 
Therese R. Marks Associates .... 935 Greeting Card Co. 509 The Parker Pen Co. 1125-26 Replogle Globes Inc. ..... ... 643 
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Gibson has | a ‘ball” with birthdays 
in the off-beat, fun-poking humor 
of this Studio Gift Wrap. Other 
new Gibson gift wraps feature a 
rodeo theme for children and flor- 
al patterns for everyday use. Gib- 
son will be in Rooms 1104-5-6 at 
the New Yorker. 




























This new 18-inch high Raised Re- 
lief Globe ana a new and cur- 
rent Raised Relief wall map of 
Africa will be displayed by Aero 
Service Corp. in Room 549, 


Revelle Mfg. Co. Inc. ............ 707 
Rexbilt Leather Goods, Inc. .... 529 
Roberts Colonial House, 


Inc, scale 2 1035 
Robinson Reminders Inc. oe O99 
Rojay ete —— 
Roovers-Lotsch (inc.) .............. 706 
Ross Products Inc. .... ..1101-02 
Royal Imprints Co. .................. 651 
Rudson-Wood Inc. 924 
Rust Craft Publishers 840-41-42-43 
The Rytex Co. ............ . 619 

Ss 
Sainberg G&G Co., Inc. ..............1029 
Savoy Leather Mfg. Corp. ........ 811 
Schiaparelli Division . . 928 
Schlesinger’s Inc. ...... since 
Schmid Brothers Inc. 1046 
The Seahorse Press, Inc. ... 940 
Seal-O-Matic Dispenser Corp. 642 
Servo Sales Co. siAaenncseneinck 
B. Shackman G Co. .......... ...1027 





Pakay Party Papers, distributed by 
Gibson Greeting Cards and to be 
shown in Rooms 1104-6 at the 
New Yorker include new honey- 
comb holiday centerpieces. 





The Pat Products gift line of Ket- 
cham & McDougall in Rooms 504-5 
includes this Memo-Lite, complete 
with pad and 10-watt bulb to 
retail at $4.95. 


W. A. Sheaffer Pen Company 
price division ........ 532 


Sholdm Greeting Card 


Shulsinger Brothers 


Spare-Time Game G&G Toy 


Speco Wire Company. wiles 
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Stratford Associates 


...Hartford & Detroit rooms U 
OOP Scncobities "ae 
Standard Brief Case Co. ....1127-28 United Cutlery G Hdwe. 
Office Accessories Co. .... 838 Products Co. 
Stationers Specialty Corp. 533 Vv 


850 
..1040 Vernon Products 


pietbig iomaibaca ..1010 Victrylite Candle Co. 





1961, 





Newest product in its Eversharp 
line, the Big E cartridge pen, will 
be shown by the Parker Pen Co., 
Rooms 1125-6. 





. 725 Greta Von Nessen ................-+ 





The Strauss’ . 1018 thru 1024 
boston "a Stupid, Inc. 1047 Ww 
Frank Suskind bi Samuel Ward Mfg. Co. ...... 
1. S. Sutton G Sons Inc 1049 
1121 S h ieinatae 929 Waterman-Bic Pen Corp. ........ 
. 930 ii ae Wearever Pens & Pencils 
645 T G A. Westphal Import Corp. ....1 
_ 812 — & Wyckoff Mfg. 
! 16 
Pee: 522 The Taylor Press, linc 6 6 Whiting Stationary Co 
118-19-20 Texlon Corp. 1007 
rs as ener 
in ...... 651 Texstar Co. 709 as 
‘Siantaken Ga: 126 Wilkinson Publishing Co., 
ecevesens . 940 Tie-Tie Gift Wrappings 832-33 pic & — Candie Co. ... 
. 508 Tywell Corp. 1004 Wilson jones Co. 


Windsor Pen Corporation . 
Wolin snnnantectstttecdl Co. 
Inc. 


World Publishing 
. 524 Company, The ............ 


Winfield Mfg. Co., Inc. .......... 


Z 


ah __...1003 Zephyr American Corp. ...........- 








Textured gift papers with designs 
baked on are part of the Tie-Tie 
line to be shown for Christmas, 


PENORE: 535-36-37 





manctal Pittalls 


A stationery industry credit expert lists eight 


mistakes that can put you out of the game 


Sy Eduard O. Kallman 


Executive Vice President 


The Stationers and Publishers Board of Trade 


’ y 


o be on a winning team you 
have to know the rules of the 
game. There are certain rules of 
sound financial management that 
are fundamental. If you disregard 
them there is good possibility you 
may lose the game. You might 
fumble once and recover, but if 
you continue to fumble you will 
lose yardage and ultimately lose 
the game. 

Do you find it easy to make a 
profit? Very few do. 

It will pay you to learn the rules 
of the game. 

In a trading enterprise there are 


two general divisions of operation 
—sales management and financial 
management. The sales division 
includes supervision of sales per- 
sonnel, advertising, promotion, and 
servicing your accounts. The fi- 
nancial division includes the sup- 
plying of capital, efficient distribu- 
tion of capital, buying, expense 
control and proper utilization of 
personnel. 

Many businesses are started by 
sales personnel most of whom have 
had previous experience in the in- 
dustry. For the most part, they 
have the sales ability, knowledge of 


(From an address given at the Western convention of the Na- 
tional Stationery and Office Equipment Assn.) 
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the products to be distributed and 
good customer relations necessary 
for building a satisfactory volume 


of sales. A good many of theg 
sales- minded owners, however, 
overlook the necessity of having 
a good working knowledge of prop. 
er financial management. Lackip 
this administrative ability they 
find themselves in a short time 
with a good volume of sales, but 
with severe restrictions caused by 
improper use of their capital. 
What are the common errors 
made in financial management? 


1. OVER - INVENTORIED 
CONDITION. This is_ possibly 
the most frequent fault. Inven- 
tory is to a business as the blood 
is to your body. Lack of circula- 
tion of blood will cause illness, and 
it is equally true that lack of prop- 
er circulation of inventory will 
cause financial illness. If your in- 
ventory does not turn over 3 times 
or better, your business is_ slug- 
gish. An over-inventoried condi- 
tion is usually caused by improper 
buying—quantity buying, because 
of a quantity discount without re- 
gard to turnover; obsolete and 
slow moving merchandising; ac- 
commodation sales, purchases 
therefore requiring a minimum 
quantity that stays on the shelves 
for years; too many overlapping 
lines; speculation. Regularly check 
turnover by dividing the cost of 
goods sold as shown on your prof- 
it and loss statement, by the av- 
erage inventory. 

Example—A_ southwestern com- 
pany’s balance sheet reveals a ra- 


‘[ohe Stationers and Publishers 
Board of Trade is an associa- 
tion of manufacturers covering the 
stationery, office supply, office 
equipment, office machine, office 
furniture and school supply fields. 
Its purpose is twofold. In the first 
place, it operates as a credit infor- 
mation center for the manufac- 
turers, and acts as an advisor to 
its members in the credit and fi- 
nancial management fields. Sec- 
ondly, it acts as counsel and ad- 
visor to the manufacturers’ cus- 
tomers—the dealers—in financial 
management matters. This second 
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tio of current assets to current lia- 
bilities of 3 to 1. Normally 2 to 
lor better indicates good working 
capital. But this company shows 
cash $1000; accounts receivable 
924.000; inventory $125,000; cur- 
rent liabilities $50,000. Net worth 
is good, working capital is good, 
but vou will note liquidity is poor 
—50 to 1. Further examination 
revealed a one time turnover of 
inventory. They are in a tight 
financial condition. 


2, ACCOUNTS RECEIVABLE 
turnover slow. This is caused by 
lack of credit control and an in- 
adequate collection program. Cred- 
it builds sales but it is important 
that credit to your customers is 
justified. The twin of credit is, of 
course, collections and to avoid 
tying up an excessive amount of 
capital in accounts receivable, an 
efficient collection program is ne- 
eessary. Your policy should in- 
clude prompt billing: initiation of 
collection effort, thereafter, until 
paid. Test your efficiency in this 
department regularly by dividing 
vour credit sales by 360 days, and 
the result divided into accounts re- 
ceivable will give you the number 
of days billing on your books. De- 
pending on sales volume, a stand- 
ard for a business with small sales 
volume is 42 days: a business with 
a large volume 46 days. 

Example—A_ southeastern com- 
pany has accounts — receivable 
amounting to $75,000. Their turn- 
over is 60 days. They have $20,- 
000 tied up excessively that they 
could use in their operation to earn 


purpose is to keep the dealers fi- 
nancially sound so that healthy 
outlets for the manufacturers’ 
products can be maintained. 
Many dealers, recognizing the 
need of an outside opinion on the 
operation and financial condition 
of their business, in submitting fi- 
nancial statements, request an 
analysis and comments. This is 
furnished promptly by the Board 
of Trade, realizing that suggestions 
for the correction of inefficient op- 
eration or an unbalanced financial 
condition assist the industry as a 
whole. This practice is preventive 
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Edward O. Kallmann, Ic‘t, is introduced to overflow conference room crowd by Vern Vallet 


of Southern California Stationers, who presided at the manag 


western show. 


discounts, or at least avoid credit 
restrictions because of slow paying 
habits. 


38. INADEQUATE GROSS 
PROFIT. Regular comparison of 
gross profit should be made against 
industry averages. Industry aver- 
ages vary, of course, depending on 
annual sales volume. If your pric- 
ing policy is too slow, you may 
price yourself out of business. 
Shoppers appreciate quality and 
service and with proper selling 
techniques will pay a fair price. 

Example—A New York com- 
pany built volume on price con- 
cessions. A volume of $800,000 


medicine, and certainly is prefer- 
able to the drastic cures necessary 
when a dealer is in severe distress. 

In addition to analysis by mail, 
the Board is regularly visited at 
their New York office by dealers 
from all over the country who de- 
sire personal consultations and 
recommendations for improvement 
of their operations. The Board also 
sponsors a rehabilitation program 


for dealers who through mistakes 


in judgment or through no fault 
of their own find themselves in 
difficulty. If there is justification 
for rehabilitation the Board ar- 


t i of NSOEA’s 





produced a profit of $197 without 
any hidden profits. 


4. EXCESSIVE EXPENSES. 
Lack of expense control is one of 
the major causes of financial dis- 
tress. In today’s economy the 
squeeze between a rather steady 
gross profit and rising costs makes 
it of the utmost importance that 
the dealer become overhead con- 
scious. It is advisable that the 
dealer’s accounting system provide 
for classifications of expenses re- 
commended by the industry, so 
that comparisons of each area of 
expense may be made against in- 
lustry average figures. 


ranges a conference with the dealer 
and his creditors, and from most 
of these conferences a rehabilita- 
tion program results. Many deal- 
ers, who found it necessary to seek 
the help of the Board of Trade 
through a rehabilitation program 
are today self-sustaining success- 
ful merchants. 

If you or your accountant are 
unable to satisfactorily analyze 
or interpret your profit and loss 
results or financial condition, send 
a statement to The Stationers and 
Publishers Board of Trade, 200 
Fifth Ave., New York 10, N.Y. 
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While the percentage of each 
classification of expense against 
sales may vary according to sales 
volume, or geographical area, gen- 
erally speaking the following per- 
centages should apply: 


Selling Expense ~.................. 15% 
Warehouse & Delivery ........ 4% 
Office Expense .................... 4% 
Administration Expense .... 6% 
Occupancy Costs ~................. 4% 
Taxes 

(other than income) ........ 1% 


This is based on a 38 percent gross 
profit; hence if you are a price- 
cutter, or compelled because of 
competition to earn less than a 38 
percent gross, a lessening of the 
expense percentages is necessary if 
a net profit is to be earned. 

In most of the above classifica- 
tions the major portion of the ex- 
pense is personnel and thus, it de- 
serves the greatest analysis. 

The financial distress of many 
dealers is caused by an_ over- 
staffed condition. This indicates 
an inefficient utilization of person- 
nel. One dealer with an annual 
sales volume of $250,000 can run 
his business with 10 employees, 
another needs 14. The former will 
probably earn a profit, the latter 
will probably incur a loss. 

Example—An old New England 
company showed substantial losses 
for several years. Analysis indi- 
cated they were over-staffed by 
15 employees ($60,000?) . 


5. OVER-EXPANSION. There 
are various types of over-expan- 
sion. One is modernization with in- 
sufficient working capital to fi- 
nance it. Modernization is com- 
mendable but when it is accom- 
panied by a severe restriction of 
working capital, distress is in- 
evitable. The dealer should plan 
improvements in an amount, in- 
cluding a reserve for under-esti- 
mation of cost, so that the total 
will not exceed the maximum that 
ean be afforded. Expansion pro- 
grams should be financed over a 
long term. 

Unjustified branches are an- 
other form of over-expansion. 
Opening of branches prematurely 
or without intelligent study of the 
sales potential, and expenses of the 
new location can have a distressing 
effect on the entire business. 

Example—A_ southern dealer 
opened a branch on a main high- 
way. His appraisal of the poten- 
tion convinced him that the traf- 
fic that would pass the store would 
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be tremendous. It was, but it 
couldn’t stop. He closed it to elimi- 
nate the large operating losses. 

While on the subject of branches, 
continuation of an unprofitable 
branch can drain the main enter- 
prise. Discontinue it, if at all pos- 
sible. If a long term lease is in- 
volved, every effort should be 
made to make a deal for cancella- 
tion, or if this is impossible, sub- 
let the premises. 

Excessive real estate investment 
and fixed assets is a third kind of 
over-expansion. If a large percent- 
age of capital is tied up in fixed 
assets, it follows that working capi- 
tal is generally inadequate and a 
tight financial condition results. 
The ratio of fixed assets to net 
worth in a distribution business 
should normally be about .25 to 1, 
or in other words, fixed assets 
should be no more than 25 percent 
of net worth. 

Example—A New England deal- 
er has a net worth of $50,000. Real 
estate is $90,000 (cost) with a 
mortgage of $40,000. Where is his 
working capital? He has none. He 
depends on creditors for his work- 
ing capital and is constantly in 
trouble, with restricted credit and 
in most cases suspended credit. 

In most of these cases of over- 
expansion the dealer will try to 
justify his action by saying “it will 
pay for itself.” Many times, it is 
the cause of financial difficulty 
and in effect these fixed assets be- 
come a “monument to his vanity.” 

Overtrading also is a form of 
over-expansion. In speaking to a 
sales-minded audience, I know 
there will be some who will ques- 
tion my statement that there is 
such a thing as doing too much 
business. In our industry I am 
convinced that a ratio of sales to 
net worth if less than 3 to 1 re- 
veals under-trading, and over 6 to 
1, indicates over-trading. In other 
words, if you have a capital invest- 
ment of $50,000 you cannot do 
more than $300,000 annually with- 
out depending on your creditors 
for indulgence. This does not ap- 
ply, however, if you are a genius, 
and can turn over your inventory 
5 to 6 times a year and have an 
average collection period of 20 to 
30 days. Under these circum- 
stances you can do more than the 
$300,000. I call this pitfall over- 
trading, you may call it under- 
capitalization. It amounts to 
the same thing. 

Example—The same New York 


price-cutting dealer I commented 
on before on the subject of grog 
profit, was guilty of over-trading 
His $800,000 volume was done oy 
$60,000 capital. His ratio of sale 
to net worth was 13 to 1, mor 
than double the danger point. His 
inventory and accounts receivable 
only turned over normally. Ine. 
dentally, he’s out of business. We 
tried to save him but his financial] 
illness was incurable. 


6. EXCESSIVE WITHDRAW. 
ALS. If profits are being entirely 
withdrawn or withdrawals exceed 
profits, a living is being earned, 
and that is all. Equity growth 
can only be accomplished through 
the retention of profits in excess 
of withdrawals. 

Example — A New York State 
dealer has an efficient operation, 
makes a substantial profit, and 
although a steady increase in capi- 
tal investment is essential because 
of a tight working capital condi- 
tion, the dealer persists in with- 
drawing a major portion of profits. 


7. PAYING OFF RETIRING 
PRINCIPALS. Paying off retir- 
ing principals is preferable from 
funds outside of the business. If 
business assets are used, difficulty 
can result from depletion of work- 
ing capital unless the agreement 
covers a long period of time. 

Example—A Florida dealer has 
a relative being bought out through 
purchase of the relative’s corpo- 
rate stock by the remaining prin- 
cipal from corporate funds. Re- 
sult: depletion of working capital 
and ultimate failure. 


8. DISTRESSED AREA. Un- 
less dealers in distressed areas ad- 
just their affairs to fit the declin- 
ing market, difficulties will be ex- 
perienced. Several dealers in a 
currently distressed area have 
made no real effort to cut expenses 
proportionate to reduced volume. 

The best way to recognize these 
pitfalls is through a study of the 
financial statements regularly pre- 
pared by the dealer’s accountant. 
These statements should be studied 
for changes and trends from year 
to year and when any deviation 
from a normal financial position 
is indicated, a correction should 
immediately be made. Your state- 
ments should break down operat- 
ing results by departments. Man- 
agement which fails to department- 
alize is operating blindly. 
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‘ough 
XCess 
State Marshall Ernd, left, manager of the Utility Stationery Store at 77 
“i West Monroe St., Chicago, discusses demonstration with Litchard 
tion, Dickinson, 
and 
Papi 
ause 
yndi- e ° ° 
it anging File Promotion 
fits, 
NG 
tir- 
rom eke 
Scores tor Utilit 
ilty y 
yrk- 
ent 
| tility Stationers of Chicago re- 
has cently conducted a promotion 
igh of hanging file folders that in- 
po- creased sales of a cooperating sup- 
In- plier’s products by almost 300 per- 
te- cent. 
tal A number of elements combined C LACIE FINE 
to make the event a success. Both 
, window and in-store displays were (¢ PENDAFLEX 
n- used; literature “stuffers” went out 
d- with all orders; and sales clinics 
n- were held. 
x The climax of the promotion, 
a however, was a seminar in mid- 
ve February on “Filing Problems in 
eS Today’s Office.” It was conducted : 
“* by Litchard Dickinson, systems os es 
se service expert for the manufac- ——————_ = — Cl = 
e turer of filing supplies. Mr. Dick- " i cm Seg" tn 
a inson was on hand to answer the : : aes git NT 
questions of interested file super- 
d visors, file clerks and office man- 
r agers. 
I “As a direct result of the promo- 
l tion,” Utility management reports, In-store displays such as this one combined with product demon- 
| “sales of products in this line went strations to tell the story of hanging file folders in a many-sided 
- ° promotion that paid off. 
up almost 300 percent in spite of 
low customer traffic due to snow 
storms. More such promotions in (Photos courtesy Oxford Filing Supply Co.) 
cooperation with the supplier are 
planned for the future.” 
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Monroe's manag e- 
ment team, which 
meets every  after- 
noon at 4:30, in- 
cludes, left to right, 
Sam Frager, treasur- 
er and sales director; 
Vittore Valeri, plant 
superintendent; Al- 
bert Shelley, camera 
department supervis- 
or; Bernard Julius, 
president; Eugene O’- 
Sullivan, printing de- 
partment manager; 
Joseph Adragna, of- 
fice supply depart- 
ment manager; and 
John T. Misilo, gen- 
eral manager. 
Framed organization 
chart (inset) includes 
tinted photos of key 
personnel. 
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Steps Toward 





\\ hen Sam Frager of Monroe 

Stationers and Printers, Ine. 
tells a Junior Achievement group 
about the opportunities in Ameri- 
ca’s business world, he knows 
whereof he speaks. 

In 1946, he and Bernard Julius, 
both just out of the Army and 
26 years old with less than $200 
capital, started their business in a 
$10 a month garage-like structure. 
They spent 21 for a war surplus 
desk and chair. For several months 
they kept their entire inventory 
in a four-drawer filing cabinet. 

This year they are moving into 
a new, 20,000 square foot plant and 
they expect to do a million dollar 
volume. They have 55 employees 
anda long list of blue ribbon indus- 
trial accounts. The business has 
been built on industrial and com- 
mercial sales. There never has 
been a street store with walk-in 
trade and counter sales. 


Here are Bernard Julius, left, and Sam Frager, right, checking the floor plan of the 
new 20,000 square foot plant which Monroe Stationers and Printers will occupy this 
Spring. 


MODERN STATIONER, MAY, 196! 








In M: 
into its | 
modern, 
Needhan 
Route 9 
rounded 
industria 
company) 
neighbor 
occupyil 
rented 
vious \c 
square { 
ton ane 
Jamaice 
As N 
treasure 
it, the | 
in the 
tham, } 
Needha 


bridge, 


compal 
someth 
theon, 





Sales 
Mr, Fr 





of a | 


MOD 








nroe 
Inc., 
roup 
neri- 
LOWS 


lius, 
and 
32()() 
in a 
ure, 
Dlus 
iths 
ory 


nto 
ind 
llar 
ees 
us- 
has 
m- 
1as 
-in 











a Million Dollar Sales Volume 


An industrial stationer in Massachusetts describes the 15-year climb 


from near nothing to big business, using no outside capital and 


plowing all of 


In May the company moves 
into its new building, a one-floor, 
modern, air-conditioned plant on 
Needham Street, just off busy 
Route 9 west of Boston and sur- 
rounded by a half dozen growing 
industrial parks. Since 1956 the 
company has been in the same 
neighborhood, a few blocks away, 
occupying 10,000 square feet of 
rented second floor space.  Pre- 
vious locations included a 2,000 
square foot loft in downtown Bos- 
ton and the original location in 
Jamaica Plains. 

As Mr. Frager, the company’s 
treasurer and sales director, tells 
it, the business really came of age 
in the industrial suburbs — Wal- 
tham, Natick, Newton Upper Falls, 
Needham, Wellesley, West Cam- 
bridge, Dedham. A list of the 
company’s neighbors reads like 


something from Dow-Jones—Ray- 


theon, General Motors, RCA, Hon- 


gh ee 
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Sales map has different colored pins for each salesman’s accounts. 
Mr. Frager is pointing to company’s home base, located in the midst 
of a half dozen or more industrial parks west of Boston. 


back into 


eywell, Keystone Camera, Syl- 
vania, Sigma Instruments, North- 
east Airlines and many others, with 
an especially large concentration of 
electronics. 

“We no longer solicit business 
in downtown Boston,” says Mr. 
Frager, “though we continue to 
serve a number of downtown ac- 
counts. There are plenty of sta- 
tioners to scramble for the new 
business downtown. We see no 
end to the sales potential in our 
own industrial area. And with our 
type of operation, having no retail 


store, we don’t have to wait for 


people to come to us.” 

The management at Monroe 
Stationers and Printers is not ac- 
customed to waiting for customers 
to come to them. The two found- 
ers of the business and seven out- 


side salesmen are supported in their 
sales efforts by a steady flow of 


direct mail promotions and a high- 


the operation 


ly efficient production crew at the 
plant and warehouse. 

“We send out mailings faithfully 
every Monday night to a list of 
5,000 accounts and prospects,” says 
Mr. Frager. “Other material is 
sent out on a monthly cycle. Most 
of our ad budget of about $15,000 
a vear has gone into direct mail. 
We are beginning to use more 
newspaper space, however, and in 
connection with our May opening 
we're planning a page in the Bos- 
ton Globe.” 

In addition to directing sales, 
Mr. Frager is the idea man for 
most of the direct mail pieces that 
pave the way and open doors for 
the sales force. Coffee break 
coasters, clever slogans, cute say- 
ings, office cartoons, vacation 
schedules — all are grist for the 
direct mail mill at the “House of 
Monroe.” Most of the mailings 


are produced by the company’s 











oii om = @ 
Sam Frager, sales director as well as treasurer, conducts sales meet- 
ings every Monday morning, closing and locking the conference 
room door promptly at 8 a.m. 
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Steps Toward a Million Dollar Sales Volume 


own printing division, which offers 
allied creative services and _ spe- 
cializes in short run reproduction 
of technical manuals and catalog 
sheets. A new xerography depart- 
ment can produce several hundred 
copies of a 100-page technical man- 
ual in two days or less at a cost 
of $240. 

“One of our most popular mail- 
ings,” says Mr. Frager, “is an an- 


nual Thanksgiving message, which 
contains thumbnail pictures and 


autographs from all of us at Mon- 
roe Stationers and Printers. 

“Another well received series 
consisted of reproductions of scenes 
from old movies with new captions 
to make fun of typical office 
scenes. 


Mr. Julius, the president, Mr. 


MONROE 


STATIONERS & PRINTERS 


DE 2-472! 





Variety is evident in the company’s 
direct mail pieces. A mailing of some 
kind goes out religiously every week 
to a list of 5,000 accounts and pros- 
pects. 





“She —_ ask for a raise o on 
the day the boss is filing his in- 
come tax return!” 
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Frager and seven outside salesmen 
are all general line men, selling sta- 
tionery, printing and office equip- 
ment. 

“We tried using a specialty man 
for selling duplicating and copying 
supplies and equipment” says Mr. 
Frager, “but we found it best to 
have only one man calling on an 
account. We gave these lines to 
our regular men after a thorough 
educational job which included 
factory visits and sales training.” 

The outside salesmen all came 
to Monroe without experience and 
have been trained by the owners. 
They are paid a salary based on 
quota, plus commission on sales 
above quota. The house pays all 
car expenses and selling expenses, 
and the latter reportedly can be 
considerable in a neighborhood of 
industrial parks. The company 
also has monthly contests and cash 


bonuses. Monthly profit sharing 
goes into separate bank accounts 


for employees, an arrangement pre- 
ferred by Monroe employees who 
have full equity and can draw their 
shares at any time that they wish. 
“Because the salesmen came here 
foreign to this business,” 
director Sam Frager, “w 
to police them quite 
see call sheets every 
cuss 


says sales 
‘re have had 
strictly. I 
day and dis- 
sales problems with the men 
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nightly. Every Monday mor Ling 
there’s a sales meeting and the con. 


ference room door 
locked at 8 a.m.” 

The owners agree that one of 
the big steps in the development 
of their business was the hiring of 
a general manager, John Misilio, in 
1958. As a result, they feel that 
production is the strongest division 
in the organization. 

To achieve similar strength ip 
sales, Mr. Frager is setting up a 
new position as “sales coordinator” 
to handle routine problems for the 
salesmen and get them out into 
their territories early every morn- 
ing. 

‘There is room for improvement 


is closed and 


in our sales division,” says Mr, 
Frager, “probably because | 


haven’t done the right job in sales 
training and management. We are 
somewhat weak in that Bernie 
Julius and myself are still handling 
too much of the business and we 
have too much of our volume tied 
up in a dozen or so large accounts. 
Hiring a coordinator to help with 
the sales administration may help 
us just hiring a general man- 
ager a few years ago resulted in 
improved efficiency for the plant 
and warehouse.” 

Monroe’s business is about even- 
ly divided between printing and of- 
fice products, with the latter seg- 
ment currently growing faster. The 
printing division started as a tiny 
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“busi ess card press” 10 years ago 
and 1 ow can print 300,000 814” by 
11” forms per day. It is equipped 
to do small runs of carbon inter- 
leave | forms and has a $10,000 
collator for work that used to be 
done manually by six part time 
employees. 

“Our facilities and our location 
combine to make service our most 
important product,” says Mr. Fra- 
ver. There is obviously no “self- 
service” by customers in a business 
with no retail store. 

As he prepared to move into 
new quarters, Mr. Frager recalled 
the company’s beginnings only 15 
years ago. 

“We didn’t draw our first dollar 
out of the business for two and a 
half years,” he says. “It all went 
back into the company, building 
up that initial inventory housed 
in a file cabinet. I was lucky to 
have a wife with a job who could 
support me. My own accounting 
background would have got me a 
job for $100 a week or so, but I 
would not have been happy work- 
ing for someone else.” 

The original name of the busi- 
ness was Monarch Stationers, un- 
til it was discovered there was a 
Monarch Printer in the area. 

“We picked a new name on the 
way to the beach one weekend 
while going through the list of past 
presidents,” recalls Mr, Frager. 
“At the time there was an advan- 





How Were Things at the Office?” 
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tage in keeping the same first three 
letters because of our phone num- 
ber.” 

Now Monroe Stationers and 
Printers, Inc., is widely promoted 
as the House of Monroe: “Next 
time you have an office supply 
printing ‘headache, won't you con- 
sider the House of Monroe as your 
Monroe ‘Doc’trine?” 

Open house at the company’s 
new plant in May will be spread 
over a three-day weekend. The 
building, originally owned by Mon- 
roe but now sold and leased back 
from the contractor, will also 
house facilities for Eastman Ko- 
dak. Friday open house events 
will include a plant tour and sit- 
down dinner for customers. Satur- 
day will be for employees and 
their families. Sunday the new fa- 
cilities will be shown to personal 
friends of the owners. 

Bernard Julius and Sam Frager 
believe they have the organization 
for continued growth, but they 
still enjoy looking back on their 
early years, recalling the various 
moves, the first big contract with 
Sylvania, the day only five years 
ago when the payroll covered a 
grand total of 25. 

“Tt’s hard to understand today’s 
kids,” says Mr. Frager, who has 
an off-duty interest in youth work. 
“So many of them fail to see the 
wide open opportunities for people 
with initiative.” 


“How Were Things at the Office?” 
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Sy Henry Serry 


Henry Berry Associates 


selected properly for the type of 
customer you are privileged to 
have. 

The proper sale of office equip. 
ment, regardless of the traffic pic. 
ture, requires a display room. The 
proper sale of machines, in my 
opinion, regardless of the traffie 
picture, requires a display room, 
and as far as commercial station. 
ery is concerned, I think even in 
a warehouse type operation, an 
adequately designed display room 
to enable your salesmen to bring 
customers to see, study, feel, touch, 
and learn about new commercial 
products would be an_ essential 
part. 

In building or remodeling, the 
executive management of _ the 
store, a stationery store consult- 
ant, and an architect are probably 
the three essential people required 
for a coordinated successful effort. 
The store itself, its layout, its traf- 
fic handling, its control, its heat- 
ing, its lighting, its air condition- 


Building Sales Through Better 


Selling, not storing, merchandise is the 
proper function of a retail operation. 
Summarized here are the comments made 
by a well known store designer at the 
Western NSOEA convention 


~ very dealer has had a dream 
K ai a store—a store that will 
be everything he could wish it to 
be. 

The accomplishment of any 
dream requires a motivating im- 
pulse, and I hope some of the 
things said here will give you that 
impulse 


and some fundamental 
background knowledge that will 


help you keep the dream from 
turning into a nightmare. 

I know one thing and that is, 
in today’s competitive market, the 
one impossible thing to do is to 
sit still—business goes either for- 
ward or backward, and_ unless 
progress is planned, and accomp- 
lished, it is too easy to find your- 
self on a raft without oars. 

There must be hundreds, pos- 
sibly thousands of stores with a 
conglomeration of unrelated fix- 
tures and arrangements that could 
not possibly be giving maximum 
effectiveness, serving the prime in- 


34 


tent of the operation—that of sell- 
ing merchandise and making prof- 
its. In the past seven years, it 
has been proven again and again 
that a store correctly designed 
works. Let me assure you that if 
the dream of a new operation is 
not in your picture, it should be. 
It is a matter of sheer survival. 
The Webster dictionary is pret- 
ty much a standard classic, but as 
far as its definition of what a store 
actually is, I think it is off base 
completely. Webster says, “A 
store is a place in which to store 
merchandise.” I don’t know how 
much further from the truth it 
would be possible to go, because 
if there is anything in the world 
a retail store should be, it is not 
a place to store merchandise. It 
is a place to move merchandise 
and to sell it. A retail operation 
is a sales house—not a warehouse 
—and to sell the merchandise it 
must be displayed properly and 


ing—all should be planned around 
the function of the store itself— 
merchandising—and after this has 
been done satisfactorily, the archi- 


tect can put the proper cloak 
around it. 
For years windows were built 


with backgrounds, effectively 
blocking the customer from the in- 
terior of the store. This, of course, 
was done in order to have a dis- 
play background that could be 
trimmed to show off the merchan- 
dise in the window itself. It has, 
however, been discovered over the 
last many years, that this not only 
gives a display background, but 
it also gives a background that 
makes it impossible for the cus- 
tomer to guess what might be on 
the inside of the store itself. I 
would say that over 95 percent of 
all window installations that are 
being made today are being made 
with full view windows. 

In considering the structure of 
either a new operation, or your 
existing one, we have several fun- 
damental factors that I think 
should be taken into considera- 
tion. The first of these is, in my 
opinion, the ceiling treatment. In 
a new operation, the ceiling, of 
course, can be placed at whatever 
height is required. However, even 
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then, it is my opinion that the 
aspended aluminum T ceiling is 
the proper type of installation. 
This ceiling is suspended from the 
main roof of the building by 
Juminum T’s and these T’s are 
then filled with proper acoustical 
panels. ‘The panels are really re- 
movable, and light units can be 
hung in them. This particular light 
unit would enable the dealer to 
have fluorescent lights, with all 


the appearance of being recessed 


in the ceiling, wherever wished. 
With this type of lighting installa- 
tion, the less expensive fixtures 
can be used, and it has the tre- 
mendous advantage that by re- 
moving a panel, it is easy to get 
above the ceiling, and add new 


fixtures, change the arrangement of 
the lights, make whatever moves 
‘QUN{Ny oy] Ul padmnbas oq yysrut 
Also, the ceiling treatment is 
one that would give an opportunity 
io those stores that are remodeling 
which have concrete slab floors 


a store, and is entirely flexible. 


As far as the floor covering is 
concerned, it should be of a resili- 
ent tile. Very few stores will be 
able to afford terrazo, although the 
original of this in a new in- 
stallation is not much greater than 
true vinyl. I think it is quite es- 
sential, however, that the floor 
generally be light in color. 

In the modernization of an exist- 
ing or in a new structure, 
lighting is one of the most impor- 
ant assets that can be added to the 
operation for efficient retail sell- 
ing. Overall store illumination 
should be fluorescent, and in gen 
eral should be held to a maintained 
level of 55 to 60 foot candles. Be- 
yond this, there is, of course, re- 
quired the high spot luster of in- 
candescent illumination. It is 
known that traffic patterns can 
he established by light intensity. 

Back-up stock on a selling floor 
is always of major importance and 
every effort should be made to fit 


CC st 


store 


In-Store Merchandising 


(where it would be difficult to in- 
stall floor outlets) to carry power 
from the ceiling down to the light 
fixtures themselves. This can be 
done without any difficulty by 
running 44” aluminum tubes from 
the ceiling down to the top of the 
fixture. When it is set up this way, 
the island batteries can be lighted, 
and these tubes are completely lost 
in the general appearance of the 
store itself. As far as the floors 
of the operation are concerned, the 
most important thing to keep in 
mind is the necessity of flexibility 
as far power outlets are con- 
cerned. In a new operation, I think 
every consideration should be giv- 
en to laving into the floor slab it- 
self, a continuous duct system, 
which generally is known under the 
trade name of “Raceway Duct.” 
This particular type of duct sys- 
tem is 


as 


an electrical unit that is 
laid in the floor and the concrete 
is poured over the top of it. Out- 
lets can be obtained every two 
feet, of course, blocked out as this 
concrete is originally poured. At 
a later date, however, other out- 


lets can be obtained again on the 
two foot interval merely by chis- 


cling through the light layer of 
concrete above the outlet itself. It 


Is an economical way of powering 
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such back-up areas into any re- 
tail floor layout. The selling fix- 
tures themselves should be con- 
sidered as display units, not units 
always carrying sufficient stock to 
keep servicing this merchandise 
over an extended period of time. 
For that reason, perimeter storage 
where merchandise can be placed 
immediately behind the selling fix- 
tures is the most efficient method 
of handling the combined require- 
ments. 

SIX 


the last 


During or seven 
vears, what is generally called “self- 
service” has proven itself as the 


correct approach to a stationery 
operation. The term itself, I think, 
however, as generally applied is in- 
correct, as a stationery operation 
is not one that should be set up 
with tight turnstiles and control 
checkout lanes. I like to think of 
a stationery store under the head- 
ing of a “Quick-Service Operation,” 
which indicates a balanced degree 
of self-service, sales help, all tied 
together, enabling the clerks and 
the operation of the store itself 
to service the customer more effi- 
ciently and faster. I still find deal- 
ers concerned about two factors of 
a “Quick-Service” operation that 
actually should be considered 
operating cost and a part of this 


as 


more profitable way of doing busi- 
One is house-keeping; the 
other is pilferage. 

The general physical structure 
checkout and wrapping area 


ness. 


is one that has been developed 
over a long period of time and I 
don’t think it should be played 


with too much. It should be “L” 
shaped, so that the cash register is 
off the counter itself, allowing mer- 
chandise to be passed along the 
counter for checking and wrapping. 


One girl could be placed in a po- 
sition where she could’ handle 
checkout and cash sales, sell foun- 


tain pens, ballpoints, and gifts and 
do a minor amount of clerical work 
when not busy. When the work is 
tied into the all-purpose work ar- 
ea, such as this, you will find that 
there is sufficient work usually to 
keep a girl busy and make a highly 
efficient checkout operation. 
Self-selection items should be set 
up as such. Many of the people 
who come into a store wanting a 
certain columnar pad or analysis 
form have very little idea of what 
they want. All of us have seen 
clerks opening box after box to try 
to obtain an opinion or an exact 
identification from the customer 
of what he is after. The most prac- 
tical method of handling these is 
to set them up so that there is a 


series of swinging frames. with 
mounted sheets on both sides, 
properly priced and numbered, 


serving as self-selection charts. 

The thousand and one items in 
the filing supply business — cards, 
guides, indexes, ete. also are 
items that require a major amount 
of self-selection, and once again, I 
recommend that a full assortment 
of these be glued up on frames. 

My experience in college book- 
stores has shown me the secret of 
selling flat supplies, which I think 
can be well adopted by the sta- 
tioners. Bulk skids when properly 
designed, enable all types of flat 
commercial stationery to be 
stacked bulk and picked up by 
the customer without any diffi- 
culty. A tremendous variation of 
items as well as heavy stock of any 
item can be carried in this 
type of merchandising unit. 

The social products division of 
a retail stationery operation con- 
sists of almost everything but com- 
mercial stationery and equipment. 
Its success requires first of all fe- 
male traffic and second, someone 
who knows exactly what he is do- 


one 


(Continued on page 93) 
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Sy Lee Greenwell 
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Flexibility in merchandising displays involves such features as the 
option of hang-up or stand-up use, illustrated by the Father's Day 
and Mother’s Day promotion pieces. A seasonal theme which per- 
mits tie-in promotions is also desirable. The double duty pen dis- 
play combines a walnut and velvet showcase with a matching trial pad 
holder and a sample pen for use by prospective buyers. 














P-O-P Means 


iw display in your win- 
dow or in your store is 
advertising. It is not only 
important advertising, but 
it is the only advertising 
which you really control. 
Television, radio, maga- 
zine and other advertising 
by manufacturers you 
must accept and hope that 
it is done right and will be 
doing your store some 
good. Not so with dis- 
plays furnished for use in 
your store. These you can 
refuse if you don’t think 
they'll do a job. Your selection is important and 
your space is valuable. So let’s take a closer look at 
displays and their importance to your store. 

You have only so much room for displays. You 
evaluate everything that is offered because you want 
only displays that will help you stop prospects, bring 
in more store traffic, and make more sales. 

Many displays are not good enough. For a dis- 
play to do the best job for you it must be a shopper- 
stopper, must say what is for sale, must help bring 
many window lookers into the store to buy. To create 
awareness of merchandise for sale, to stimulate a 
desire for the merchandise, to encourage impulse sales 
— that is all a display can do. At this point the 
merchandise is on its own. 

Displays in your windows or in your store are 
referred to these days as P.O.P. displays. Aside from 
the literal meaning of “Point of Purchase,” this could 
be interpreted as the point where you have “Pros- 
pects on Parade.” It is also the “Pay-Off Point!” 

The major problem facing manufacturers who 
create P.O.P displays is that of making a display 
flexible so that it can fit and be used in all types of 
stores. Especially is this a difficult problem when you 
look at the great variety of outlets. Big stores, little 
stores, narrow stores, stores with big windows, little 
windows, no windows—there is no end to the variety. 

For a store that has ample room and a large 
enough window, a stand-up, one-sided type of display 
is fine. But it’s not so good for the store with limited 
window space. Using stand-up displays for counters 
or shelves inside the store becomes more difficult 
every day. Almost all available space is devoted to 
merchandise. So where can you put “in-store” dis- 
plays to attract attention? An easeled, one-sided, 
stand-up display in an open window presents a sorry 
sight from the back. Motorized displays obviously 
are better than motionless displays, but suppose there 
is no convenient electrical outlet. Achieving enough 
flexibility in one display to suit every kind of store is 
no simple problem. 

Display manufacturers must place themselves in 





Greenwell 
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your shoes and face your problems in order to come 
up with better selling tools. 

Every year thousands of stores modernize their 
fronts and eliminate stand-up display space in their 
windows. Suddenly there is a realization that this 
window space is still needed to display merchandise, 
to put up displays, to entice prospects into the store. 
True, a better view into the store has been accom- 
plished: but, a valuable display space has been lost. 

Look at these “new” windows. Dealers immedi- 
ately start using this space again to show their mer- 
chandise and stop prospects who might otherwise go 
right on by. This renewed use of these windows is for 
the most part “make-shift” display. Now, since there 
is less and less stand-up space in windows and stores, 
the display pieces that only stand up have less chance 
to be used. The future must provide more ingenuity 
in displays to solve this dealer problem. 

Why shouldn’t displays be planned that can either 
stand up or hang up? They should! Then they can 
be used in the air, in a window, or inside the store. 

Why shouldn’t they be designed to be seen from 
both sides? They should! Then they are attracting 
attention from two directions, whether in a window 
or ina store. 

Why shouldn’t displays be suspended and motor- 
ized to revolve slowly? They should! Motion displays 
do attract more attention than stationary ones. Since 
electrical outlets might not be convenient to accom- 
plish this, why shouldn’t manufacturers provide bat- 
tery-powered motors that allow complete flexibility? 
They should! Then displays could be positioned any- 
attention from two directions, whether in a window 
or in a store. 

Taking to the air is about the only choice there 
is in many stores for display usage. Every store has 
some bare space at a good vantage point where a 
display can be suspended. 

Today, there is less personal selling in stores, which 
means there is growing need for displays that talk 
and sell for you. Since a great number of purchases 
are made on impulse only, really good displays can 
generate enough interest to encourage impulse sales. 
The selecting of displays should have the same impor- 
tance as selecting the merchandise you sell. 

_ But remember, even though great flexibility for 
displays is necessary and important to have them fit 
all situations, the appearance of the display, the idea 
that it conveys is just as important. 

A really good display, the only kind that deserves 
your valuable space, must have everything. Whether 
it ls free, half cost or actual cost has nothing to do 
with the “evaluation.” You want a display that gets 
attention, creates excitement and atmosphere and gets 
customers and prospects to buy. You want a flexible 
display so you can put it where you think it will do 
the most good. ‘ 

You either stop people or you don’t. You attract 
customers or you don’t. You get impulse sales or you 
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Modern store fronts and layouts have increased the 
need for flexibility in point-of-purchase merchandise 
displays. Here are points for a dealer to consider in 


choosing the displays he will use. 





DISPLAYS BOOST SALES 


The best way to sell any impulse item is by dis- 
playing it where it can be seen and in such a way that 
it can actually be touched by the customer. We know 
that displays work because we have seen dealers dou- 
ble and triple sales by getting the product out of the 
showcase and up on top of the counter. Displays help 
you in these ways: 

1. They show the product in the most attractive 

possible setting and, most important, in such a way 

as to draw attention to it. 

2. A good display sells the product for you—it 

does the best possible job of describing the prod- 

uct and its uses, lists its price and, in general, 
saves the dealer and his clerks valuable time. 

3. A display organizes the product material, mak- 

ing reordering and inventorying a much easier job. 

4. Attractive displays modernize and enhance the 

general area in which they are placed. 

5. An effective display greatly increases turnover 

and more than pays for the small amount of space 

it uses. 

A selling display placed in a reasonably heavy 
traffic area and kept well filled, will do an amazing 
job in moving any impulse products. Profits, previ- 
ously not being realized, suddenly materialize for 
more of your customers are making an unplanned 
purchase. As an extra bonus, you will find that more 
of vour casual “window shoppers” are turning into 
impulse buyers. 


From ‘‘How to Sell More Magnifiers,” 
Bausch G Lomb booklet. 











“Waste in display materials still exists in great 
quantity. The stuff isn’t the right size—it’s too long 
on commercial and too short on theme—it’s not want- 
ed in the first place—or it’s wanted but arrives too 
ae 

“The most popular display materials currently in 
broad use are theme materials which permit store- 
wide or department-wide use. Probably the greatest 
area of opportunity and the least exploited display 
device is the traveling spectacular which offers extra 
size, dimension and/or movement. This kind of mate- 
rial would be welcomed if it added excitement to 
stores and provided a good theme for display without 
taking up too much floor space. And, if it would 
easily permit the tie-in and display of other, preferably 
long profit items, it would be double welcome.” 


Comments by the director of merchandising 
for a large advertising agency. 








don’t. It’s that simple. Take time to evaluate and 
select better displays, because only then can you hope 
to attract more customers. And attracting more cus- 
tomers surely is your ultimate goal. 


37 


38 





The main Gorny-Winzeler store 
in Bryan, Ohio, has _ this 
distinctively modern front. 


Conveyor at freight 
window sends mer- 
chandise automatical- 
ly to the basement 
receiving room. 


Two New Stores 


in One Year 


A dealer who opened two new 
outlets within four months finds 
they have weathered their first 
year well enough for him to 
pass on his layout and 


design thoughts 





The lower shelf here is supported by the panel wall at a con 
venient height for customers who wish to try out typewriters 
and other office machines, 





n the northwest corner of Ohio, 

Gorny-Winzeler has become a 
most prominent name in the sta- 
tionery and office equipment busi- 
ness. This is especially true since 
the company built and occupied 
a new building in Bryan, Ohio, 
just three months and 21 days 
after remodeling a former theater 
building to serve as a branch store 
in Montpelier, 10 miles to the 
north. Both are _ self-selection 
stores, with layouts designed so 
that customers can either browse 
or obtain help from clerks. 

The building in Bryan, a county 
seat town of 7,500, was built to the 
company’s specifications and leased 
to Gorny-Winzeler. Its design, in- 
cluding front and interior, and the 
layout and color scheme were done 
by Mr. and Mrs. John Gorny, 
without architectural consultation. 
The new structure, with a_base- 
ment and two floors, was made 
necessary by the growth of the 
business, previously located across 
the square for nine years. 

The three floors of the Bryan 
store have an area of 12,540 square 
feet, of which 7,480 are selling 
space. With the exception of an 
all-glass front on the main floor, 
the building is windowless. It is 
equipped with air conditioning. 

The basement is used as a stock 
room for office supplies, furniture 
and gifts. All freight is received 
at the rear through a 4 x 4-foot 
overhead door, from which it is 
unloaded directly onto an electric 
conveyor that moves the merchan- 
dise into the basement and onto 
100 feet of skate wheel rollers. The 
conveyor operates either up or 
down. 
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Here is the “short look” stairway to second floor sales area. 
Mr. Gorny says there is a psychological advantage in keeping 
the rest of the stairway out of view until a climber reaches 
the landing. The upward trek does not look too imposing. 


On the opposite side of the 
building is a vertical lift for car- 
rying merchandise from the base- 
ment to the first and second floors. 
A skate-wheel section on the lift 
permits an attendant to send 
stock from a delivery truck, down 
the conveyor and to the lift, sim- 
ply by operating a switch. 

“This system has cut handling 
time and carrying stock to a frac- 
tion of our time under the old 
system of unloading by manpow- 
er,” says Mr. Gorny. 

Six rows of steel shelving, each 
36 feet long and varying from 24 
to 36 inches deep, are used for 
office supply and gift storage in 
the basement. Twenty-four feet 
of counter were installed for un- 
packing and marking merchandise 
directly from the conveyor. A 
room 15 feet square was built in 


the basement for the machines 
service department. A fan and 


ventilating hood remove spray and 
odors from cleaning and oiling ma- 
chines. 

Floor storage of large items takes 
up the balance of the basement. 

The first floor is devoted to of- 
fice supplies, machines, furniture 
and gift selling, while the second 
floor has a 44 x 65-foot toy depart- 
ment, plus two offices and a 22 x 
30-foct area partitioned off for sur- 
plus toy storage. 

Double glass doors open in the 
center of the building to a square- 
shaned checkout counter. 

“During busy hours or seasons,” 
explains Mr. Gorny, “two cash 
registers can be operated at the 
checkout. The checkout counter, 
office supply wall display units 
and the office supply and station- 
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ery display islands were furnished 
by a store fixture firm. To the 
left of the entrance we have 32 
feet of greeting cards and gift wrap 
fixtures. Immediately following 
along this wall are the office sup- 
ply wall displays running the en- 
tire length of the building. 

“An office machine display is in 
the last 16 feet of this section, 
with machines set at typing height. 
A 16-foot island display facing 
the typewriters holds other ma- 
chines—cash registers, duplicators, 
folders, addressers. 

“Opposite the machines in the 
rear of the store is a carpeted area 
in turquoise and brown tweed 
for the display of office furniture, 
desk lamps and decorative items. 
The wall in this area is of 2 x 8- 
foot hardboard composition panels 
in a light colored walnut wood- 
grain, with metal channels between 
for attaching shelf brackets or 
other fixtures as needed.” 

Running lengthwise to the right 
of the checkout counter is a 14 x 


50-foot gift section, carpeted in 
brown tweed. The gift islands 
have free-form bases with five ad- 
justable glass shelves. Walnut- 
grained composition panels are 
again used along the entire wall of 
the gift area. On this flexible 


merchandising wall are three-foot 
glass shelves, which may be ad- 
justed in height. 

“We had base cabinets built,” 
savs Mr. Gorny, “using the same 
panel material for sliding doors to 
match the wall. The cabinets serve 
as a bottom shelf under the glass 
shelving and also for gift storage. 
These were built only 20 inches 
high so they would not take too 


Gift department along part of one wall in main store features carpeted floor, 
fluorescent overhead lighting supplemented by spots, woodgrained hardboard 
wall panels, and bracketed glass shelves which may be moved up or down 
on metal splines between the walnut-grained panels. 





much room from the wall display. 
From past experience, we found 
that to build them higher only 
meant cluttered storage and loss 
of valuable display room.” 

At the rear of the gift section 
on the right side of the store is a 
six-foot-wide stairway leading to 
the second floor. There is a square 
landing just five steps up. Then 
the stairs turn left and the balance 
of the stairway is not seen until 
the customer reaches the landing. 

“From our experience in our 
former store,” Mr. Gorny says, we 
found that some people would not 
climb the stairs due to the ‘long 
ook’ when a stairway is fully ex- 
posed from the main floor. With 
our new. stairway’s ‘short look,’ 
customers show less reluctance to 
visit our second floor salesroom. 

The pen department is in the 
store center, facing front. 

“We placed it between the gift 
and office supply departments and 
directly behind our season mer- 
chandise islands as we felt it was 
the one department in which all 
people coming into the store would 
have an interest at one time or an- 
other,” says Mr. Gorny. 

The uncarpeted portion of the 
store is finished in vinyl tile in 
checkerboard patterns of turquoise 
and beige. Walls, except for the 
functional wood-grained panels, 
are a deep turquoise. The ceiling 
is white acoustical tile. 

Taped music may be _ heard 
throughout the store daily over a 
sound system. Seventeen speakers 
in the ceiling equalize the sound. 

Fluorescent lighting is used 
throughout, except over the small 
gift displays, where 16 incandes- 
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cent drop fixtures were installed. 

How the company converted an 
old theater into a_ self-service 
branch store is another case of 
Gorny ingenuity. The _ branch 
store in Montpelier, a town of 
4,000, was opened less than four 
months before the new Bryan 
store in 1959. 

“Considerable remodeling was 
required,” says Mr. Gorny in mild 
understatement. “The box office, 
lobby and inclined floor had to be 
removed.” 


Besatheli 


The front of the building was 
left fairly intact in removing the 
box office, except that two dis- 
play windows, each 3 x 4 feet were 
installed on the right and left. 

The old theater marquee was 
redone, using white fluted plastic 
as a background and black plastic 
letters over the white. Fluores- 
cent tubes behind the plastic light 
up three sides of the marquee at 
night. 

“When the new floor was in- 
stalled,” the owner relates, “the 





Exterior view shows how theater 
Winzeler for use as branch store. 
windows were added to the front. 


40 


This back to front view shows the interior of the branch store which used to be a theater. 


tp , Ohio, was remodeled by Gorny- 


The box office was removed and two small display 





(Photos courtesy Masonite Corp.) 





old stage presented a problem, a 
it was an 8-inch thick concrete 
shell with exits to the righi and 
left. It would have been costh 
to remove. Our new floor was 3 
feet above the old stage floor be. 
cause of the slope necessary fo, 
theater use. 

“After our main floor was jp. 
stalled, we decided to build anothe 
floor in the old stage 30 inches 
above our store level, panel the 
shell of the stage and use it for 
the display of furniture. The area 
was carpeted in gold, and floods 
were installed in the ceiling. 

The air-conditioned _ branch 
store is 22 x 130 feet, with a check- 
out counter at the front strategic. 
ally situated for self-service opera- 
tion. In this long, narrow store, 
the Gourny’s decided on the follow- 
ing layout of merchandise displays: 

On the left as you enter are 2%4 
feet of greeting cards, followed by 
gift wrap, ribbons, party goods, 
albums and similar merchandise. 
The balance of this side is de- 
voted to all-blond wood fixtures 
under canopy lights for the dis- 
play of office supplies. Wood dis- 
play islands also hold office sup- 
ply items. 

A gift section starts beyond the 
checkout counter and pen case on 
the right side. Gift islands are set 
at an angle. The rear portion on 
this side is devoted to office fur- 
niture and business machines. 

“Wherever wall space was avail- 
able and not covered by display 
fixtures, we installed 2 x 8-foot 
sections of hardboard paneling in 
light-colored walnut with metal 
channels between the panels en- 
abling us to use shelf brackets or 
other fixtures on the wall for dis- 
playing additional gift or office 
supply items,” says Mr. Gorny. 

“With this type of wall panel- 
ing we were able to set up a 20- 
foot shelf, in the right rear, at 
standard typewriter height. On it 
we display typewriters, adding ma- 
chines and calculators in a way 
that permits customers to sit down 
and try the machines. The shelves 
above display desk lamps, brief 
cases and the like.” 

The floor area is a checkerboard 
vinyl tile pattern of marbleized 
turquoise and beige, except for a 
6 x 50-foot strip of warm grey car- 
peting in front of the gift section. 

These details of the dual con- 
struction, modernization and store 
arrangement jobs help explain why 
Gorny-Winzeler is becoming the 
name in the office products indus- 
try in Williams County of north- 
western Ohio. 
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| A PERMANENT DISPLAY FIXTURE! 


(ase . PAPERSMATE 
) glass enclosed 


HANDSOME 
WALNUT 
FINISH 






STORAGE COMPARTMENT 
FOR EXTRA PENS AND 
GIFT BOXES 


COMPACT! 





SAFE! 


The fixture is FREE! 
HERE'S HOW YOU GET IT... 
4 DZ. $2.95 LADY CAPRI * 1 DZ. $3.50 MARK IV CAPRI } j pz. cHRG 


} DZ. CHROME 


PAPER MATE CO. ¢ 444 MERCHANDISE MART ¢ CHICAGO 54, ILLINOIS 


* Your GUT CASE will be forwarded. to yous at once 


*invoice will be returned on request 








NSOEA Announces 
Six-Point Program 
To Expand Services 

The National Stationery and Office 
Equipment Assn. has announced it is in- 
stituting a six-point program to expand its 
membership and services. J. Howard Pat- 
rick, president of NSOEA, says the pro- 
gram will include: 

Establishment of a furniture division; 
development of a field force; purchase of 
publication rights to the Index of Office 
Demand developed by Market Statistics, 
Inc.;_ clarification and continuation of 
NSOEA’s public relations program; expan- 
sion and modernization of the Association’s 
Washington headquarters; and continua- 
tion of its Western convention and exhibit 
program. 

The expansion program was set in mo- 
tion by the Association’s executive com- 
mittee, based on recommendations of a 
general planning and special headquarters 
committee. 

The planning committee, headed by Ivan 
Allen, Jr., of Ivan Allen Co., made its 
recommendations after a study of the of- 
fice products industry survey conducted 
for NSOEA by Rogers, Slade & Hill, New 
York management consultants. Others on 
the committee are Walter Miller of Otto 
Ulbrich, Inc.; E. H. Mosler, Jr.. Mosler 
Safe Co.; and Elmer Rahe, Globe-Wer- 
nicke Co. 

This committee recommended reorganiza- 
tion of the structure of NSOEA to include 
a furniture division. Plans for its establish- 
ment will be released soon. Si"... 

The committee also recommended estab- 
lishment of a field service to work directly 
with members in the areas of accounting, 
inventory control, sales training, member- 
ship and management development. The 
executive committee has authorized 
NSOEA’s general manager, Charles M. 
Mortensen, to proceed immediately with 
employment of two field men, one to work 
out of the Washington headquarters office, 
and one to be established in an NSOEA 
field office on the West Coast. 

Upon recommendation of the President, 
the Index of Office Demand has been 
purchased and will be made available 
shortly. The Index is a detailed breakdown 
by state and county of the demand for 
office products. 

In connection with the publicity and 
public relations program, Mr. Patrick au- 
thorized appointment of a committee to 
develop a comprehensive program. The 
NSOEA News Bureau, established last year, 
will continue to operate as it has in the 
past, bolstered by recent additions to the 
staff. 

John D. Horne of Eberhard Faber, Inc., 
chairman of the special headquarters com- 
mittee, relayed his committee’s recommen- 


dation that NSOEA begin planning for 
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wa \PRESSTIME NEWS 1 


A total of 20,916 printers and affiliated tradesmen almost swamped Westprint 
61, the first major show of printing equipment processes and supplies ever held 
on the West Coast, during its four-day run at the Los Angeles Shrine hall March 
23-26. Show managers, who had predicted an attendance of 12,000, are planning 
another show in 1964. 


* * * 


Fabulous Fourth District Traveler Raven Hirsurn reports: An Atlanta 
printing firm, Dicksons, Inc., has opened a new subsidiary, Office Supply Items, 
Inc., at 146 Marietta St., with Ep Barser as manager . . . Palatka Office Supply, 
Palatka, Fla., has moved to larger quarters at $20 Lemon St. . . . Steve MuLtins, 
formerly with Halsey-Griffith, Inc., has opened an office supply store at 511 
Norwood Road, West Palm Beach, Fla. . . . Eighty dealer firms were represented 
by 138 persons at the fourth annual business show and sales clinic of Bainbridge- 
Southern in March at Charleston. 
* . * * 


Rosert Aversacu of Robel Press, New York City, was named “Dealer Sales- 
man of the Year” in the Metropolitan New York at the annual combined dinner 
meeting of New York stationery groups in March. Runnersup were Rosert J. 
Bercer of Business Furniture, Inc., Elizabeth, N.J., and Martin D. Gripras of 
Libien Press, New York. The well-attended banquet at the Hotel New Yorker 
followed a one-day NSOEA sales clinic, conducted by Harbridge House personnel 
for about 60 salesmen of the area. Banquet speaker was Rosert F. Ames, director 
of purchasing, U. S. Steel Corp. 


* * * . 


News of the Third Region from Kevin F. O’Gara: Charney’s of Tom’s River 
N.J., has moved to a larger store at 17 Washington St. The three-story building 
has commercial stationery on the first floor with $2 feet of window display facing 
the street, furniture on the second floor, and a third floor and basement for 
storage .. . Robert David Carr & Co. has changed location to 230 Parkway Ave., 
Trenton, N.J., where a large area is devoted to furniture displays. . . . Paut 
Sreever of the Office Equipment Co., Harrisburg, Pa., has formed a new dup- 
licating division, housed at 23rd and Derry Streets and run by Ray OLENIvINE, 
with four salesmen and two servicemen ... The Weaver Bookstore of Lancaster, 
Pa., is branching out into commercial office supplies and furniture, in addition to 
its church supplies and furnishings. 

.- * * 7 


Friendly Fifth District Traveler Pat Patterson reports: The one-day sales 
clinic in Detroit March 11 was attended by 89 persons from 28 firms. An 
honored guest was Frep Smart, executive vice president of the Stationery and 
Office Equipment Guild of Canada . . . Dick Reep, for many years with S. A. 
Barnes Co. of Warren, Ohio, has moved to Youngstown, Ohio, as store manager 
of Youngstown Office Supply Co. . .. Don Dousitepay of Doubleday Bros. & Co., 
Kalamazoo, Mich., and Herman F. Jones, ¥-City Office Supply Co., Zanesville, 
Ohio, are attending the Rotary International convention in Tokyo . . . Ropert D. 
Hoiioway, doing business as Holly Business Equipment Co. in Dayton, Ohio, 
has gone out of business for himself and is a salesman for Acacia Equipment Co. of 
Dayton . Guapys Duruine, formerly with Parker Pen, has been appointed 
manager of the pen service department of Central Office Supply Co., Detroit... 

* * o * 

Winner of a mounted map of Story Land in a drawing by American Map Co. 
at the Western NSOEA show was Bos Strawn, Strawn’s Office Supply, Boise, 
Idaho . . . Watches from Kertn Ciark and Deriance CALENDARS were won by 
Won. Berman, Atlas Stationers, Los Angeles; Berry Posner, B. B. Trading Co., 
Los Angeles; Mrs. Jonn Wricut, Barton’s Office Supply, Whittier; W. D. Harots, 
Crockers, Sacramento; VINC ENT EstrapbA, Crown Office Supply, Hollywood; Betty 
A. Rirrie, Davis Stationers, Santa Ana; Watt Ecke.perry, Industrial Office 
Supply, Pasadena; Don Esrrapo, Knox Printing, Los Angeles; WaLTEeR Scort, Los 
Angeles Stamp & Stationery; Met Dean, McWhorter-Young, San Jose; Raupu 
Honpa, Office Appliances Co., Honolulu; Lucitte VAN VoLKensurc, Palmer Carbon 
& Ribbon, Los Angeles; Marte Weinrravs, Peerless Stationers, Los Angeles; 
Ramona Lewis, Peninsula Typewriter Co., Salinas; James Cowie, Schwabacher- 
Frey, San Francisco; WM. Troyer, Stockwell & Binney, San Bernardino; and 
Dave Hutcuinson, Sam Yocum Co., San Gabriel. 
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wooocuncnen USA <a>PEee2 Colorbrite “s" 4126 


New COLORBRITE Erasable colored pencils have “spring” in the lead, which makes 
them flexible, yet crystal sharp—firm, but not brittle. Hold their points longer without 
breaking! Topped with a convenient eraser: mistakes vanish quick and clean. 


Best of all... they’re so perfect for business — figures, forms, charts and graphs — 
and so easy to use—smear-proof, erasable colors. They’re guaranteed profit-builders. 
With nationally advertised COLORBRITE Erasable pencils, you’re ready for any—and 
all—customers. 


See your EBERHARD FABER sales representative, or write direct to EBERHARD FABER 
— your one source of supply for all writing needs. 


Los 


3 
on 
les; SINCE 1849 


er EBERHARD FABER 
PLT MA Claally in. writing 


sn si —— 92 Wilkes-Barre, Pennsylvania-New York-Toronto, Canada 
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expansion and modernization of its Wash- 
ington headquarters to accommodate in- 
creased staff and Association activities. The 
committee also recommended that study 
be given to the use of the new installations 
as test centers for new industry products. 
Other members of this committee are 
W. M. Fletcher of Carter’s Ink Co.; M. S. 
Marshall, Ginn’s Stockett-Fiske; Charles A. 
Stott, Charles G. Stott & Co. and Mr. 
Mortensen. 

Plans for continuation of NSOEA’s west- 
ern convention and exhibit were immedi- 
ately implemented with the selection of 
February 16-18, 1962, as dates for a second 
show in San Francisco. Convention head- 
quarters will be the Sheraton-Palace Hotel; 


exhibits will be in Brooks Hall. 


NOFA New England Meet 
Planned at Sturbridge 

Striking contrasts between old and new 
office furniture and equipment will be fea- 
tured at the Tenth New England area 
conference of the National Office Furniture 
Assn. on Saturday, April 22, at the “Pub- 
lick House” in picturesque old Sturbridge, 
Mass. 

Chilton Brown, head of Directional Con- 
tract Furniture Corp., will discuss “Design 
in the Office Furniture Business,” and Ed- 
ward Kallmann of the Stationers and Pub- 
lishers Board of Trade will speak on the 
subject, “Don’t Sell Yourself Out of Busi- 
ness.” Also at the conference will be John 
R. Gray, NOFA executive director. 

Byron S. Jackson, president of Jackson 
Chairs, Inc., Boston, will preside at the 
meeting, which was arranged by him and 





ADVANCO’S KING-SIZE 1961 CATALOG 





Your Handbook to Bigger Filing Supply Sales! 


96 sales-packed pages, featuring: 
PUNCHLESS PAPER HOLDERS e MANIFOLD BOOKS 
PRINTED STOCK FORMS 
PRESSBOARD & MANILA FOLDERS 
PRESSBOARD & BRISTOL GUIDES 
ADVANCO'’S extensive variety of printed stock forms are now 
dozen-boxed, gross-cartoned and distinctively labelled. 


ADVANCO PRODUCTS, sold exclusively through dealers, are 
backed by nearly 40 years’ experience. 


WRITE TODAY for this comprehensive Catalog. Keep it handy 
for advising and gervicing your customers. 





MADE IN U.S.A. 


REG. U.S. PATENT OFFICE 


ADVANCO PRODUCTS, INC. 
76-05 51st Avenue, Elmhurst 73, L.1., N.Y 
Tel.: Hickory 6-4848 
- - - for more details circle 103 on last page 


by the area chairman, Harry J. Osborn 
president of the Paul D. Osborne Desk 
Co » Boston 


Television Advertises 
Type Correction Paper 

Eaton Allen Corp., makers of Ko-Re. 
Type, Ko-Rec-Copy, and the new Ko-Re. 







Kit, recently announced the premiere show- 
ing of their 60-second television commercial 
in the New York City area on “Million 
Dollar Movie” and “The Picture of the 
Week.” Plans were being made to show 
the commercial (sample scenes pictured) 


: < gtreet 
Smithville, N- M- 







in major cities throughout the country. 

This commercial is available free to 
dealers who wish to run it on their local 
TV. It provides the dealer eight seconds 
at the end of the commercial to show 
his store’s name and address. Local sta- 
tions will usually make up flip cards for 
this purpose at no charge. 


Norelco Sweepstakes 
Called Sales Success 

Twenty-five persons each won grand 
prizes of Norelco dictating/transcribing 
machines as well as Norelco Speed-shavers, 
and another 201 persons won clocks in 
the Noreleo “5 O'clock . . . And All's 
Well” sweepstakes, sponsored by the Dic- 
tating Equipment Div. of the North 
American Philips Co. It was called the 
most successful promotion in the division’s 
history. 

To qualify, all an entrant had to do was 
to agree to a demonstration of the Norelco 
dictating machine in his office at no cost 
or obligation. After the demonstration, 4 
card provided by the dealer was filled out 
and mailed in for the drawing. The num- 
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| FOR CHRISTMAS ’61 MERCHANDISING! 


T WRAP ASSORTMENT = DISPLAYER 


. 


Peewee ee 82 2 2 


MAIL THIS COUPON NOW 


Fred Wagner, Vice President 
Gibson Greeting Cards, Inc. Dept. MS-5 
Cincinnati 37, Ohio 


| want more Christmas business. Tell me how — 


Name Title 
Store Name 

Address 

City Zone State 


sata iil te itil 
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A self-contained Christmas gift wrap department in less 
than 7 square feet of floor space. It’s finished in embossed 
leather-grained board and highlighted with metallic 

forest green tones. These units will fit every store. . . 
anywhere: at the end of counters, as outpost 

departments, wherever traffic flows. 


You get a balanced assortment of Christmas roll papers and 
cutter boxes in foils and patterned papers; ribbon, 
hanger-packaged Pom-Pom bows and gift tags; fold papers 
and special value fold assortments. You make $92.77 

on your $105.95 investment. Order on coupon below! 


"SON 


GREETING CARDS 


| cae | ie : 
, i 

esas: 

sabe ge * 






See you at the 

New York Stationery Show & - 
May 14-19 

Rooms 1104-05-06 
Hotel New Yorker 





1 right angle 30° up-angle 2-sides 
O siguwe tes | OLDEN CONVERTIBLE 
(my profit $92.77) : ’ 
sell solid packs .. . fast! 
i 
\ 


Six displayers in one . . . the Golden Convertible holds 
“solids” for Christmas selling . . . displays hangered 
items, too! Provides 28% more display space. Shelves 
can right angle or up-angle to 30°. Entire unit changes 
completely in minutes. Informative book is yours 
FREE... check the coupon. 


CF Send Displayer only . . . $9.95 


Send Free booklet on Golden 
Convertible 


oO Ask your representative to call, 
no obligation. 


‘ GIBSON GREETING CARDS, INC., 
Cincinnati 37, Ohio 
- - - for more details circle 131 on last page 
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ber of entries surpassed all expectations. 
Besides acquainting as many people as 
possible with the machine, the contest was 
intended to provide dealers with both an 
incentive and the means to conduct large- 
scale demonstrations. It had been found 
that the number of sales was in direct pro- 
portion to the number of demonstrations. 
Dealers cooperated in the Sweepstakes by 
contacting the contestants by mail or phone, 
arranging a time and place for the demon- 
stration, and mailing in the entry cards. 


Name Changed 

Cleo Corporation is the new name of the 
Memphis Converting Co., maker of Christ- 
mas and everyday gift wraps. 





The line thats 
always busy! 


IMPERIAL 


Carolina Dealer Opens 
New Affiliated Store 

Williams Office Equipment Co. of Fay- 
etteville, N.C., has opened a new affiliated 
store in Raeford, N.C., to be known as 
McPhaul-Williams Office Equipment Co., 
in the center of Raeford at 205 North Main 
St. John W. (Buck) McPhaul is president 
and manager of the new operation. 

The Raeford store will inventory and sell 
a full line of office machines, equipment, 
supplies and furniture, as well as offering 
printing and a complete office decorating 
service. For the most part, the same fran- 
chised lines carried in Fayetteville will be 
inventoried by the new store with a few 
exceptions. 

Initially, purchases were made from Fay- 
etteville for both stores, but after opening 










Azz -1MARK I 


The Bates list finder line is the most complete and 
varied you can carry. Bates offers such popular 
sellers as THE CAVALIER, luxuriously finished with 
gold or silver tooled leather panel; THE DIRECTOR, 
matching all telephone colors; THE PENCILIST, with 
an instantly available pencil; the compact MODELS 
A and K and the popularly priced SECRETARY. 
Typical of the smart styling and masterful engineer- 
ing found in Bates list finders is the IMPERIAL 
MARK I, combining wood and metal in four deco- 
rator finishes. Designed for the executive suite but 
priced to sell. 


Put them on display in your store now and keep 
your cash register busy! 


Standard for Excellence 





For complete information, write 


the BATES manufacturing co. 


Orange, New Jersey 
New York Office: 63 Vesey Street, New York 7, N. Y. 


NUMBERING MACHINES «STAPLERS «LIST FINDERS »PUNCHES «STAMP PADS ,. EYELETERS 








- - - for more details circle 112 on last page 





the Raeford store was to handle ils ow 
buying. The territory served by the neg 
store will be Raeford and the immediate) 
surrounding area. j 





Limited operations of the new store wer 
to begin March 15, with a grand opening 
scheduled for March 24 and 25, including 
product demonstrations and prizes for thos 
attending. Personnel from the Fayettevill 
store and supplier representatives were 
scheduled to assist at the opening. 


Interior Designer Added 

Robert Funk has joined the staff of Ben. 
nett’s, Dallas, as interior designer, accord. 
ing to R. P. Grieve, vice president and 





general manager. 

Mr Funk is g 
member of the Na- 
tional Society of 
Interior Designers 
who studied at the 
New York School of 
Design and _ brings 
also to his work an 
architectural — back- 
ground. 

Funk With his appoint 
ment, Bennett’s is offering a special service 
in counseling, planning and designing inte- 
riors for executive suites, clubs, restaurants, 
hotels, executive apartments, banks and 
commercial buildings throughout the 


Southwest. 


Card Contest Winners 
Named by D. Forer & Co. 

Four winners of a 1960 Christmas card 
guessing contest have been announced by 
D. Forer & Co. The idea was to guess last 
September which would be the four best 
sellers in “The Forer’s” Christmas cand 
album for 1960. 

Cash prizes went to Naomi Allison of 
A. Harris & Co., Dallas; Ethel Austin of 
Pippin’s in Centralia, Wash.; Natalie R. 
Cox of Natalie Cox’s in Shaker Heights, 
Ohio; and Shirley Nygant of the New 
Canaan Book Shop in Connecticut. 

Despite a tremendous number of entries, 
not one of the winners actually picked the 
four best-selling cards in their proper se 
quence. “This proves once again,” the 
company said, “that Christmas cards are 
like race horses. Although you can come 
in the money, it is difficult to pick three 
cards that will win, place and show.” 

David Forer, president of the company, 
has announced that in view of the popu- 
larity of the contest, it will be repeated in 
1961. Details will be sent to retailers 
along with the 1961 album, which will be 
available in the late part of June. 


President Retired 

John Ford, in ill health for the past year, 
has been retired from active duty as presi- 
dent of Apex Stationery Co., Houston, but 
will continue to serve in the capacity of 
advisory consultant. He will be succeeded 
in general management by Robert Parsons, 
according to a company announcement. 


Manager Appointed 

Robert A. Riehl has been appointed 
manager of the new stationery and office 
supply department at the Harry L. Mor- 
gan Co., 208 S. High St., Columbus, Ohio. 
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<:|People want a Quality Ballpoint... 
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ted i 
per YOUR COST 
will be ‘ YOUR PROFIT 
= This compact display in the front of your store really puts you in business with all of the popular- 
a but price Parker items—insures extra profits. This sturdy wire rack brings dispensers together, 
ity of with all models mounted on self-service cards. It ends mess and clutter of crowded counters 
ended and drawers. Features choice of four points for the Parker T-BALL Jotter. GET TWELVE (12) 
rsons, FREE REFILLS—Order from your distributor now and see sales and profits rocket! 
nt. o 

| Cl> The Parker Pen Company 

— A JANESVILLE, WISCONSIN 

omce 

Mon “S MAKER OF THE WORLD’S MOST WANTED PENS 
Ohio. - - - for more details circle 169 on last page 
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Computer Nose Count i Oo oo hee » 
Shows 4,927 in Operation a A, OFFICE EQUIPMENT 4 OFFICE EQUIPME 
A computer census report appearing in the April issue of 
Data Processing magazine shows that 4,927 commercial digital | 
computers were in use at the beginning of 1961. These totals | 
include 51 models of various sizes, manufactured by 20 different 
companies. On order, to be delivered within 1961-62, were 6,453 
digital computers. | 


THE MILLION LINE 


Modular Styling 


Of the machines in use, the federal government has 494; 
local governments have 130; universities have 138; and the balance 
are in finance, business and industry. 

The growth of computer usage is termed phenomenal. Only | 
816 of the machines had been built up to the time of a 1957 
government report. In the past five years more than 4,000 
computers have come into use to touch almost everyone’s life | 
in some manner, even if only indirectly. Uses range from plane 
reservations to banking, from tracking missiles to designing 
other computers, production control to accounting, with new 
programs being devised continuously. 


* Dramatic, sculptured styling: square cor- 
ners, three modern leg styles, and vinyl 
covered steel drawer fronts. Wide color 
choice, too: 3 body, 3 top, 7 vinyl fronts, 


® Modular flexibility for the design of work 

center arrangements from three pedestal 
depths, eight top sizes, three credenza 
options. 


® Salable utility and design features include 
over-all locking center drawer; sound dead- 
ening throughout; nylon rollers; spring ac- 
tion dictation slides; leveling glides on legs; 
snap-in drawer tracks to allow easy drawer 
re-arrangement. 


H-O-N 
BOOKCASES 
Now in three sizes 30", 42", 
48" heights and 1134" or 
18" depths. Wide selection 
of models in open front, 
steel or glass doors. Im- 
proved roller track in base. 


ee BS 
Pe 
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TICONDEROGA “on 


STATIONERS 


PENCILS Zaman 
sit NRNELEALD 


JOINT PROMOTION — The Stationers Assn. of New York and 
Joseph Dixon Crucible Co. cooperated on a dividend-paying pro- | 
motion recently. Dixon provided member stores with in-store and 
window placards heralding the new “Marvelead” in Ticonderoga 
pencils. In return for the display of these cards, Dixon reciprocated | 
by placing a half page ad in the New York Times which published 
the names and addresses of the association-member stores. 





Greeting Card Assn. 
Board Picks Officers 

Fred J. Wagner of Gibson Greeting Cards was re-elected 
president of The Greeting Card Assn. March 9 at a meeting 
of the group’s board of directors in New York City. 

John E. Sellman of United Printers and Publishers was elect- 
ed vice president and David E. Forer of D. Forer & Co. was 
re-elected treasurer. MODEL 488 

The directors also approved extensive plans for celebration 
of the Association’s 20th anniversary during 1961, to be high- 
lighted by the 20th anniversary convention at Shawnee Inn, 
Shawnee-on-Delaware, Pa., June 20-21. 


H-O-N STORAGE 
A wide selection of sub- 
stantial heavy gauge steel 
cabinets for the ordinary 
storage needs. 


Blackwell Wielandy Co. 
Notes 60th Anniversary 

A booklet on “The History and Future” of the Blackwell 
Wielandy Co. of St. Louis, Mo., has been put out in observance 
of the 60th anniversary of the wholesale stationery and printing MODEL 668 
firm. 

The directors also approved extensive plans for celebration. 
Blackwell, Paul J. Wielandy and Frank H. Wielandy. Current of- 
ficers include Clyde K. Murphy, president; Russell C. Hadden, 
executive vice president and secretary; Edward C. Gossel, vice 
president; William H. Ebling, treasurer; and Francis H. Wielandy, 
assistant secretary. The company is housed in two seven story 
buildings, containing 240,000 square feet. 


H-O-N UNIFILES 
Combination filing and 
storage in seventeen models 
of various drawer arrange- 
ments and sizes. Nylon 
rollers. Strongly made— 
MODEL 38ADU handsomely finished. 
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New Name: Denney-Reyburn 

The Reyburn Manufacturing Co. of Philadelphia has discon- 
tinued operation of its Tag Manufacturing Division and will now 
be known as The Reytrim Manufacturing Co. All equipment, in- 
ventory and facilities for tags, labels, seals, pin tickets, business 
forms and miscellaneous jobber items have been sold to the Denney 
Tag Co. of West Chester, Pa. The latter has received stock holder 
approval to change its name to Denney-Reyburn Co. 
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MILLION 


Modular or Conventional-- H-O-N has both! 


Sales gains are jumping for H-O-N desks! Whatever your customer's 
preference, an H-O-N unit will meet his style requirements as well as his budget. H-O-N 

desks offer solid value through improved construction and salable utility 

features. For literature, address The H-O-N Company, Muscatine, lowa. 


so = icelaemnmameeraamnan: 
THE CONVAIRE LINE 


Conventional Styling 


@Smooth new Convaire Models fit the big 
volume market. Durable honeycomb core, steel 
enclosed tops available with Linoleum or 
Textolite plastic surface. Extruded aluminum 
top edging contains stylish vinyl insert. 








@ Full depth box drawers and suspension letter 
drawers whisper on nylon rollers. Interchange- 
able pedestals are sound deadened, available 


in four styles including typing elevator. 


( fealahVvellias @ Other features: over-all center drawer lock- 


ing; spring action dictation slides; anodized 
legs; adjustable height—29" to 30%". 
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OFFICE EQUIPMENT 
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NEWS 


Ivan Alien Co. Plans 
Downtown Expansion 

Ivan Allen Co. of AUanta in March an- 
nounced completion of negotiations for the 








lease of one downtown property and the 
purchase of another for relocation and ex- 
pansion of its office equipment business. 

William H. Glenn, president, said, “The 
growth of our sales in recent years and 
current expansion of our sales force has 
compelled us to find larger quarters. Since 
we service business accounts throughout 
the metropolitan Atlanta area, we have 
decided to stay downtown in central loca- 
tions. Downtown Atlanta is undergoing a 
tremendous revitalization, and we want to 
be a part of it.” 

By December, 1961, the company will 
open a completely remodeled retail outlet 
for high-density traffic, with access from 
both Peachtree and Broad streets, on 
property which has been leased for 20 
years. Limited self-service fixtures will dis- 
play and house commercial stationery, office 
supplies, technical and engineering equip- 
ment, and office machines. Office furni- 
ture also will be prominently displayed. 

The second step of the firm’s expansion 
program will relocate its Atlanta head- 
quarters in a recently purchased building 
at 219-225 Ivy St., near the new Merchan- 
dise Mart. Mr. Glenn said the new facili- 
ties will greatly improve handling of freight 
and deliveries, and provide customer and 
employee parking. This building, which 


chandising departments, and warehouse. 
Over 20,000 square feet on one floor will 
be devoted to a retail showroom. including 
a design department 

The firm’s present store on Pryor St. 
will continue in operation until both of the 
new locations are occupied. 

The founder of the company, Ivan Allen, 
Sr., was recently honored by the Atlanta 
Retail Merchants Assn., which he helped 
found in 1914 and which he served as presi- 
dent in 1921-22. A certificate described Mr. 
Allen as a “successful merchant, printer, 
banker, politician, builder and friend.” 

Ivan Allen, Jr., currently serving as 
president of the Atlanta Chamber of Com- 
merce, was lauded in an Atlanta Constitu- 
jion newspaper column for his handling of 
the sit-in disputes. Following a temporary 
settlement of the dispute, a columnist de- 
scr.bed Mr. Allen as a man “more intent 
on living up to his name than on living 
on it. If he desired approbation he would 
shrink into his set and settle for tea, tennis 
and tired blood. He has repeatedly chosen 
to go into combat . . . He did not duck 
behind his board or his bylaws. He waded 
into the deepest emotional impasse of this 
decade. He did not follow any mimeo- 
graphed lobbyist sheet for dealing with 
‘antibusiness elements,” but instead fol- 
lowed the instincts of a sound and al- 
truistic man.” 


Higgins to Serve USO 
Tracy Higgins, president of the Higgins 
Ink Co., will serve as chairman of a spe- 


USO committee raise funds to step 
USO services. Mr. Higgins has been g 
rector and secretary of the Nationa a 
Materials Trade Assn. and in 1959 beg 

a member of the board of control of the 
Wholesale Stationers Assn. 


Suppliers Announce New 
Acquisitions, Expansions 

Designcraft Metal Manufacturing Co, yi 
transfer its entire operations this summer 
from Brooklyn to a new 31,000 square foot 
plant and office building it has leased jp 
Carlstadt, New Jersey. 

Holcomb «& Hoke Mfg. Co. ol Indian- 
apolis has purchased from Niehaus Ine, of 
that city the assets for the manufacture of 
movable walls and space dividers. William 
G. Niehaus has joined Holeomb & Hoke as 
manager of this new product division and 
a New York City branch office has been 
opened at 440 Park Ave. So. for the moy- 
able walls division. 

The Hamilton-Skotch Corp. and Hamp. 
den Specialty Products Corp. moved to 
new executive and sales offices April $ at 
295 Fifth Ave., New York City. 

Construction of a new branch sales of 
fice and warehouse for Minnesota Mining 
and Manufacturing Co. has begun in Need- 
ham in suburban Boston, Mass. It will 
provide 54,000 square feet of space. 

A new 140,000-square-foot, single story 
plant built by The Masland Duraleather 
Co. at Mocksville, N‘C., boosts the Phila 
delphia concern’s production capacity 50 
percent. 





contains 88,000 square feet of floor space, cial committee of prominent Brooklyn citi- 
will house general offices, sales and mer- zens formed to aid the New York City 


Acquisition of A. Kimball Co., described 


as the world’s largest manufacturer of point- 


For Christmas ‘New Distinctive Styling 
— by Bram 


The Newbury Guild 


PERSONALIZED CHRISTMAS GREETINGS 
This is it — THE line, the first truly different 
collection . . . combining unique design, unsur- 
passed color and unusual effects. You'll find 
glitters, raised printing, natural color, novelty 
cutouts, Cameo embossing, steel engraving, tip- 
ons, stained glass effects, rolled leaf stamping 
and three dimensional cards. Each a masterpiece 
of reproduction and quality to meet the most 
discriminating taste. Order your books today. 


PLUS — A FULL LINE OF SOLID PACKS 

* Solid Packs — startling new designs, an out- 
standing value to retail at $1.50 

* New “Bonus Pack” — 25 cards with bonus of | 
12 gift enclosure cards and envelopes to retail 
at $2.50 

* Box Assortments — 7 distinctive titles to retail 
at $1.00 and $1.25 

* Gift enclosure cards hangup pack — retail 6 

for 25c; box assortment retail 24 for $1.00 


See Us at N. Y. Stationery Show 
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NEWBURY GUILD ALBUM — our general 
collection to satisfy every customers 
taste and need 

CLASSIC COLLECTION — for business 
and professional use 





Hotel New Yorker—Rooms 514-515 Year 

SILENT NIGHT —all religious greetings i bs => the « 
Greetings your Friends will Remember tige 

Zee EST lal Metin PLL Le i @ @ THE NEWBURY GUILD 400 Newbury Street Boston 15, Mass plet 
- - - for more details circle 164 on last page viet 
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MAKER 


ACCOGRIP® is the revolutionary 
new instant binder by Acco. 

it opens and closes at the 
touch of a finger. It grips 

better, wears better, and has 
greater consumer demand than 






















Co. will 


summer : any other instant binder 

ire foot | on the market. Unique 

ased in » spring-action clamp. Genuine 
pressboard cover. 5 colors. 

Indian. 

Ine. of 


‘ture of 
William 
loke as 
on and 
s been 
© moy- 


Hamp- 
ved to 
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CAUSE IT'S 
TIN OUALITY 


KEEP YOUR EYE ON ZA\G(GO) 


Year after year Acco sales-makers help you meet 
the demands of modern office efficiency. For pres- 
tige and profits throughout 1961, feature the com- 
ass plete Acco line, including these long-time favorites. 


ACCO PRODUCTS A Division of Natser Corporation, 
Ogdensbure, N.Y. ¢ In Canada: Acco Canadian Co., Ltd., Toronto 











ACCO FOLDERS ACCO BINDERS ACCO FASTENERS 








1961 
- for more details circle 10! on last page 
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of-sale punch-marked tags and related 
equipment, has been announced by Litton 
Industries, parent organization of Monroe 
Calculating Machine Co. The addition will 
expand Monroe’s line of point-of-sale equip- 
ment systems which includes Monroe/ 
Sweda Cash Registers. 

Foto-Graphic Products Co. of Minne- 
apolis, manufacturer of photo typesetters, 
has become a division of Charter Design 
and Manufacturing Corp. and is now lo- 
cated with its parent organization in 
Minneapolis. 

Remington Rand has opened a new 
branch office in Albuquerque, N.M., man- 
aged by J. P. (Pat) Goodwin, a former 
president of the New Mexico and the Albu- 
querque Junior Chambers of Commerce. 

The newest showroom of Knoll Associ- 
ates, Inc., recently opened at 8936 Beverly 
Boulevard, Los Angeles, occupies 6,500 
square feet and is the largest of Knoll’s 11 
showrooms in the United States. A glass 
facade extends 120 feet Beverly 
Boulevard. 

Sorg Products, a subsidiary of The Sorg 
Paper Co., was recently formed to consoli- 
date the activities of Groff Paper Co., St. 
Paul, Minn., and The Royal Imprints Co., 
Lewisburg, Pa. Fred A. Guldager has been 
appointed director of marketing. Trade 
names used in the past by Royal and Groff 
will be continued for broad line of nap- 
kins, coasters, playing cards, place mats, 
invitations, place cards and _ related 
products. 


along 


Subsidiary to be Sold 

Pitney-Bowes has agreed to acquire from 
the Underwood Corp. its 
West German subsidiary, Adrema-Werke, 
G.m.b.H., maker of machines 
and business systems equipment. Ugo Ga- 
lassi, Underwood president, explained that 


wholly-owned 


addressing 


Underwood’s program is to concentrate and 
direct its resources solely to the fields of 
electric and standard typewriters, adding 
machines, calculators, accounting machines 
and data processing equipment. 


Handwriting Analysis 
Helps Sell Pencils 

Free handwriting analysis by grapholo- 
gist Dorothy Sara is being offered by Eagle 
Pencil Co. to every purchaser of Eagle 
Mirado, Verithin and Stickpin writing 
instruments. 

In addition to a campaign in consumer 








Famous EAGLE Products coe 


EAGLE MIRADO © EAGLE STICKPEN 











magazines offering handwriting analysis by 
mail, Miss Sara is traveling the country 





for Eagle doing on-the-spot hand writing 
analysis in leading stationery stores. She 
has already appeared in such stores as 
Goldsmith Bros. in New York, Ivan Alley 
in Atlanta, and Horder’s in Chicago giving 
personal handwriting analysis to more than 
100 customers a day. 

Shortly after the advertising casupaign 
began in eight consumer magazines, cov- 
pons were coming in at the rate of g 
thousand a week, each attached to a box. 
top from a dozen Eagle Mirados, Verithins 
or Stickpins. 


Collection Tips Offered 
On Past-Due Accounts 

A helpful booklet entitled “How To Col- 
lect MORE Past-Due Accounts” has bee 
published by the United States Collection 
Assn. 

It is written by credit experts who sug. 
gest firm but dignified appeals so that you 
will not only collect your accounts but also 
retain your customers’ good will and _ thus 
accelerate ihe future growth of your busi- 
ness. 

To obtain a free copy of the booklet, 
write to United States Collection Assn. 
Ine., 4405 North Ravenswood Ave., Chicago 
40, Til. 


George Stuart Plans 
New Store Building 

George Stuart, Inc., Orlando, Fila., has 
concluded plans for a new store building 
which, when completed, will comprise one 
of the largest space areas for a business of 
its kind in Florida. 

The two-story structure of concrete and 























HY-SIL 


Presents its 


1961 Line of Gift Wrappings and Ribbons 


(Resale and Store Use) 


AT 


New York Stationery Show 
Hotel New Yorker, Rooms 1131-1132 


May 14-19 


Many new unusual and exciting items and 
promotional packages. 


PERMANENT SHOWROOM 
225 Fifth Ave. — Rm. 619 
New York 10, N. Y. 
MU 3-6483 








MILL ADDRESS 
HY-SIL MFG. CO. 
Revere 51, Mass. 
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<1 COMMODORE’S LOW COST PORTABLES 


.»:WITH FULL DEALER MARKUP! 
"= x THE COMMODORE EDUCATOR 


» COou- 
of a 
a The fast-selling Educator is finding a ready market 
with students, travelers, writers and salesmen. 
A compact lightweight, weighs only 9 Ibs., includ- 
ing case. Colors: blue gray or ivo $ 
6 Gray - 48° 


'o Col- fj \ 


5 been 





giv wil 


> than 











lection 


VARSITY (not illustrated) 
A full size portable with segment shift 
and standard keyboard. $6888 List 


SUPERIOR (not illustrated) 


Fully automatic key-set tabulator. Mas- 
ter tabulator CLEAR lever. Automatic 
margins. 2 extra keys. Half spacing, and 
all other features you'd expect in a 


deluxe portable. $8888 List 
a., has 


| NEW ADDITIONS TO THE COMMODORE FAMILY 


se COMMODORE QUICK ADDING MACHINES 
— WITH DIRECT SUBTRACTION ON ALL MODELS 
Capacities from 6/7 to 9/9 


7 Measuring only 12” x 7” x 314” the machine will occupy minimum 
desk or counter space. Simplified 10-Keyboard for speedy figure 
work. Automatic Sub-Total. Weighs only 8 Ibs. Easy to carry. Re- 


movable Operating Handle enables it to be slipped $ 
into a drawer or into any normal briefcase. 99°* Sugge 


1O Sug- 
at you 
ut also 
ds thus 
r busi- 


| klet, 
Assn . 


‘hicago 


~te and 





a MADE IN 


WEST GERMANY 


Retail 





COMMODORE CHECK WRITERS 


MADE IN U.S.A. 


DELUXE . SUPERIOR 


8 ae. ip aay on handle America’s low- 
releases all the keys. Prints i 

and protects the amount and patel tine 
payee’s name in one operation g ; 
— up to $999,999.99. Im- 6 Column. 
printed amount appears im- Prints and 
mediately above keys for rapid protects 
checking and correction. Eco- checks up to 
nomical inking unit easy to $9,999.99. 


replace and insert. Easy check 
slot control. “9Q°> $4995 List 
List Fed. excise tax extra on all models 


VISIT COMMODORE AND SUPERIOR TYPEWRITER SALES... 
STATIONERY SHOW, MAY 14 TO 19, HOTEL NEW YORKER — ROOM 905 








Outside continental United States 
write direct to the manufacturer 





















J Div. of Herald Superior Office Equip., Inc. Algonquin 4-0222 ee cee pmdypiomgeiet 
648 BROADWAY e NEW YORK 12, N. Y. WEST, TORONTO 26, ONTAREE 

— - - - for more details circle 120 on last page 
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steel with large plate glass show windows 
running the full length of the building will 
be on Magnolia Avenue, adjacent to the 
present showrooms. Frontage on Magnolia 
will be 139 feet and the depth will be 100 
feet. 

named 
for the new 27,060-square-foot building. It 


will be added to the present store, which 


A contractor has already been 


consists of approximately 16,000 square 
feet. Total investment in land, building 


and equipment has been estimated at $200,- 
000, according to the Orlando 
which ran a page-wide color picture of the 
architect’s sketch. 


Sentinel, 


Twenty-one new parking spaces will be 
added to the present facilities for 19 cars. 


Merger Talks End 

Negotiations to combine Minnesota Min- 
ing and Manufacturing Co. and Warner- 
Lambert Pharmaceutical Co. termi- 
nated in February because of failure of the 


were 


Department of Justice to express an opin- 
ion, as requested, on the legality of the 
proposed combination. 


New Corporate Name: 
Royal Business Forms, Inc. 

R. Dexter Brown, founder and president 
of Royal Register Co., Nashua, N.H., man- 
ufacturer of business forms, recently an- 
nounced a change in the corporate name 
of the firm to Royal Business Forms, Inc. 

At the 
equipment 


time he revealed a 
that will extend the 
Royal product line, make additional sizes 
available, improve printing quality and 
still further expedite the company’s rapid 


same new 


program 


delivery service to dealers and customers 


throughout the country 


The new equipment includes a specially 


buili, high-speed rotary color press and 
two new automatic collating machines 
which permil the production of sets of 


forms in any number of parts from one 


to ten. 
Nord in New Field 

Nord Photocopy and Electronics Corp. 
has entered the multi-million dollar ad- 
dressing machine industry with the intro- 
duction of its con pact, low cost, electric 
“Nordamatie Addressor” which uses sten- 
cils made on any office typewriter. The 


machine is capable of obtaining more than 


100,000 impressions from a_ typewritten 
stencil and designed for high speed print- 
ing of up to 120 addresses per minute. The 
will marketed 


coasl by $50 


machine retails at $249 and 


coast to franchised 


from 


business equipment dealers. 


Manufacturers Announce 

New Personnel, Promotions 
Norman H. Vanek, who worked 18 years 

with A. B. Dick Co., 

by the H1-O-N Co., 


named western sales manager 


has been employed 
Muscatine, Iowa, and 


In a realignment of top management at 
Mosler Safe Co., Edwin H. Mosler, Jr., 
becomes chairman of the board; John Mos- 
ler becomes president; and Martin S$. Cole- 


becomes 


man executive vice president 
while continuing as treasurer. W. A. Mar- 
quard, Jr., has been named senior vice 


president and a member of the board; and 
John E. Hampel has been named national 


sales vice president. 





Herb Johnston has been appointed yi, 
president in charge of sales and Walter 





Fisher, vice president for manufacturing } 

ice Fastener Corp. Miss Marie H. Schmie 

has been named assistant secretary 
Wendell C. 


succeed 


Davis of Chicago has be 
Walter D. Idema , 
president of Steelcase, Inc. Mr. Idema }y 
D. p 


man 


named to 
comes chairman of the board an 
Hunting has been named vice cha 
the board. 

John B 
Aleoa, has been appointed execulive vie 
Web 

Earle F. Opie, president, als 
that E. K. Huber continues 


vice president and director of sales. 


Bowman, formerly with Ek 
and general 
Costello Co 


announced 


president manager of 


Clarence Baker has been appointed fie 
merchandising and sales development mar 
ager for Gibson Greeting Cards, Inc., | 
work with dealers throughout the county 


Brown Brothers, Toronto wholesale st 
tioner, has announced the appointment 
of F. H. Stokoe as merchandising manager 


C. D. Kirkham as sales manager, and ( 
V. Thompson as the firm’s Ontario sal 
supervisor 

In merging the sales representation ¢ 
Natwnal Fiberstok Corp. Bert M 
Vorris Co., John W. R. L 
Smith, Jr. have been named to handle the 
combined lines in the West; Ralph Grahar 
and Jim Young in the South; Herb Mob- 
bat in the Midwest; and Bill Sagendor 
in the South-Southwest. New sales ap- 
include Charles Daniels in Ne 
the mid-Atlantic; Ed Bea 
in the New York City area; and W. 1 
Wilkerson in the Midwest. 

Ralph C. Legg has been named distri 


and 


Burns and 


pointees 


England and 





modern steeleraft... 










All models 
latch, and with plunger or cam locks 
in 
deliveries. 


SERIES 100 and 200— 
FULL SUSPENSION FILES 
Stocked in 2, 3, 4, 5 Drawers 
Heavy duty full suspension draw- 
ers with 10 ball and roller bear- 
ings 
Heavy gauged steel—rugqged con- 
struction with 6 reinforced uprights 
Symphonic lustrous permanent fin- 


ishes of olive green or modern 
grey 
Drawers fitted with brushed alu- 


minum hardware and card holders 


available with thumb 


letter or legal size. Prompt 


Be sure to visit us at 
the New York Stationery Show 











modern steelcraft inc. 


2973 Cropsey Ave.- B’klyn.14,N.Y. 





- - - for more details circle 162 on last page 


NON-SUSPENSION FILES 
Stocked in 2, 3, 4, 5 Drawers 
® Positive 
blocks—means effortless folder 
handling 
Made of heavy gauge furni- 
ture steel—electrically welded 
throughout 
®@ All drawers fitted with 
brushed oluminum 
hardware handles and 
card holders 
All models 
with plunger or 
locks in letter or legal 
sizes. Prompt deliveries. 


Room 646, Hotel New Yorker 


engineered for efficiency .. . 
designed for lasting beauty 


Designed for the ‘‘space’’ age—these Modern Steel- 
craft files are engineered for maximum filing volume 
but to occupy a minimum of space. 
years of specializing in files has taught us how to 
produce files 
prices. 
Be sure to look at the Steelcraft Line—the Prestige 


Line that has all the features of expensive files bu! 
the price. 


More than 50 


high in quality at mass production 















SERIES 24— 


side action follower 


available 
cam 
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SELL THEM| — 


GIBSON BABY RECORD BOOKS 5s 


Don’t forget... profit up to 100% is yours when you sell 
a Gibson Baby Record Book. They’re the best known... 
best looking . . . best selling books in the world! And 
Gibson has a complete line, too.* Display them, suggest 
them to your customers... you'll sell them! 





*Check your Gibson stock and mail your 

order now. THE 

Gibson Memory Books: baby, wedding, an- BSS 

niversary, guest, gift, shower, testimonial, | . 

school memory, teenage, graduation, diaries, j / ° m SOPL COMPANY 
photograph albums, family records, scrap- 

tes Gey NORWALK CONNECTICUT 

Write for product bulletin or catalog, Showrooms at 225 Fifth Avenue, New York City 

and The Dallas Trade Mart 





Dept. MS-55 
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manager in the South for the Champion 
Adding Machine division of the Victor 
Adding Machine Co. Victor also has pro- 
moted Allen H. Budinger to branch man- 
ager at Philadelphia and Alan I. Elkin to 
branch manager in Baltimore. Two new 
branch managers are Raymond J. Mac- 
Donald in Westchester and Donald L. 
Horsley in Salt Lake City. 

Facit, Inc., has expanded its sales or- 
ganization by naming John Polek assist- 
ant to the general sales manager in New 
York; Oscar Shoenfeld manager of a new- 
ly created typewriter division for 37 east- 
ern states; George Sweeney to head a type- 
writer division for 11 western states; Irv- 
ing Sachar to direct sales and promotion 
of the Odhner 10-key accounting machine; 
Jack Galpin to manage a new sales and 












pe 


service office in Los Angeles. Five new 
men on the sales staff are Vincil Robison, 
John H. Liles, Reino Allen, Dick Hornby 
and James Droney. 

Robert L. Schutt has been named gen- 
eral manager of the Counter Equipment 
Division of Diebold, Inc. 

Willam P. Most has been appointed 
manager of advertising and sales promo- 
tion for the Remington Portable Divison 
of Sperry Rand Corp. 

Lawrence A. Dow has been elected treas- 
urer of The Bates Manufacturing Co. He 
will retain the duties of controller as well. 

Koether-Cox Co. of Denver has been 
named to handle Hanson Scale sales in a 
five-state intermountain area, 

A. L. Farmer has been appointed prod- 
uct development manager of the pencil 


i 


ee 


this is all you throw away 


. the strip zipped from a 
pack of ODIN® mimeo, du- 
plicator or bond finish pa- 
r. “Zip” and the pack’s a 
re-usable pouch — saving 
paper, shelf space, re-wrap- 
ping. ODIN® runs right; in 
quiet-white and readable 
colors. For samples, write 
or wire 


BERGSTROM PAPER COMPANY 


NEENAH, WISCONSIN 


- - - for more details circle 115 on last page 





sales division of the Joseph Dixon Cruejh 
Co. of Jersey City, New Jersey. : 

Peerless Steel Equipment Co. has se 
signed John F. Schork, for 12 years Ohigy 
Valley sales representative, to its Chie, 
sales office in connection with the opening 






“A 


JO 















soon of showrooms at Chicago’s Merch 
dise Mart, Room 7-105. 

Irving L. Greene has been named ge 
eral manager of the domestic plants q 
operations of United Printers and Publish 
ers, Inc. John E. Sellman becomes gener 
sales manager for the corporation 
Frank R. Shaw will be sales manager f 




















































Rust Craft, one of the corporation’s gy 
greeting card companies. : 

H. R. (Bob) Houghton, former distriet 
manager for Harter Corp., has joined B@ 
Freeman Associates and will cover e¢agt 
ern New York and eastern Pennsylvania, 

James H. R. Reed has been named tp 
head the Chicago office of the Ohio Chaig 
Co. 

Emerson E. Mead, president of Smith® 
Corona Marchant, Inc., has been elected 
to the board of directors of the Gener) 
Gilbert Corp. Smith-Corona Marchant last 
year acquired exclusive distribution rights 
to the electric adding machine line off 
General Gilbert to round out their product} 
line with a popular priced 10-key electrie 
unit. 

The Haskelite Mfg. Div. of Evans Pro 
ucts Co. has appointed two new distrib 
tors for their Exec-Units movable parti 
tions: the R. E. Leggette Co. of Dearbo 
Mich., and the George P. Little Co. 
Cleveland. They will carry an inventor 
of standard partitions for immediate de 
livery to dealers. 

Pat Patterson of Cleveland, Ohio, 1 
been named representative for Plymout 
Rubber Co. in Ohio, Indiana, Kentue 
and the city of Pittsburgh. 

George Lampros has been appointed dit 
rector of advertising and sales promotion 
for Binney & Smith, Inc. The company ak 
so has named two Canadian sales repre 
sentatives: A. L. McLeod and Pierre Ro 
berge. 

Paul V. Allemang has advanced to the 
presidency of Western Tablet & Station- 
succeeding Urban Roy Tanne- 
hill, who retired April 1. 

Royal McBee Corp. has announced the 
election of Joseph L. Seitz as chairman 
of the board of Royal Typewriter Co., Ltd, 
a Canadian subsidiary. 
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ery Corp., 







Four executive appointments in connec- 
tion with a reorganization of the Rem- 
ington Rand office machines division in- 
clude those of James L. Erwin as direct- 
or of marketing; Charles H. Schruben as 
general sales manager; William C. Mat- 
thews as sales manager, commercial type 
writers, typewriter supplies and agent deal- 
ers; and Robert L. Cooper as sales man- 
ager, adding machines, calculators, cash 
registers and field sales training. 

Robert Abrams, formerly with Apex 
Business Systems, has joined Benson Bros. 
Inc., Valley Stream, L. I., manufacturers 
and wholesalers of tax and business forms. 

Irv Hammer, formerly with Tension En- 
velope Co., has been appointed sales man- 
ager of Avrick and Co., Long Island en- 
velope manufacturers. 

Photek, Inc., has named a number of 
regional sales officials to build and service 
a national dealer network for a new line 
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eater adding machine profits, the man to see is from Remington. Contact your nearest office or write 


AT THE 
REMINGTON 
‘LIFE TEST” 

LAB! 


How this “thermometer” keeps Remington 
machines healthy (and customers happy) 


adding machine must meet them. In 
no less than 3 different stages. 1) In- 


re watching a temperature re- 
gy of an adding machine’s motor. 
inge? Normally, yes. But this is 


temington “Life Test” Lab. And 


events are routine. 

our “thermometer” test. Ro- 
rers punch away at the adding 
ne. Enter and index. Enter and 
Hour after hour. 

the machine cycles away, our 
instruments measure and re- 


cord the motor’s temperature, at the 
coils... where it’s hottest. 

Rather than shoot for an acceptable 
temperature—at an acceptable cycle 
speed—the Lab doubles the speed and 
still demands a cooler motor. 

If the temperature hits the “Life 
Test” maximum a good motor’s 
not good enough for Remington. 

The “Life Test’”’ Lab sets the stand- 
ards, and every part of a Remington 


dividual components. 2) Hand-as- 
sembled model. 3) Production model 

The standards make life harder for 
us. But easier for you. And for your 
customers, too. 


Office Machines Division 
a 3 


DIVISION OF SPERF 


Remington Rand, Dept. 051-MS, 315 Park Ave. Sou 


- - - for more details circke 175 on last page 








of office copying materials and equipment. 
They include Edwin F. Benson in up- 
state New York and Pennsylvania, Earl 
C. Burgen in the South Central region. 
Thomas J. Campbell in the East Central 
region, James J. George in the mid-Atlantic 
area, Geoffrey G. Gregory in Texas, John 
Reburn in the North Central region, John 
R. Evans in the Great Lakes region, Er- 
nest A. Orand, Jr.. in the South, Don 
Lundberg in Los Angeles, John A. Butters 
in San Francisco. and William P. Lamb, 
Jr., in Philadelphia 


Aigners Honored 

Mr. and Mrs. George J. Aigner of the 
G. J. Aigner Co. were among 10 foreign 
born Chicagoans honored recently by the 


Immigrants’ Service League for _ their 
achievements as Americans. Mr. Aigner 
came to the United States from Germany 
and started a gold stamping firm in 1909 
with $400. He and his American born wife 
helped initiate the first public school spe- 
cial classes for handicapped children 


Winners in Ring Binder 
Sweepstakes Announced 

Dealer winners who most correctly evalu- 
ated the sales features of VPD binders in 
the VPD Ring Binder Sweepstakes have 
been announced by the Joshua Meier Co 

First prize winners were Earl F. Parsons 
of Dobsons and Paul S. Foster of Standard 
Printing and Publishing. Mr. Parsons gets 
a seven-day, expense-paid trip for two to 


REPEAT-0-TYPE 


A NEW 


DUPLICATOR STENCIL 


a) d 


A BETTER DEAL FOR DEALERS 


(MIT: Ne w E-7-C Stencil 


Every Stencil 


INTERLEAVED 


WITH 


CARBON CUSHION 


DeECaAUSE 


© EASIER TO TYPE ON 

© EASIER TO READ 
Stencils t 
” ime machines 
DOMESTIC and 
IMPORTED. 
PRICED t 


a 


features. 


SOSSHHESSHESSHSEHEHESESEESESESEOES 






YOUR OWN PRIVATE LABEL BRAND 
of duplicator stencils 
with orders of as little as 100 quires 


© Full line of stencils — all types — 
fit all machines 


© Really low prices 


Write or call for details of this 
complete, profit making set-up 


Cee ccccccrese 
. 
. 
° 
7 
e 
. 
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a 
e 
7 
o 
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7 
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© 
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© 
7 
. 
. 
. 
e 
. 
e 
e 
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REPEAT-O-TYPE STENCIL MFG. CO. INC. 


153 Coffey Street, Brooklyn 31, N.Y 


ULster 8-0070 





Exporters: Write 
for special set-up. 
Representatives: 
Some territories 
still open. 


- - - for more details circle 176 on last page 
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_— 
Mrs. Cynthia Smith, VPD ad manager, re. 
ceives winning entries from a representative 
of Marketing Service Co., the judging or. 
ganization, 


Nassau and Mr. Foster gets a similar trip 
to Mexico City. 

Ten runner-up winners who receive a 
merchandise prize valued at $75 include 
J. B. Hicks of Hicks Office Equipment; W, 
Cantor, Phoenix Stationery Corp.; Vern 
Seaver, Stationers, Inc.; Harold M. Barton, 
Marshall-Smith; Abe Palley, Palson’s, Ine. 
R. J. Waldo, Norman’s Office Supplies; Sid- 
ney Shapiro, Sidney Office Supply Co; 
Anthony M. Hoski, J. K. Gill Co.; William 
Klass, Wm. Klass Co.; and Mrs. R. 0 
Koch, Heffley’s Printing and Office Sup- 
ply Co 


New Data Processing Units 
Smith-Corona Marchant has entered the 
data processing field with two fully tran- 
sistorized (solid state) electronic machines 
-—an automatic writing system and a com- 
puter with typewriter input-out, called the 
Typetronic 2215 and the Typetronic 6615 


Remington Discloses 
New Dealer Profit Plan 

4 dealer selling program designed to 
eliminate inventory headaches, reduce 
wholesale costs, and produce maximum re- 
turn on minimum capital investment has 
been announced by the Remington Rand 
Portable Typewriter Division. 

“Each month our dealers will be asked 
to take only as many Remington portables 
as they can reasonably expect to sell dur- 
ing that month,” says Joseph J. Sullivan, 
director of sales. “Under this plan, the 
dealer will order his portables on a quar- 
terly basis, but will take delivery of one- 
third the total order each month. He will 
be billed monthly only for those machines 
which have actually been shipped. Thus, 
the dealer’s capital and credit will be 
working for him 12 months of the year.” 

Moreover, Mr. Sullivan added, _ the 
dealer will be getting his portables as he 
needs them from Remington supply depots. 
This means that Remington is his  stock- 
room and that his stock will always be 
factory-fresh and in perfect working order 

Part of this Inventory Turnover Plan 
Dealer Quota Incentive Plan, 
which enables dealers to earn as much 


is a new 


as four percent bonus discount on_ port 
ables by meeting quarterly quotas. 

In conjunction with its new Starfire, the 
portable, Remington — will 
conduct a nationwide $35,000 Scholarship 
Sweepstakes starting in May. In addition 
to consumer prizes topped by a $10,000 


self-contained 


cash scholarship, dealers throughout the 
country will have an opportunity to win 
$5,500. The contest closes July 15. 
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j a - hi 
egisters - adding machines - safes 
yer, re 
e€ t i . . . . . . 
ia “2 Don’t miss this opportunity of your lifetime! This complete Dealer 
a . PP . . 
Line (more than 50 models) of low-priced REGNA cash registers 
lar trip and adding machines spells PROFITS, PROFITS and more 
; ~ F3 P-R-O-F-I-T-S! 
elve 4 , “S> » ° . . 
adil . Stream-lined, jet-age models surpass all expectations of business 
“nt; W, builders with an eye on tomorrow. Your choice of electric, hand, 10 
, Ka. keys or full keyboard machines. 
arton, ’ = ~ NZ Go e . . ° e 
s - SS PA) 4 Write today for informative literature. 
es; Sid- aa ’ 3 
y Co. 
Villiam 
R. 0 
eC Sup- 
ed the 
y tran- 
achines 
a com- 
led the 
* 6615 
ed to 
reduce 
um re- 
nt has 
Rand 
asked 
rtables 
1] dur- 
illivan, 
n, the 
au Move fast 
7 one- iJ 2 
fe wil it’s profitable! ~ : 
achines —_ a It’s low-priced! It’s profitable! 
Thus, _ Mail the coupon—Mail it today— 
jal | Mail it NOW! 
year. 
as he safes of unusually , REGNA CASH REGISTERS, INC. i 
depots. unique design, are 1! 175 Fifth Avenue, New York 10, N. Y. 1 
= covering the globe } iia ‘ 
“a with tremendous 4 i 
: Pal sales success. Several 1 Please rush more information on the r 
"a sizes and models } complete Line of REGNA Cash Registers, 1 
; ilabl REGNA Adding Machines, JOELI Fire-proof i 
much avaliable. 1 . : i 
port. 1 Safes, and outline advantages of becoming an i 
: independent REGNA-JOELI Dealer. : 
yy be : RN eco Baro) 2 eo scan esa deeseaeeaes analy Riameiceeaiaimned ' 
larship . 1 i 
— In Canada: Regna Cash Registers of Canada, Lt d. H NN i is iki secadoueteeesn are memenetceneneatemaateme att ' 
:10.000 704 Notre Dame St. W., Montreal, Que. : REESE ene Re ininditseecsinannbiapieniiaalan 1 
it the OUTSIDE CONTINENTAL U. S:: ee | ene saiscacdeiouias einen eee t 
" "7 Jorgen S. Lien, Box 522, Bergen, Norway ee 
- - - for more details circle 174 on last page 
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CENTENNIAL — With Venus’ Centenniai collection of old pencils 
behind them, Clyde T. Nissen, left, executive vice president of the 
Lead Pencil Manufacturers Assn., and Richard Lewisohn, president of 
Venus Pen and Pencil Corp., inspect a jewel-tipped pencil of the 
early 1900's. Venus took part in a Madison Square Garden antiques 
show as a guest exhibitor in connection with the centennial. 


VIEWS of 


Of ce Mnterors Supplies 
Ths Cassnas hans Avethet the 
SENERAL oni jiamee 


oe GR ERA Sine 
'GtGka fy 


* 


DANISH CUSTOM — Bearded Viking visited designers and architects 


ference in Danish.” 


A0hbRA STORE 
~ 650 1SLANS ARE 


TW 69684 


a re q ’ 
a 
— 


a” 





PENCIL PROMOTION—New delivery wagon with pencil atop roof is being used by Highland 
Office Interiors & Supplies, Aurora, Ill, to celebrate the firm’s expansion to include a com- 


plete line of office supplies. 


60 


in New York City to promote new Scandix Design Series 5 desks 
by Scandix Designs, Inc. 
NOFA show. The Viking distributed small boxes containing pieces 
of Danish pastry, baked in Copenhagen and sped to New York 
by jet. An accompanying note stressed the theme, “There's a dif- 


The furniture also was shown at recent 


the NEWS 





A WINNER—L. A. Salb, center, president of 
Jasper Seating Co., receives International 
Award won in 1960 advertising competition 
from Ralph M. Cronin, left, account exec 
utive for the Keller Crescent Co. advertis 
ing agency in Evansville, Ind. George 
Mehringer, Jasper’s general manager, holds 
the award-winning 1960 catalog of Crafts 
man Chairs. Close to 1,000 entries were 
submitted in the competition, sponsored by 
the Affiliated Advertising Agencies Network. 
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ONLY 


ADDS UP 
50 FAST! 





I. amazing how fast STEBCO QUALITY CASES add up to a swift succession 
of sales . .. a pleasant total of profits. That's because Stebco Business and Student 
Cases have added into them quality, craftsmanship, exclusive patented features and 
exciting new styling that sets them apart from all others on your shelves. Display Stebco 


and see. 


STEBCO PRODUCTS 


Vutide as advertised in G ec 


The Saturday Evening ‘ tL 
—— e : 
Wieevestas peer oc POSI Zaquixe | .. ace Sales Management of TOP GRAIN COWHIDE 
bas a ~—— “iH it’s made of leather, 
eae STEBCO makes It BETTER" 
1401 W. Jackson Bivd. ¢® Chicago 7, Illinois 


- - - for more details circle 184 on last page 
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Mark up new sales 
& Profits with the 
FLASHDRY 


with the 


EXCLUSIVE 
SPRING-WICK 







packaging... Wye sss 
cates = \ 


or 
Sethe Mito! etn Be 


Will not dry up 





Available in attractive 4, 8 or 12 color 
sets. Also individually carded. Bubble. 


enew prices... 


5 Sizes, 4 different packages and 11 coiors, all com- 
binable for big discounts. List prices range from 39¢ re 


to $1.49. 
JReaders 
Digest 


new promotions... 











Complete merchandising program, dealer aids 
and national advertising backs you—helps you 
sell! Advertised in Reader's Digest, school, office 
and industrial publications. 


ilable--- 


Pocket Size, 


@eeeeeeee 








VALVE ACTION 


ink flows again— 


if left uncapped. 








Slimline 
PEN A 

















MARKERS i | 


and 
Write for complete details and discount schedule: 


FOUNTAIN 
‘ e @ MANUFACTURING COMPANY 
a 169 Murray Street « Newark 5, N. J. 


MARKERS 
“Makers of the Famous Lewis Safety Knife and Fiash Box Opener” © 








- - - for more details circle 127 on last page 
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[NEW PRODUCTS ........ 


(Continued from page 10) 


Hebrew Greeting Cards 9 
Sholom : 
Card Co. 
nounced 70 new designs . } 
in a new 1961 line of 
Hebrew Greeting Cards 
for all Jewish holidays 
and everyday 


Greeting 
has an- 


events. * 





Included in the new = ale 
line are Jewish-Ameri- ies 
can humor cards. All Sholom cards, to be shown in Room 119] 
at the N.Y. Stationery Show, are original art reproductions by 


Jewish artists, printed on fine parchment stock. 


10 


series of 






Shaped Coasters 


The first in a 
“shaped” coasters to be re 
Rust Craft Pub- 
Dedham, Mass., are 
in “Sweetheart Rose” and 
“Band Box” patterns. Print- 
ed in 


leased by 


lishers, 


color with matching 
luncheon nap- 


packed 12 to a poly pack which retails 


beverage and 
kins, the coasters come 
for 30 cents. 


Pen Model Marker 1B 


Flash 
ducing a new 
Model Marker, 
eight brilliant colors in an alu- 
minum pen-like case with a 
The felt-tip 


markers are bubble-carded. 


Mfg. Co. is intro- 
Flashdry Pen 


available in 


goldtone finish. 





Educational Games 12 
A “Teach Me” 
spelling machine — for 


youngsters from 3 to 8 
is one of several edu- 
to be 
shown by The Gelles- 
Widmer Co. at the 
N.Y. Stationery Show. 
The youngsters dial for 


cational games 


a word, then select let- 
ter cards which spell 
the word. If they spell 
it right, they get a pic- 
ture of the object the 
word stands for. The 
Also new are a series of four 
| educational Domino games; and a series called Observation Lotto. 


Leu Desk Surfacing 13 
| Natural cork surfacing 
now available to the furni- 
ture industry 

Cork 


division. 





“spelling machine” sells for $2. 


Ss 


through the 

Company’s 
Cork 
| sheets have been developed in 
eight 


Armstrong 
industrial 


stain- 
less vinyl cork and two in 
natural cork finish. 


patterns, six in 


The ma- 
terial comes in one-eighth inch 
The cork sur- 
facing can be bonded with 
standard 


gauge sheets. 


wood-bonding 
Arm- 


strong contact adhesives. The 


most 


glues, as well as with 


illustration shows a desk with contrasting dark 
surfacing. 


and light cork 
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new 
designs 
<a 
. ’ P Nii 
" Invites you to the \ THE ORIGINAL PLASTIC-COATED 
Pub- \ PLAYING CARDS 
and . 
es P R E M E R Suite 80] 
tals | S 4 0) W N G Hotel New Yorker 
T a. ee, May 14-19 
a ARRCO PLAYING CARD COMPANY ©« Chicago * WNew York «+ Los Angeles ¢* Toronto 
; 
b.. new 
12 
. 1901 
‘ designs 
the 
I p ry =| 
a Dnvites you to the 
a ALL-PLASTIC PLAYING CARDS 
The 
a T q ) 1 _~ Suite 801 
2 p R t \V U t | Hotel New Yorker 
4 | May 14-19 
ALSO ON DISPLAY...COMPLETE NEW LINE OF 
Windsor GALLANT KNIGHT 
ALL-PLASTIC PLAYING CARDS CHESSMEN OF CHAMPIONS 
NORTHBROOK PLASTIC CARD CO., NORTHBROOK, ILL. (Division of Arrco Playing Card Co.) 
- - - for more details circle 109 on last page 
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SHOW YOUR CUSTOMERS THIS TEST 
AND WATCH THEM BUY! 


2TB VOTED [0523 90F 09374139: 
32/7515028 537 0216995 23% 
3/9€2 11082, “73782 /652/7/5¢ 
Thus would for maponnerety for them 
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GENERAL’S 
NEW 

COLOR TEX 
COMPLETELY 
ERASABLE 
COLORED 
PENCIL 





Cash in now on these new colored pencils with the 
big sales appeal: 


@ Erase completely as easily as black lead pencil 
marks — no more ghosts — no shredded paper! 

@ Strong, thin stay-sharp lead 

@ Smear-proof, smudge-proof 

@ “Carbo-Welded” to resist breaking 


SPECIAL LIMITED FREE MERCHANDISING OFFER! 
Send + your list of customers. We’ll send ow 
FREE SAMPLES of ColorTex ERASABLE col- 

ored pencils in your name! Once they use ColorTex, 
once they see it perform — orders and reorders will 
snow you under! 

Act now — this FREE offer is limited! 

Send today for Colorful Free Catalog showing 
General’s full line of quality products for Office, 
School and Studio! 


ININGY 4-OTOT © IVENIOSM XFIL-NOTOD PHM~FD STVUAINID vso 


ENERAL 
PENCIL COMPANY 


69 Fieet Street, Jersey City 6, N.Y. 
- for more details circle 129 on last page 
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Desk Pad and Pen 14 

a A new reminder desk pad 
al equipped with a folded pane 
' containing a memo pad and a 
“things to do” pad is being 
shown at the N. Y. Stationery 


Show. It includes a pen and 
comes in assorted — colors, 
smartly decorated with gold 
tooled design. The $3 re 


tailer is priced at $21 per dozen by the distributor, The Beckhard 
Line, 230 Fifth Ave., New York City 1, N.Y. 


is Stylecraft of Baltimore. 


The manufacturer 


Party Goods 

Pre-assembled honeycomb 
highlight a 
Party 
line to be introduced by Rust 
Craft Publishers at the N.Y. 
Stationery Show. The “Rag 
Dolls” centerpiece pictured 
here is printed in four colors. 
The line will also 
matching table 


centerpieces will 


new Brownie Goods 


include 
covers, nap- 
kins, coasters, plates, cups, in- 
cluding a new 10-inch size 
plate. A variety of everyday 





and seasonal sets will be available. 


Contemporary Photo Albums 16 

i eve A somewhat zany line of 

ae } wa Contemporary Personal Photo 
nr ; ra 4 . 

War tndag 7 = Albums has been designed and 

ncn Winans manufactured by Cooks’ Ine. 


The albums are for a variety 
of occasions ranging from 


births, weddings and family 
scenes to graduation and va- 


Each is illustrated in 
a humorous cartoon 
Russhide 
with cushion edge. Sleeves of 
optically clear Mikafilm offer 
16-print capacity. A sheet of 
mounting stickers is included. 
available in three colors, are suitable for prints 


cation. 





gold in 
style. Covers are 


The new albums, 





up to 4” by 5”. 


Party Paper Fixtures 17 
New store 


designed 


fixtures 
expressly for 
“Pakay” Party 


Papers have been an- 


their 
nounced by Gibson 
Greeting Cards, Ine. 
Full standard package 
arrangements are pos- 
sible and well-planned 
shelving permits dis- 
play of a dozen each 
Two 8” 
shelves at the top dis- 


of any design. 


play table and cock- 
tail napkins, coasters 
and __ doilies. Below 


these, a foot-leep shelf 
holds plates and cups. 
Next, a 15” shelf fea- 
tures tablecloths and cups; 





and a final tray provides orderly 
display for such bulk items as place mats, punch cups, cocktail 
trays, etc. The base unit has two drawers for stock. The new 
fixture is standard widths of two, three or four feet, is 24 inches 
deep to form a flush front with matching Gibson Panoramic fix- 
tures for cards and gift wraps 
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1961 


TWO GREAT NEW IDEAS 
FOR TYPISIS 


TWO GREAT NEW NATIONALLY ADVERTISED PROFIT OPPORTUNITIES! 
| LETC] | 
| 













Set 


we My Fe 
0 ii to FL. 






















Miracle stix wipe dirty keys No messy brushes or putty! Britetype Stix clean type 
clean without soiling hands. quick and easy, bright as new. Package of 10 only 98¢.* 


PERE EEC- 

















Magic slips of paper correct Now corrections in half the time with every letter “letter 
typed mistakes without erasing. perfect.”” Double-size pack, 308 square inches, only $1.98.* 


PERRY-SHERWOOD CORP., 257 Park Ave. So., N. Y.10 N. Y., Dept. 15 
(0 Please send me free demonstration samples. 
( Iam interested in a PERFAX Thermographic Paper Franchise. 


wL- 
Company ee ee ee ee eee er eee ae 

) 4 FOR Address ee eee Ee 
NOW «sien el ————————— ee EE 
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REFILLABLE... 
| yet 
| i 
a3 & ‘a 
| 3 4 « . 
| i , UNEX PENS VE 
a iF as 
E 
o a 
io 
jm ° 
g disposable 
pen 
3015—Koh-I-Ball ‘‘Double- 
Ender”, one end writes red, 
il the other writes blue. 49¢. 
i 








3019TC—Koh-I-Ball Steno- 
Auditor. With TUNGSTEN CAR- 
BIDE ball for smooth non-skip 


writing, even over grease 
spots. 39¢. 


KOH-!I-BALL 


A BALLPOINT FOR EVERY 

















HOME AND OFFICE USE! 

\. 3009TC—Koh-I-Ball Glideo- 
L in matic. Long Visi-Point with 
a ig TUNGSTEN CARBIDE ball. Col- 
= So or of barrel indicates color of 
"7 \\"= ink: blue-black, red, green, 
S black, and reproducing. 39¢. 
= © 
g Fe 3018 —Koh-I-Ball. Long Visi- 
a \2 Point. Color of barrel indi- 

|\o cates color of ink: blue-black, 
4 | red, green, black. Also pocket 
< Noe model (3018D). 29¢. 
| \* 
i \2 3025F—Koh-I-Ball Reproduc- 
ro) \o ing. For marking and writing 
= = intended for reproduction. 

|x Available also in fine point 
2, | (3024F) and pocket model 
3 with clip and protector. 29¢ 
= jE 

igs 30120 — Koh-I-Ball Retract- 

| able. Non-skip writing. Plastic 

| barrel with pocket clip. 29¢. 

| Write For Quantity Prices 
if] 





INCORPORATED 
Bloomsbury 9, New Jersey 
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|NEW PRODUCTS 


. . . + . . . 


Colored Packaging Tape 


A line of colored 
paper 


atback 
packaging tap being 
marketed by the Dutch Brand 


Div. of Johns-Manville 
available in five bright colo 


for use in packaging or as q 
identifying or  color-coding 
medium. It has a semi-gloss 
surface that can 


ea ily be 
marked 


with 





pencil, — ink 

marking crayon or rubber 

stamp. It comes in 60-yan| 

standard lengths, in widths from %4-inch up, packed in 1 
roll boxes. 


Single Pedestal Desk 


\ new 


19 


Budgetline “Space- 
Saver” desk by K & C Metal 
Products Co. features a single 
pedestal and an 
linoleum top 
by 24”. The unit is made of 
IS and 22 


Armstrong 
measuring 42” 
gauge steel, has 
two drawers with one a file 
drawer that 
locking 


brushed 


includes a_side- 


block, has 


aluminum 





follow 
hardware and 
of four oven-baked enamel finishes. 


trim, and comes in a choice 
Bases have adjustable glides, 
and models with a center drawer and drawer locks are available, 


Letter Paper 20 


The the Far 
East is suggested by the de 
sign of a new box of “Or- 
ental” letter papers by White 
& Wyckoff. Made of an e- 
Nov elty Laid 
stock, the papers are available 
in white and 


mystery of 


clusive new 





pastel shades 
‘ : g of sand and green. A_pack- 
we retailing at $1.50 includes 30 sheets and 
Another spring offering from 
$1.50 package called “Meadow Grasses,” 


ing colorful butterflies in a meadow. 
with plastic 


21 
——— 
barrel, it carries a Hartley fine 


line metal ballpen refill. The line is available from Tridel Co.. 
20 West 2Ist St., New York 10, N.Y. 


20 bordered en- 
White & Wyckoff is a 


with a gay design show- 


\ elopes. 


Ad Specialty Pen Line 

A manufacturer of advertis- 
ing specialiies has introduced 
a new “Signa-Matic” pen line 
with a specially designed pock- 
et clip that displays molded 
raised lettering, trade marks 
ol corporation symbols De- 
signed in all gold, all chrome. 
or chrome top 


Writing Set 22 


A new “Diplomat” set of 
matched pen and pencil to 
retail at $5 has been intro- 
duced by All-Rite Pen, Ine. 
The pen features a high-pre- 
cision ball of synthetic sap- 
phire and a super-sized cart- 
ridge of quick-drying ink in 
any of four colors. The 
matching pencil has a propel- 
repel mechanism for its fine-line lead, of which there is an extra 
supply in the eraser-capped magazine. 





Both units are chromium- 
plated with a design engraved along their entire lengths to ac- 
centuate slimness. The liner presentation case has a simulated 
leather exterior and gold-colored metal edging. 
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WHEN YOU DISPLAY BOSTITCH 

YOU IDENTIFY YOUR STORE WITH 
“THE BEST KNOWN NAME IN STAPLING” 
BECAUSE 


WB Bostitch is backed by 30 years of national advertising. 




















Mi Bostitch is investing over four times as much in adver- 
tising (most recently published figures) as the next largest 
advertiser, to make this name help you sell the Bostitch line. 


WB Bostitch says “see your stationer’” in every advertisement 
directed to your prospects. 


@ Ask your Bostitch representative about the new colors, 
green and beige, that are available in the B8R and the B12. 


Profits are better and faster with BOSTITCH 


STAPLERS AND STAPLES 





925 BRIGGS DRIVE, EAST GREENWICH, R. I. 
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For full and interesting details, 
visit us at the 
NEW YORK STATIONERY SHOW 
WASHINGTON ROOM, 4th FLOOR 
HOTEL NEW YORKER 


AT THE SHOW, SEE THE 


NEW SELLING STRENGTHS IN ALL 4! 


EATON’S FINE LETTER PAPERS 
BERKSHIRE TYPEWRITER PAPERS 
NASCON “AT-A-GLANCE” RECORD BOOKS 
LAURA LEE LINDER FINE LEATHER ACCESSORIES 









EATON @em 


2's g Fine Letter Papers 





“ErTeR PF 


EATON PAPER CORPORATION, PITTSFIELD, MASSACHUSETTS 
Showrooms: NEW YORK, 475 5TH AVE., CHICAGO, 6 N. MICHIGAN AVE. 


- - - for more details circle 122 on last page 
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NEW PRODUCTS 


Boxed Stationery vk) 

Representatives of mop 
than 250 numbers of boxe 
stationery to be shown by 
Co. at the 
Show ap 
“Remem- 
brance,” dramatic new Frene 
Bevels (pictured) ; “Elegance” 
gift 
foils; 


| v WH MAUNA 


Case 
N.Y. Stationery 


three $1 


Stationery 
PRENGH BEVEL Vanity Cae 


retailers, 


a giant box in 
metallic 
luxurious 


Hinged 


venuine 
“Capri,” 

gold stamped 
Chests. Other Cage 
retail at 59 cents, 
$1.59 and $2.50. 


and 


items 





Note Paper 24 
Letter-ette ve 
from 


\ variety of 


note Gibson 


papers 

Cards 
19’s with matching envelopes 
to retail at 
Kilien 


Greeting are boxed in 


59 cents a_ box 


designs in tones of 
grey and blue on pastel pink, 


roses on parchment like stock, 





and humorous notes in the 
studio manner are a few of : 
the Leiter-ettes offered ay 
Professional Christmas Cards 25 
D. Forer & Co. has an- 
nounced the addition of their 
oi third personalized Christmas 


ont hae card line for 1961, designated 
as Custom Cards by The 
The cards are de 
signed especially for business 


Forers. 


: and professional use, with 
‘ fresh designs that will still 
appeal to the conservative 





j business man. Two other 
Forer PG lines available to retainers are the Brett collection, an 
expensive teweler’s line of elegant cards, and the original whimsical 
line of Christmas cards by The Forers. Imprinting is offered from 
five vantage points throughout the country. 

Hardwood Ruler 26 

Latest addition to the Sen- 
for office, 


co line of rulers 


school and home is a mod- 
erate-priced office ruler, Sen- 
co 42511. 


a thick 


single 


The new style is 
5/16” 


made from 





(non-flexible) 
bevel ruler 





select kiln-dried hard maple 

It is a full 1-%” wide and has a single brass finished edge 
with pencil groove. Graduations are 1/16” inch and are clearly 
printed for quick, easy measuring. The new ruler comes in 19”, 
15”, 18” and 24” lengths, each packed one dozen to the box 
Literature on the Senco ruler line is available Seneca 


Novelty Co., 52 Miller St., Seneca Falls, N.Y. 


from 


27 

A new line of Danish Mo#- 
ern furniture for office or i 
stitutional use has been intro 
duced by the new Titan Di- 
vision of Barler, Inc., Gosh- 
en, Ind. Designed by J. Gor- 
don Perlmutter, the new line 


Modern Furniture 


is described as comb‘ning the 
durability of square steel tube 





framing, the warmth of wal- 
nut wood and the comfort of polyeurethane foam cushioning. The 
functional new metal furniture is named “Quadrelle.” 
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WIN THIS 1961 FORD FALCON! 























A potaroip 


valuable # | AND CAMERA 


prizes 





















a4 


ENTER THE Denmioon 
PRES aply.D\SPLAY CONTEST! 


Exciting! A contest exclusively for retail stationery stores! 
It will challenge your merchandising ability . . . and demonstrate 


the sales ability of Dennison PRES-a-ply products on the spot! 


Yes, a 1961 Ford Falcon is waiting for you. 4. Prizes will be awarded on the basis of orig- 
inality of display and sales appeal. 


5. Contest closes June 30, 1961. Winners will be 
. ’ announced August 1, 1961. Decisions of the judges 
1. Set up a display of Dennison PRES-a-ply will be final and all photographs become the prop- 


And a simple snapshot will win it! 
Here’s how: 


products in your store or window. Then, just snap erty of Dennison Manufacturing Company. 
a picture... any size. 

2. Send the snapshot to Dennison ... and you Enter this exciting contest now. 

may win a 1961 Ford Falcon. 2nd, 3rd, 4th and Send entries to: 

Sth prizes — a complete Polaroid Land Camera PRES-a-ply Display Contest, Dept. $223 


Kit, Model +800. 


SO 
3. The back of the photo should contain the name Syennison 


and title of the applicant, the store name and ad- 


dress. Enter as many times as you like. Framingham, Massachusetts 


- - for more details circle 121 on last pag? 
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OFFICE AIDS BY 


. 


spell 
volume sales and profit! 


FLEXIBLE STEEL KLERADESK — MODEL D. Dis- 
tinctively combines three vertical compartments 
— two horizontal sections. Indexed for great- 
est filing efficiency. 




















FLEXIBLE STEEL KLERADESK—MOD- 


FILE-A-SIST. Attaches to file drawer 
EL 6V. Provides protective place for Leaves hands free. Removable in- 
popers. Soves time, space. stantly. Speeds filing. 





ADAPTO-RACK CATA-RACK . . . FOR **CAPILLARY ACTION" 
SECTIONAL ORGANIZER CATALOGS AND BOOKS HANDI-PEN DESK SETS 





IDEAL SANITARY 
MOISTENERS 


*“BUILD-UP"" HORIZON- 


NO-OVER-FLO SPONGE 
cup TAL DESK TRAY 


8-5 Sengbusch Building 
Milwaukee, Wisconsin 


- - - for more details circle 183 on last page 
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NEW PRODUCTS ...... 


Memo Pad 2 


7A, 7 A memo pad in the form of, 


miniature clipboard is one of a seria 

. ¥; ol 
j ‘ by Park Sherman, subsidiary , 
Ketcham & McDougall, Inc. It j 
cludes a built-in pencil holder in the 


3” by 5” pads newly introduce 


cover and offers a choice of bras 
or chrome finish, with velour unde 
pad. Retail price is $1. 





Greeting Card Cabinets 29 
Miller Art Co. has 


announced a series of 





newly - designed greet- 
ing card and gift wrap 
cabinets featuring lam- 
inated plastic finishes, 
in three standard and 
35 custom colors. There 
are nine different mod- 
els to satisfy a variety 





of store display requirements. New designing is said to pernit 
up to 22 percent greater card display area. Gift wrap cabinets 
feature display space for gift cards built into the cabinet 
Health Record Book 30 

A new type of record book 
for Children’s Health Records 
will be shown by Samue 
Ward Manufacturing Co, a 
the N.Y. Stationery Show 
The book has space for a 
complete record of childhood 
diseases, vaccinations, etc., for 
five children, each on a dif- 
ferent color paper, yet the 
book is small enough to fit in 
a handbag. The company also 
is showing new address and 
birthday books, scrap books, albums and diaries. 


Blotterless Desk Pads 31 

A revolutionary new desk 
pad line replacing “old- 
fashioned” blotter pad is be- 
ing introduced at the N.Y. 
Stationery Show by Sainberg 
& Co. The blotterless pads 
have a washable, low gloss 
surface of non-warping lino- 
leum. Priced and styled for . 
home and small office use at $2 to $4.20 retail, they come in sev- 
eral sizes with brown, green or pearl grey centers and gold-tooled 
panels of many colors of leather and imitation leather. They are 
in individual polyethylene envelopes with one end open for cus 
tomer examination. Advantages are detailed on a large display 
card insert. 





Electric Pencil Sharpener 32 
A new Valco Deluxe auto 
matic electric pencil sharpen- 
er features a full power elec 
tric motor which can be 
plugged into any convenient 
outlet, with the sharpener set 
on a desk or mounted on & 
wall. Pencil pressure starts 
the precision cutting blade. An 
extra large shavings well is 
easily removed. Suggested list 
price is $16.95, with a choice 
of turquoise or beige finish. 
Units are individually packed in reshippable cartons, six to 4 
master container. 
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A Pen ‘Ceversvarr 
for Every eu iey 
Customer 

in just 

14” 
of Space 


Fountain pens, ballpoints, 
. . . Here’s a complete, volume-priced 
ink sticks and refills pen department stocked with fast- 
moving ballpoints, ink sticks, car- 
tridge pens—with a choice of colors 
and point sizes. 


The complete assortment costs you 
just $32.54, sells out at $56.54 retail 

. in just 14 inches of space! 
against a wall. 
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This handsome Eversharp Display 
Master-—sets up anywhere—up- 
right or flat on your counter, 


sé uy oho by 


EVERSHARP) 


8 OrvIHORE OF tT PARNER PEN COMPANY 


There’s even room for ballpoint re- 
fills and Parker-Eversharp SUPER 
QUINK ink cartridges now retail- 
ing at a customer-pulling price of 
just 5 for 29¢. 


EVERSHARP 


A DEVIRON OF {THE PARKER PEN COMPANY 


EVERSHARP * REPORTER 


WN VHA 


ANN 


6 Poors 
EVERSHaARP “0.0 oF 


ih 





And, every time you re-order, you 
boosting 
Ask your 
Parker-Eversharp wholesale man 


receive free goods... 
your profit to over 44%. 


for Display Master Deal EP-51. 
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NEW PRODUCTS . 


Vee adjustment of the pole to correct height, 
from 4 feet to 9% feet allowing either 
floor to ceiling or window use. Spring 








Waa Pole 33 tension assures that the pole will be held 
f ’ A new adjustable firmly in place without slipping. Non- 
Costumer Pole with marring vinyl plastic end caps _ protect 
both home and cf- ceiling and floor. Attachments in addition 
¢! fice applications has to clothes hooks include horizontal towel 
Mm ben announced by racks and circular flower pot holders. Sug- 
Jeb-Rod Corp., 747 gested list prices for complete poles range 
W. Van Buren St. from $5.99 to $9.95. A standard package 

th Forest Park. Ill. consists of six units per master carton. 

Available in several 

Wms ow” models of brass or Desk Surfacing 34 
chrome, the pole is A new Micarta surface finish called “Lo- 
4 normally equipped Glare” is said to reduce reflected light 
with two pairs yer double clothes hooks, by 80 percent compared with standard 
but can hold additional hooks and other gloss finishes and by 50 percent compared 


attachments. Set screws permit quick with satinized finishes. It was developed 








SCO Ioew-priced 
WES HIGH-QUALITY 


Econom-Aire Desks 





@ Priced to fit any budget 
@ Reinforced pedestals 

@ Adjustable island bases 
@ Nylon glided drawers 

@ Privacy-locked center drawer 

@ Four standard Wesco finishes 
@ Armstrong linoleum desk tops 
Write for free catalog #15 






STERN MFG ¢ 


DEPT. 85 
AURORA, ILLINOIS 


AURORA. ILL 


- - - for more details circle 194 on last page 
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WESTERN MANUFACTURING CO. 


for office desks, furniture, table tops, wall 
paneling, and many other applications. The 
new “Lo-Glare” finish is available in jj 
general purpose Micarta patterns, colon 
and woodgrains in all standard sizes. [is 
durability is equal to other finishes of 
decorative Micarta and it is cleaned by 
wiping with a damp cloth. Further ca 
formation is available from Westinghouse 
Electric Corp., Micarta Div., Hampton 


ee ot 
Back-to-school Display 35 


A flexible corry. 
gated floor — stand 
holdin g approxi- 
mately $90 (retail) 
of back-to-school 
items has been an- 
nounced by the Car- 
ter’s Ink Co. The 
three-way unit 
serves as a complete 
floor stand, or asa 
counter unit, either 
with or without a shelf extender. It is free 
to retailers ordering a minimum assortment 
of Carter’s back-to-school products (box 
lots) according to their local needs 





Picture Hanging 

\ companion prod- 
uct to its picture 
hangers has been in- 
troduced — by the 
Moore Push-Pin Co. 

Known as the 
Moore No. 31 Pic- 
ture Hanging Set, it 


is a blister package 





containing every- 
thing necessary to hang two pictures — four 
screw-eyes, six feet of braided wire, and 
two 20-pound capacity Moore Picture 
Hangers. The transparent blister contain- 
ng the set is mounted on a punched, 31,” 
by 414” display card printed in the red, 
white and blue Moore color scheme. 


Chairs 37 

The Baumritter 
Corp. featured two 
types of seating in 
its “Galaxy of 
Chairs” at the 1961 
NOFA exhibit. Pic- 
tured is a_ model 
from the Danish 
Modern _ collection, 
with es cushions and hand rubbed wood 
frames. Also shown was the Viko collection 
of square and round tubular steel furniture 
with plastic upholstery. The Viko line 
includes a club chair, stacking chair, swivel 
chair and a_ pull-up tubular chair with 
sculptured wood arms. 


Magnetic Checker Set 38 

A new Magnetic 
Checker Set for use 
by travelers is of- 
fered by Remotrol 
Co., 34 West 37th 
St., New York, N. 
Y., to retail at 
$1.98. In buff or besmme, the compact set 
measures 544” by 514” 





MODERN STATIONER, MAY, 196! 

















Ps, wall 
ns. The 
- in all 
Colors 

Its 
Shes of 
ned by 
her a 
ihouse 
1 ipton, 


35 


Corry. 

stand 
pproxi- 
(retail) 
school 
‘en an- 
he Car- 
». The 
unit 
mplete 
Tr asa 
either 
is free 
rtment 
(box 





You Can Graduate to Underwood Portables 





From junior high through college and grad- 
uate school, students are your best pros- 
pects for portable typewriters. They—and 
their parents —want quality construction 





—— and quality features. That’s why dealers 
— who feature the lightweight, remarkably 
aye" complete Underwood-Olivetti Lettera 22 
. and the Underwood-Olivetti ‘‘compact 

37 standard” Studio 44 get a large—and a 
nritter profitable—share of this rich portable 


1 two 


min market. (Underwood portable dealers en- 


1961 joy full-profit opportunities on every sale.) 


underwood 


. Pic- 

model 
Yanish AA TREE 

ction, 
= There’s still time before June graduation for 
nite qualified retailers to become Underwood 
nied dealers. For details, write or telephone to 
™ Portable Division, Underwood Corporation, 
re One Park Avenue, New York 16, New York 

| 

i 

t set 
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SELLS ON SIGHT 


for dozens of uses 














that attaches anything to anything! 2-Sided 
KLEEN-STIK replaces paste, glue, liquid 
cement, and “overlay” tape. Disposable 
backing strip permits quick, easy applica- 
tion on forms, signs, labels, etc. — for 
immediate or later use. Papers feed 

through any office machine without 
interference. 


— Use this Coupon 
_ for Sample Offer! 


Ge REGULAR $1.79 


for 


DISPENSER PACK  SJ00 


1 KLEEN-STIK PRODUCTS, INC., Dept. MS 
1 7300 W. Wilson Ave., Chicago 31, Ill. 


RUSH sample Dispenser Pack of Kleen-Stik 2-Sided Adhesive. 
Payment of $1.00 enclosed. 





Name 





Company. 
Address. 





| 





City. __Zone____ State 
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| NEW PRODUCTS .. . 


Public Address Unit 





platform while 


for 


use traveling. 


movement during his 


presentation. 
the base of the microphone 


Telephone Index 

A telephone index for desk or 
wall called “Tel-O-Flip” is being 
shown at the N. Y. Stationery Show 
by The Taylor Press, Inc. The 88- 
cent cello wrapped index contains 
alphabetized flip cards and 80 inter- 


The 
will reach an audience of 200 people and give up to a year of 
normal use on one set of batteries, the maker says. 
microphone and 25 feet of cord assure the speaker freedom of 





39 H¢ 


A new Siegler Voice 
Case of Siegler Corp. is 


5 4 « 
a complete, lightweight «aa 
public address unit 

built into a standard 


18” 
which 


” 
12 


case, 


by altache 
also in- 
cludes a large com. 
partment for docu 
ments and a_ writing 
battery-powered — unit 


A lavalier 


Volume is controlled at 


40 





| offers 





changeable cards for typed 
and numbers. 


Measuring Tapes 





tallic and non-metallic tapes < 


names 


4) 

A line of precision meas 
uring tapes, made in England, 
has been introduced by Koh- 
I-Noor, Inc. They come in 
top grade leather tooled cases 
and feature a 
wind 


precision Te 
mechanism. Both me 
ire plastic coated to protect the fin- 


ish of the off-white woven linen. They are priced at $13.75 for 


50-foot tapes and $21.75 


for 


100-foot tapes. Refill tapes are 


$7.50 and $12. They are graduated in feet, tenths and half-tenths; 
also in feet, inches and quarter inches. 


Birthday Candle 


Will & Baumer Candle Co. 


a new Birthday/Anni- 
versary Candle designed to 


count 18 years. The 8-inch 
cone shaped candle is marked 
for each with multi- 
colored illustrations. Available 
in pink or blue in a gift box, 
the candle is packed 12 to a 
case costing the dealer $7.68 
Suggested retail price is $1 
Scented candles and other new 
items will also be shown by 


year 


42 





the company at the N. Y. Stationery Show. 


+ | 


\ 


AANA 





One of the new 
Village Originals we 
will display at the 
New York Stationers 
Show, May 14-19. 
Please stop by and 
“see what Running’s 
doing” for ’61. 


Me (unnind 


+. . 
STwbplo we 
T FIRST STREET 
CLAREMONT CALIFORNIA 


247 wes 
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161 W. Huron 
CHICAGO, ILL. 


NEW PE 


@ Inviting discount 


value 


$ 1.47 








featuring: 


@ High quality (full ink 
ply) at low price. 


FIRST QUALITY 


36 PENCILS 





NEW YORK STATIONERY 


You Can’t Afford 
To Miss Seeing 


MARY LOUISE 


with year’s best 
selling pencils and 
pencil boxes 


N 


50 and 10 





Star School 


Promotion! 


Yay 


ALSO, IN PARTY GOODS... 


New, 


wonderful selection of more than 
100 10¢ and 29¢ party favors. 


Get your share of this business 
with “merchandise that sells’’. 
By MARY LOUISE. 


Room 950 
SHOW 











| 
| 


oe i on pi, 


Novelty Calendar 43 


An ingenious nove ty cal 


Siete or meal endar called the “Perpetug 
Mobile Calendar” is offered 
by B. Shackman and (Co 


Dates on stringed metal tabs 
are magnetically suspended jy 
mid-air, making an unusual 
The metal 
unit is gift-boxed, mea 





conversation piece 


sures 5 
inches tall and 10 inches long, and will retail for about $5 
Magnetic Memo Pad 44 

A new” magnetic 
rubber arrow memo 


will 
be shown for the first 


time by Regal & Wade 


pad combination 











Mfg.. Ine., at the 
N.Y. Stationery Show 
Suggested retail price 
is $3 for the single 
unit and $5 for the 
double size. Magnetic arrows indicate nature of memo—phone, 


wrile, urgent, etc. 


Executive Storage Cabinets 45 
’ ne : : Slim-lined, 17” deep. cabi- 
nets by Knoll Associates, Ine, 
combine the beauty of fine 





woods and craftsmanship with 
fitted interior 
partments which 


storage com- 
permit re- 
placing the executive's con- 
ventional pedestal desk with 
an executive desk-table. Slid- 
walnut veneer, 
black leather pulls, conceal a dictaphone shelf, file drawer unit, 
pull-out drawers and adjustable shelves. 


ng doors of 


Two units shown here 
include a 72” cabinet on the left which retails at approximately 
$425 and a 36” wide cabinet to retail at about $245. 


Writing Paper 46 
A new “Lotus” 


writing paper from Eaton Pa- 


design of 


per Corp. for spring and sum 


mer selling features printed 


sheer linen paper, lined en- 
velopes in delicate water-lily 
tints floral 


the metallic box 


and a motif on 
which suc- 
ceeds in looking hand-painted. 
The $1.59 item, in white, blue 
or pink, includes 3€ club-size 
sheets (12. plain 


24 with printed design) 


single and 
and 


24 lined envelopes. 


Desk Lift 

Fast and easy mov- 
ing of desks for clean- 
ing floors, carpets, and 
for rearranging office 
furniture is said to be- 
come an effortless job 
with a new “Mighty 
King” Desk Lift made 
by Raymond Products 
Co., 1565 Como Ave. 
St. Paul, Minn. The 
small and compact unit 
. | fits under most office 
desks and can be easily operated by the average office girl. It 
works effectively under desks weighing up to 600 pounds, while 
work on the desk is left The lever handle is te 
Suggested list $57.50 F.O.B. St. Paul. A 
few franchised distributorships are available. 

- - - for more details circle 159 on last page 
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THE JACK’S IN THE BOX 


BURROUGHS OFFICE SUPPLIES GIVE 
YOU JUST ABOUT EVERYTHING YOU 
WANT—INCLUDING LOTS OF PROFIT! 


When a single source can provide the office supplies 
your customers want, at the prices they want to pay—fill 
your shelves. (The cash register will take care of itself.) 


The source: Burroughs Corporation—as well known for 
at-your-elbow sales assistance as it is for its broad line 
of superior supplies. The supplies: brands your customers 
know best—well advertised, well merchandised. And 
they’re made to fit every pocketbook, fit every need. 


For carbons and ribbons «+ for hand cleaners and adding 
machine rolls - for all spirit duplicating supplies - for 
Nu-Kote register rolls » for addressing and other special 
ribbons + for pencil carbon paper + for small business 
machines, too—look to Burroughs Corporation. Write 
today to Dealer Sales Department, Burroughs 
Corporation, Detroit 32, Michigan. Burroughs and Nu-Kote—TM’s 


iit insane 


in f& re) 
Te, ‘i, S——. © ° 
% SS. — anding Dealer \ 
\o e 
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Re ee we eet ee ae ee oe an ee er a 


plenty Copy | 








S 


CARBON PAPER Jie 





a _ ' taal 







- for more details circle 118 on last page 





MODERN STATIONER, MAY, 196! 








NEW PRODUCTS . 


Executive Chairs 


Harwood is the 
name of a new line 
of chairs from Har- 
ter Corp. with ad- 
vanced styling for 
executive offices and 
reception and lounge 
areas. Shown is an 
sw i V el 

model which lists at 
$128.50 with vinyl upholstery in Zone One. 
Other models include matching side chairs 


executive 


with or without arms, an armless swivel, 
Side chairs have either tub- 
ular legs or an 


and a settee. 
aluminum pedestal base 
with glides. The chair frames consist of 
a basket of welded wire mesh, with an 
application of 
upholstery. 


foam cushion covered by 


Interest and Mortgage Tables 
A vest-pocket 

sized book contain- 

ing 192 pages of 

“Interest and Mort- 

gage Tables,” with 

marginal indexing, 

has been published 

by Ottenheimer 

Publishers, Ine., 

4805 Nelson Ave., 

Baltimore 15, Md. The 25” by 55%” 

pocket book retails at 90 cents. ‘Contents 

include mortgage tables from 314 percent 

to 6 percent, and interest due on loans of 


Child’s Growth Chart 

: ; A child’s growth 
chart called “Here I 
Grow” for decorat- 
ing a child’s room 
and recording 
from birth 
through early years 


growth 


is one of four new 
items being shown by C. R. Gibson and 
Co. at the N.Y. Stationery Show. The 
chart has inch marks on a tree trunk with 
space for date, weight, snapshots and other 
data. It retails for $1. 


Pen Merchandising Units 

New merchandis- 
ing and packaging 
for the Esterbrook 
Pen Co. line is to 


i] 
Saar on 


arene 


be shown in Room 
631 at the N.Y. 
S h ow. 
The basic merchan- 
diser is a one dozen 
unit that easily 
itself to a 
stand 


Stationery 


adapts 
holds either three or 
units. A 
school header is available that fits atop 


metal which 


six of the dozen pack special 


the metal stand. Also new is a wire rack 
merchandiser that holds and displays the 
complete Esterbrook writing line. 


Children’s Party Goods 

A new waterproof party bib and coaster 
combination for children’s parties is of- 
fered by Fred Baumgarten, 1000 Virginia 


coated disposable bibs have a neck hole 
that pops out to become a coaster. The 
bib is put around the neck of the chil 
and tied in back. The bibs come packed 
flat, 12 to a sealed poly bag for 79 cents 
retail. 


Paperweight-Leveler 
; A one-pound. pep 
sonalized pa per 
weight of solid brags 
with a built-in, buh 
ble-type leveler and 
a 244” square rule 
is available as 4 
man-sized gift for 
the “top brass.” The decorative item, with 
two or three initials, is lacquered for lon 
gevity. The price is $4.98 postpaid from 
Oxboro Heath Co., P.O. Box 7031, High 
land Station, Minneapolis 11, Minn. 


Slide Rule-Pencil 


The “Jeff-Ette,” a combination slide rule 
and mechanical drawing pencil, has been 
introduced by Alvin & Co. The slide rule 
has A, B, C and D scales on its face. The 
sides of the rule incorporate a 4” drawing 
scale divided into 32nds and a millimeter 
rule up to 10 centimeters. A small cursor 
unit has spring tension and fine hairline, 
The item is $3.95, individually boxed with 


1g percent to 8 percent. Ave., Atlanta 6, Ga. The polyethylene- leatherette sheath. 


VERTICAL AND 
ROLL FILING 
EQUIPMENT 























THIS IS THE COMPLETE LINE 


It gives your customers a wide selec- 


tion of fixed, mobile and portable units 








and security cabinets...all in modular 














sizes.. 


























.all engineered to save time, 














ae 


Stack Roll Fites 
of Steel...small or 
large tubes up to 5’ long. 


space and money. 


Fixed and 
Mobile Units for Vertical Files. 


YOUR SALES PROSPECTS 
ARE EVERY WHERE: 
building, banking, construction, all engi- 
neering and manufacturing. PLAN HOLD 
is backed by national advertising and dis- 
tributed by recognized leaders in engineer- 

ing supply and office equipment. 


TO INCREASE YOUR SALES AND PROFITS 
write for full information to 








Steel Cabinets in modular sizes 


for Vertical and Roll Files. Portable Files for use in the field. 
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Value-packed secretarial Model 15F only $29.95* retail 


hf 
7 LU offers you more to offer 


Comfort and economy make a perfect pair. Add 
compatible styling, plus rugged reliability . . . and 
you have a Cosco chair! 

Highly selective, quality-minded, cost-conscious 
customers recognize Cosco’s greater value. That's 
why it pays you handsomely to feature, to promote, 
to sell these chairs ... that won’t come back... 

Casual seating, too . . . sofas, settees, chairs, 


P . Tt 
tables, for reception room and lounge areas. to customers who will! 


*($31.95 in Zone 2: Texas and 11 we HAMILTON COSCO,INC., COLUMBUS, INDIANA 
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NEW INKS | 


new surfaces 


f 


the new age of 
MYLAR, ACETATE AND VINYL 


drafting surfaces has created a need for new 
types of drawing inks. If your customers have 
ever tried to ‘‘move over’’ from standard ab- 
sorbent tracing cloth to a plastic drafting sur- 
face, they know how different it is. 


Higgins has met this problem 
with two new India inks 
designed specifically for plastic 
and water- repellent 

drafting surfaces: 


HIGGINS WATERPROOF 
PLASTICS BLACK (Blue carton) 


AND HIGGINS NON-WATERPROOF 
BLACK (Red carton) 


Both inks have the built-in surface tension 
and capillarity to flow freely and maintain 
definition of form when used with any 
drafting instrument. This includes letter- 
ing instruments and technical fountain 
pens. Cash in. Stock both. 


The International Standard of Excellence 


tt HIGGINS ins co. ine. 


BROOKLYN. NEW YORA 
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NEW PRODUCTS . . 


Disposable Plastic Gloves 
Protective plastic gloves § 
safeguard the hands of gem 
retaries when changing ih 
bons, operating duplicators g 
checking supplies are available 
from Fred Baumgarten, 10% 
Virginia Ave., Atlanta 6, G@ 
The transparent gloves haveg 
special plastic-weld  constryp 
that eliminates bulky 
They fit either hand and are packed 10 to an attractive 
pink or blue plastic case. A pack of 10 disposable gloves retails 
it $1. Dealer price is $6.90 per dozen packs. 


tion 
seams. 


Writing Instrument Merchandiser 
A new Wide Angle Service 

Station, combining a number 

of display and selling features, 

is offered to promote the sale 

of Seripto’s mechanical writ- 

The 

tide display piece is stocked 

with a complete line of ball 


ing imstruments. versa- 


jena Rilenamaiaaaen SC 


pens and mechanica! pencils, 
priced from 29 cents to $1.69. 
The unit can be 
a back bar or placed on a 


hung from 


counter, where it occupies less 


than a square foot. Storage 
space for refills and extra in- 
ventory is built into the rear. 
Pens and pencils can be mounted on conventional cards or on 
Try-Angle cards, make it possible for a customer 
lo “try before he buys” without removing the writing instrument 
from the Scripto offers $7.08 in free goods with every 


Service Station order, giving the retailer a 44.7 percent profit. 


new which 


card, 





Complete 
Line of 


Insulated 
FILE CABINETS 


Fire King Insulated File Cabinets are 
available in one, two, three and four 
drawer models... in letter and legal 
sizes... a choice of attractive deco- 
rator colors. Fire King Cabinets are 
offered with Underwriters’ Labora- 
tories, Inc. C or D labels and the 
S.M.N.A. label. Write for catalog. 


GENERAL PURPOSE CABINET 
CERTIFIED 1 HR. 1700° 


SHOWROOMS: 
HARVID SALES ASSOCIATES 
NEW YORK, NEW YORK 


H. A. STEGER 
ST. LOUIS 2, MISSOURI 


BARLIN SALES COMPANY 
AKRON 8 OHIO 

HAGEN & WATERS 
SEATTLE 4, WASHINGTON 


RAUB & ROBINSON, INC. 
LOS ANGELES, CALIFORNIA 


MURPHY MFG. CO., INC. © 832 W. JEFFERSON ST. © LOUISVILLE 2, KY. 
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or on 
tomer 
ument 
every 
fit. 


Come to the show 
with the high... 


ali, 4-1 O10] Oe ole) 4), fen 


Buy with insight from over 350 displays of SOCIAL STATIONERY 
GREETING CARDS ‘SCHOOL SUPPLIES GIFT WRAPPINGS PENS 
& PENCILS CHRISTMAS DECORATIONS TYPEWRITERS 
PLAYING CARDS, DESK ACCESSORIES HOUSEHOLD PAPER 
GOODS OFFICE SUPPLIES CANDLES LEATHER GOODS 
GAMES & ACCESSORIES PARTY FAVORS DRAW- 

ING MATERIALS SUNDRIES. Profit by foresight: 
there's a new schedule of hours with earlier daily 
starts and a change in night openings for your 
greater convenience. 


> May 14-19 


COME SEE AND BUY AT THE 


NEW YORK STATIONERY SHOW 


bs 0 Bp OE. 8 >)". "ae 2 OD = 3 2 @ ©D 5 


Directed by: GEORGE LITTLE MANAGEMENT, INC., 220 Fifth Avenue, New York 1, N. Y. 


SHOW HOURS: 12 Noon-9 P.M. Sunday 
9 A.M.-6 P.M. Monday, Wednesday, Thursday 
9 A.M.-9 P.M. Tuesday 
9 A.M.-2 P.M. Friday 
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UMPH 





Exdusive 

Dealer Franchises 

ye, YOURS for... 

-Price protection 

-Top profits 

- Strong consumer 
demand 


new exciting 
modernistic 









West Germany's 
finest quality 
portables 


= a 


“PERFEKT” 


TRIUMPH, world renowned for over half a century for finest 
precision engineering and workmanship . . . now brings you 
the latest advance designs in a full line of prestige portables 
at truly promotional prices! 


Outstanding quality features . . 
performance . 
Struction . . 


é . superior “office machine” 
. « quiet, smooth operation . . . rugged con- 
. Smart styling and attractive two-tone finish 


for “buy-appeal” and proven consumer demand. 
4 


\ 


The ““PERFEKT” has everything 
incl. automatic front set tab 
Salesprice $119.50 


“GABRIELLE” is a beauty .. . 
complete in every way — with 
handset tab 

Salesprice $109.50 


. and the super-slim “‘TIPPA”’ 
the finest compact by far. 
Salesprice $69.50 





Realistic retail pricing protected to give you maximum profits 
and your customers finest values! 


Clip and mail coupon to Exclusive Importers & Distributors 


Trading Corporation 
6 East 18th St., New York 3, N. Y. 


TU (ee) 


° OK. — tell us all about exclusive TRIUMPH full line portable : 
$ franchise, price protection and TOP PROFITS. M 4 
: : 
$ NAME P4 
7. . 
$ ADDRESS > 

. 
: city ZONE STATE : 
o o 














SOOSCCOSOSHSSEHESESSSSSSESSSESEEEESESEEESESEESESESEEEE 
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NEW PRODUCTS .......-. 


Whimsical Christmas Cards 37 

3 * Box Card Ine 
will for the first tiny 
introduce 30 ne 
Christmas card desigy 
ranging in price frop 
15 to 50 cents at th 
N.Y. Stationery Shoy 
The line offers severa 
designs in the area of 
whimsy, modern desig; 
silk screen, as well g 
numbers in the tradi. 
tional and humor 
Box Card approach. The Christmas lines, Valentines for 1962, an 
also 24 new everyday numbers which are released every mont) 
will be displayed in Room 1051 on the company’s newly designe 
pegboard racks, which are free with merchandise. 


Portable Typewriters 58 

A new Meteor Deluxe com- 
pact portable typewriter be- 
ing imported by Imexco Trad- 
ing Corp. features full-size- 
standard keyboard plus two 
keys, a choice of 10 
colors, half 


extra 
ratchet spacing, 
spring steel Lype bars, steel 


frame, two-color ribbon and 





stencil device, heavy-duty pa- “ 
per bale, foldaway paper support, two margin stops. Made in 
Spain, the portable retails at $69.50. Imexco has also announced 


the 1961-styled line of Triumph portables made in West Germany 
Three models retail from $69.50 to $119.50 and the company 
says “efforts are bein nade to supervise price maintenance 
so that franchise dealers will be able to make up to 45 percent 
markups.” 


Miracle marking pencil 
Works mechanically 

No tape to unwind 
Neat. strong case 

Handy pocket clip 
Refills in 6 bright colors 


LIFE 


CORPORATION, ALAMEDA, CALIFORNIA 





Advertised in 











R WHOLESALER OR WRITE T 
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Heavy Duty Punch 59 
: Mutual Products Co. has 
added to its line a #450 
heavy duty punch, equipped 
with Centamatie guides and 
able to punch 50 sheets of 
16 lb. paper at a time. It 
is finished in grey hammer- 
tone with nickel-plated han- 
dle and guides, has _protect- 
ive rubber feet, and is indi- 
vidually boxed. It is adjust- 
able to punch one, two or three 44,” round holes, taking paper 
widths up to 14 inches. 





Duplicator 60 
Anew “Dynacopy System” 
¢ paperwork reproduction, 
available in either electric or 
manual models, has been in- 
troduced by General Binding 
Corp. for distribution through 
an expanded dealer program. 
The machines, although com- 
pletely new in design and en- 





gneering, are said to have incorporated the best basic features 
{ the older GBC Rex-O-Graph line of spirit duplicators. The 
ew Dynacopy machine has a 120-sheet production capacity per 
ninute and negotiates paper sizes ranging from 3-inch widths 
)9 by 17 inches. An automatic multiple roller moistener pro- 
ides positive fluid distribution from a “gravity flo” container. 
The new machine makes possible a system whereby completely 
bound books of office material can be produced in seconds with 
four electric machines — reproduction machines, collators, punch- 
«, and plastic binding machines. 


Note, Tally Trees 61 
New self-selling fixtures for 
bridge tallies, invitations, 
thank-you notes or pom-pom 
bows are offered by Gibson 
Greeting Cards, Inc., in a size 
that permits planting the 
“tally trees” all over a store 
— near cash registers, on aisle 
corners, wherever traffic 
flows. The tally tree holds an 
assortment of 108 two-table 
(retail 30 cents) and 36 three- 
table (retail 45 cents) tallies. 
Also new from Gibson is a 
streamlined 40-pocket, five- 
oes tier studio displayer for deal- 
es who do not have room for large studio card fixtures or whose 
ide is such that a “studio” investment of great size is not 
warranted. The “Streamliner” has a 15-inch diameter base and 
4 70-inch height. 





SPECIAL SAVINGS only during MAY 


BUY 5-GET 1 FREE 


Faymus 


NUMBERING MACHINES 


You get 3 Model A . . only ($12.95 List ea.) 
GE" 3 Model AC... only ($15.95 List ea) 
RETAIL VALUE ... $86.50 


You pay only... $48.67 F.O.B. 
Chicago 
MAKE $12.95 EXTRA on free machine! 
This Offer Closed May 31, 196! 
Order Deal #561 Today 








Faymeua DIV. 
BANKERS & MERCHANTS, INC. 


4410 N. Ravenswood Ave., Dept 


Chicago 40, Ill 
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Trowell Tune ... 


MEANS TRAVEL BOOK SALES 








Plenty of journal space for diary 
of places visited, weather, mem- 
orable meals, etc., address pages 
for new friends met, trip high- 
lights, autographs, outline and 
colored map sections, and the 
ever important cash account 
section. WARD BOOKS are 
available with three different 
information sections. 


One has special information 
pertaining to trips by air. 
Another is beamed at cruises 
and trips in the country, the 
West Indies, and Central and 
South America. 


Still another features informa- 
tion pertinent to shipboard 
activities. 
Then there is a book that has 
a built-in snapshot section. 

3% 
Antique finish cowhide padded covers, 
24 kt. gold edged pages, colored map 
section, pencil in loop. Gray, Green, 
Maple, Wine. 


1643 —- ‘Happy Landings” 


(Air Travel) 30.00 dz. 
7843 — ‘Travel Diary" 

(General) 30.00 dz. 
7943 — “Bon Voyage" 

(Foreign) 30.00 dz. 


Bright smooth finish leather. Flexible 
construction, 24 kt. gold edged pages, 
colored map section, pencil in loop. 
Blue, Brown, Ecru, Wine. 

1633 — ‘Air Travel" 24.00 dz. 
7833 — “Travel” 24.00 dz. 
1933 — ‘Travel Abroad” 24.00 dz. 
Bright finish textileather. All-over de- 
sign. Has general inside plus album 
section of gray pages. Brown, Green, 
Red. 


™705 — “‘Away We Go” 13.20 dz. 


For complete information write 
or our catalog. 


SAMUEL WARD 


MANUFACTURING COMPANY 


29-37 MELCHER STREET, BOSTON 10, MASS 
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MAKE YOUR 
COUNTERS 
SPARKLE 

AND YOUR 

CASH REGISTER 
SIinG... 





with the 
NE Ww 


COLOR 
LINE! 


Make the profitable art 
material market your 
market with Prang's 


new exclusive packages. 


Prang's reputation for 
quality is recognized by 
artists, students and 
teachers everywhere .. . 
builds sure traffic for 


many more related sales. 


Full market coverage in 


national advertising and 





promotional channels. 


SALES PLAN. 
DEPT. MS-68 


THE AMERICAN CRAYON COMPANY SANDUSKY, OHIO NEW YORK 
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WRITE FOR COMPLETE 


NEW PRODUCTS .. . ws se we oe 


Lighted Memo Pad 62 

Moviette, Inc., will intro. 
duce this new “D” Lite Meme 
*Riter at their N.Y. Station. 
ery Show exhibit in Roop 
1028 of the New Yorke 
Styled in gleaming brass, with 
matching ball pen and_ reff. 
able 5” by 8” 
offers a miniature light fo 


memo pad, it 





illumination and is gift boxed to retail at $5. 


Self-sticking Graph Tapes 63 
ACS Tapes, Inc., Newton, ad “ 


Mass., has developed new 
transparent, self-sticking tapes 
for use in the preparation of 
artwork, slides, transparencies, 
maps, drawings, layouts and 
graphs. They may be ordered 
in 20 solid colors and 10 pat- 
terns, in 10 standard widths 
ranging from 1/32” to 1”, 
Their write-on, non-reflecting surface makes them a good tool for 
engineers, artists and draftsmen. 


Colored Moisteners 64 

E. W. Pike & Co. has add- 
ed color schemes and _ styling 
to their line of moisteners to 
match any office decor. The 
model 3-A is now available 
in nine color combinations and 
the modei 3-C in six com- 
binations. The former has a 
porcelain base and_ the latter 
a cast iron base. 








Pat. Pending 


THE HANGING FOLDER WITH ADJUSTABLE 
METAL TAB 


GuideO-folders increase the speed and accuracy of filing and 
finding. All weight of the folders and contents is suspended on 
the steel side frames, eliminating all the pulling and tugging 
usually encountered by file clerks in filing and finding. Made 
in 5 sizes — Letter, Legal, Invoice, X-ray and LO-FOLDERS 
for 5-drawer files. The adjustable metal tabs make them 
readily adaptable to every filing system. Send for free sample 
and the GUSSCO complete catalog of filing supplies. 


GUIDE SYSTEM & SUPPLY COMPANY 


225 Canal St., New York 13, N. Y. 
Gusso Sales Inc. 337 Winston St., Los Angeles 13, Calif. 
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NEW PRODUCTS . 





Steel Transfer Case 





65 
case for 


\ reusable 


contents of letter 


steel 
transporting 
files between local offices, into 
storage or lo photo process- 


ing before disposal has been 


developed by Muckle Manu- 
facturing Co.., Owatonna, 


Minn. The case 


designed to the 


is specially 
customer’s 
specifications for protection of 


eters, documents or other records from exposure or rough han- 


ling while being 


of 20" long, 124” wide 


moy ed. The 
and 11” 


unit shown has inside dimensions 


deep. It is made of 20 gauge 


steel, p! med and painted grey with a triple hinged cover fastened 


by one heavy duty 


tached at each end. 
matching indentations in cover. 


label holder. 


Pen Merchandiser 


Three popular ball pen 
styles are combined in a new 
lisplay All-Rite Pen, 
Inc. They are priced to re- 
tail at 29, 39 and 49 cents. 


The merchandiser is sturdily 


from 


constructed for counter use or 
wall hanging. Contents in- 


cude a standard non-refill- 


ible pen with cap and clip in 


a variety of barrel colors to 
sell at 29 cents; a new 6! 
“Cosmopolitan” utility pen ile 


metal clip to sell at 
vith visible ink cartridge 


No. 46 
Description: 
No.2 — 11%" reach. Ve" to Va 
round holes, ass't. dies, letters & 
figures 
No.3 — 11/2 reach. Ve'’ to V4 
round holes, ass‘t. dies, letters & 
figures. 
No.12 — 2” reach. Ve" to Vs 
round holes, ass‘t. dies, letters & 
figures. 
No. 470 — 3’ reach. Ve" to Vs 


round holes, ass’t. dies. 

No.46— Minute Book Punch, % 

to ¥2" round holes—oblong, oval 
or slotted holes. A Notch or Edge 
Cutter where large dies are re- 
quired. 

TALLY COUNTER PUNCH registers 
| to 99,999. Available with Ve", 

3/16” & 1%’ round holes and all 


pull down catch. 
Four stacking feet on case 


39 cents; 


COUNTER 


Carrying handles are at- 
bottom fit inlo 
Mounted on the front is a built-in 


66 





a slide-on cap and adjustable 


and a retractable “Fiesta” model 


and a rotating point to sell for 49 cents. 


Ticket Punches 
by HOGGSON for Every 


Office and School Use 


No. 26 & 
No. 27 


standard designs. Ask for models 
equipped with Tally Counter. 
No. — Notch or Edge Cutter 
ag Y4"" to 5/16" max. 

0.33 — Notch or Edge Cutter 
Dies ¥e" to V2"’ max. 
No. 29 — Corner Punch aids in as- 
sembling & fitting letters and 
popers. (Oblong slots) and Ye" to 
V4" round holes. 
No. 26 — Sliding Gauge Punch 
1%" reach. 
Sliding Gauge Punch 


THE HOGGSON & PETTIS MFG. CO. 


141F Brewery St., 


New Haven, Conn. 
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f COULD WHEL” 


exclaimed our sales manager when he saw the. 
hundreds of orders and inquiries pouring in 
after our initial ad introducing the 


ALL NEW...ALL ELECTRIC 





“PLURIMA ELETTRICA” 


10 KEY ADDING MACHINE 


WITH 


AUTOMATIC (visible) CREDIT BALANCE 


Fast ¢ Small: size of your letterhead « Sturdy ¢ Guaranteed « 
Light and Portable: carrying case available e High capacity: 
Add — 8, Total — 9 (1c less than $10,000,000). « Has all the 
features of expensive machines. 

EXTRA: Multiplication from One Motorized Key. 
EXTRA-EXTRA: Automatic Totals 


(Clears Automatically at Totaling) 


at the amazingly 
low retail price 
of only... 
PLUS 


*1892° 


(Slightly Higher West of the Rockies) 
10 YEAR PARTS GUARANTEE 


Keep our Sales Manager Happy — 
and do yourself a favor: write to 
us for information immediately! 


ALMA OFFICE MACHINE CORP. | 


349 BROADWAY @ NEW YORK 13, N.-Y. 


Gentlemen: 
Please send us more information on the completely 
new EVEREST “PLURIMA ELETTRICA”, 


Firm Name 


City Zone Re a re 


Signed by 


| 
| 
| 
| 
| 
Street 
| 
| 
| 
| 
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It’s the EXTRAS 
that make it 
BEST SELLER! 


SENCO 


RULERS and YARDSTICKS 


Better Greater 


Variety 


ED Precision-Matic 
Quality 


Write for literature and 
prices. Buy from your 
nearby jobber. 

















WMA LAU LETTS 

















= 


‘417 SENECA NOVELTY CO., INC. 


52 Miller St., Seneca Falls, N. Y. 
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The One COMPLETE 
QUALITY LINE of 
DRAFTING & DRAWING 
SUPPLIES 


QUICK SALES . . BIG PROFITS with these 
Sales Stimulating COUNTER DISPLAYS 
DRAWING Aww SCALES ie ™ 


—=—_  ===az 


No. 707D 
PROFESSIONAL & SCHOLASTIC 
DRAWING SCALES DISPLAY FOUNTAIN PEN DISPLAY 


Superior quality boxwood, pearwood 12 precision pens for all types of draw- 
and plastic triangular and flat 6” and ing. Super fine to Extra Broad nibs. 
12” drawing scales. In self-selling dis- Extra large cylinder for long lasting 
ploy. Stands 22” high with 2 flanges ink supply. Eye-catching display for 
8” wide that fold to form a rigid store or window. Display FREE. 
stand. Overall width 32”. 2 . 
cipal Retail Price 
Retail Price .......... $75.00 Your Price 
Your Price ................ 45.00 


$30.00 


STOCK <{Q]> --- UP TO 50% PROFITS 


Write for 124 page catalog 
today . . . showing the com- 
plete Alvin line of displays 
ond merchondise . . . Makes 


an ideal sales tool. 


Additional Discounts on Quantity Purchases 
“Quality at the Right Price” 
ALVIN & CO., INC., WINDSOR, CONN. 


DRAFTECH TECHNICAL 








NEW PRODUCTS 


Electric Clocks 


A new electric desk or mantd 
clock with a solid mahogany cay 
and nautical appearance is op 
of the new models from Session 
Clock Co. It has a colorful digi 
a brass nameplate for  possibk 
engraving, an arrow-shapal 
sweep second hand and a refgj 
price of $24.95. An illustrated 
full-color catalog showing — fhe 
complete line of Sessions clocks 
is available by writing the com. 
pany ai 85 East Main St., Forest. 
ville, Conn, 


Pen Display Case 

A new Paper-Mate pen dis- 
play case has an open face 
permitting merchandise to be 
handled by the consumer, yet 


idddadaddder 
WWW 


is designed to enable the store 
manager to lock the merchan- 
dise to prevent pilferage. A 
flick of the wrist activates a 
simple locking mechanism at 
the rear of the display and 
locks or unlocks the merchan- 
dise. Another unique feature 
is the design of the pen hold- 
ers so that, no matter how 
pens are dropped into the 
holders, they automatically 

align, with the clips always facing the viewer. The cabinet is 
in walnut with a white wooden base. Panels are in white 
polystyrene plastic, with space beside them for a stock of rm 
fills in three sizes. 


Over-all height is 25 inches. 


(Colonial APOTHECARY JARS 


M. aster pleces in Glass’N’Wax 


for the unusual in “Giving” 


On left — No. 1203. 8" high x 334," diameter. Gold Peter Hunt 
design. Scented in three colors of candles. Pink is Carnation 
scented, Blue is Hyacinth scented, Green is Balsam scented. 
Gift packaged. $2.25 Retail. 

On right — No. 1202. 6%" high x 3” diameter with oldstyle 
label. Pink—Carnation scent; Pome—Balsam scent; Blue— Hy- 
acinthe scent: Lavender—Lilac scent; Beige—Sandalwood scent. 
Color matching artificial flower included with each jar. Packed 
1 dozen to carton. Retail $1.39 each. 


(Colonial (Candle (/o. of Cape Cod, Int 


HYANNIS, MASSACHUSETTS 
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‘Proved by performance, they're, 
- the choice of artists everywhere. as 
“* \Malfd Oil’ Colors sell-fast. and. =| 
_guarantee return customers.,To 
= *brighten your préfit picture, = ° 
stork: and sell ‘Weber's Malfa ‘ 
, oil Colors. ’ 


F.. WEB E R c o. « 
1 +) Makers of Permalba 
v" Philadelphia: 23, Penna. 


be galt ~ : a ! 
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ALUMINUM 
EDGE 
DRAWING 


accuracy built-in 


Made of the same fine grade of select Jumber as all ANCO Boards, 
the new #710-M Aluminum Edge drawing boards offer even greater 
drawing accuracy and durability than the all-wood boards 


Board Sizes List Price Board Sizes List Price 
No. 710M-1-12”x17” $2.15 No. 710M-3-18”x24” 4.00 
No. 710M-2-16”x21” 3.10 No. 710M-4-20’x26” 4.80 


No. 710M-5-23”x31” $5.95 


Available thru Art Materials, Drafting Supplies and Stationery Dealers. 


I) ANCO WOOD SPECIALTIES,INC. 
pC 71-08 80tn Street, Gienaale 27, New York 
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ONE DRAWER CARD 
CABINET 






LETTER and 
TRANSFER FILE 


MIDGET 
CARD FILE 





TWO DRAWER CARD 















CABINET UPRIGHT CARD | COPY HOLDER 
FILE 
DESK DRAWER CARD FILE 
ONE DRAWER LETTER STATIONERY TRAY | WITHOUT COVER 





FILE 















Glér ManufacturingCo., 
—— MONROE, MICHIGAN 





Complete 
Portable. 


2 od 10 


outstanding 


* REAL COMPACT 


* REAL QUALITY colors & 
* TOP PROFITS me 

matching 
* BEST BUY for full details and literature carry- 


A superb value 
Made 
in Spain 


cases. 
Exclusire Importers 


Eb co Trading Corporation 
IM > 4 6 East 18th St., New York 3, N.Y. 
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A GOOD 
NUMBERING 
MACHINE 
AT 16.50 LIST 


..- A PRICE YOUR 
CUSTOMER WILL PAY! 







No. NM-2H, Size 2. Six 
wheel; consec., dupl., trip., 
quad. Chrome plated. 
List (incl. excise tax) $16.50 
less our regular discount. 


esse 


LOUIS MELIND CO. 


FOUNDED 1893 TELEPHONE GR 7-4200 
3524 NORTH CLARK STREET, CHICAGO 13 
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Three books full 
of top-selling designs 
in personalized cards for all 
* tastes, priced for the volume 
market. Dependable, fast service. 


Book More 
Christmas Card 
Business with 





of Boston 





«att PUBLISy 
we as 
4 
s 4 


Send for your 3 books today! accent TONE 


4 Greentree Publishers, Inc., Box 1513, Boston 4, Mass. 
4 Please send me your 3 books of 1961 Personalized Christmas Card designs. 


: NAME OF STORE 


i 
1 
! 
i 
! 
1 
| BUYER'S NAME - 
! 
i 
1 
1 
= 


: ADDRESS 


; CITY _STATE 
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MEW PROUUCTS ... . «© 2 2 2 


Folding Partitions 69 

\ new development from 
New Castle Products, Inc., the 
Modernfold Soundmaster 249, 
is described as a folding par- 
the insu- 
lating characteristics of a solid 


tition with sound 


masonry wall. The steel-ine 
folding partition silences 418 
decibels of sound, making nop. 
mal speech on one side jp. 
the other The 
new partition has 12 layers of 
high. Fea- 
tures include foam rubber insulation where sections join, a pull. 


audible on 





available in 


material and is sections up to 25 feet 
in latch for easy closing, and the ability to fold compactly int 


small space. 


Address Books 70 
Color 
employed in the new Lacquer 


Red Tel-Address books added 


as a sales-maker is 


to Eaton’s Nascon “At-A- 
Glance” record books line 
Polished red kidskin finish 


covers are in sharp contrast 
to the black title panels with 
Wire-O bind 
flat 


A self-service count- 


: 
gold stamping. 


ing in gold assures 





opening. 
er merchandiser in lacquer ~ 
black 
without charge with each as- 

30° units IS in purse size to retail at 95 cents 
and 12 in desk size to retail at $1.95 
ment is $40.50. 


and gold is supplied 
sortment of 


Retail value of the assort- 





reer 


TASTEFULLY 
DESIGNED 
ENSEMBLES 
The Complete line 
of Hostess Paper 


3000 items gg 

HOM 
{ 
l 


li 


FOR MORE THAN 20 YEARS 
CREATORS OF 


PAPER HOSTESS ACCESSORIES 
IN PERFECT TASTE 





4064 Glencoe Ave. 
Venice, California 


225 Fifth Avenue 


New York, N. Y. 
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For the *' 
OFFICE 
steel top, 
vibratio 
tubular | 
2” caste 
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you SELL MORE 


AND 


YOU GIVE MORE 








NEW 
MODEL 1177 


BUDGET PRICED stand with foot 
pedal operated retractable cast- 
ers. For light weight office ma- 
chines. Undercoated solid steel 
top. Square tubular legs. 
drop leaves. 


Two 


MODEL 7711 


For the ‘‘limited budget"’ buyer, 
OFFICE OR HOME USE. Solid 
steel top, undercoated for sound- 
vibration abatement. Square, 
tubular legs. Two drop leaves. 
2” casters with brakes on front. 





TIFFANY STAND CO. 


7350 Forsyth - St.Louis 5, Mo. 
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| SELECTION OF be: 


| ‘GRAPH PAP ERS) 
IN AMERICA... 





— as TRACING, PLANETABLE, LAYOUT, 5 BROFIL 
_|_ 8 CROSS-SECTION PAPERS, “ISILK SCREEN PARCH- 


Lot 


| 
\ 
| 


MENTS, ACETATE ‘SHEETING. (CLEAR, MATTE) ETE. 
eee RAL ERO Sent for free samples and Price List! 


4 PAPER co., INC. 


BOX 1016 ¢ PASSAIC, N. J. 
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WEW! waor0 


PEN Knife 


The perfect office knife... 
_ for Executives, Secretaries, 
and Office Personnel. 


Ideal for: Cutting out Magazine 
and Newspaper Clippings, Steel 
Erasure, Correcting Spirit Type 
Duplicating Masters and Ozalid® 
Typing Masters, Opening Pack- 
ages, Sharpening Pencils, etc. 
Wherever a Sharp Knife is Used! 
® Famous X-acto “‘interchange- 
able blade” knife features. 
Takes 3 styles of blades. 
® So Safe! Crystal clear ‘'See 
Thru"’ Cap reveals the 
blade. No mistaking 
it for anything but a 
knife, 
® Always Convenient! 
Keep it in or on 
the desk. Has 
handy clip to 























No. 120 MERCHANDISER 


Handsome, all plastic SELF-SELL Dis- i 
play Merchandiser. FREE with your 
order for two dozen 3-ST PenKnives. 
Takes practically no space. 


---------------------------gyy 


SHOP EQUIPMENT 
AND STEEL SHELVING 


Modular Benches e Steel Shelving e Work Benches 
e Stock Carts e Handicabinet* Benches e Service 
Trucks e Stacking Boxes e Parts Bins e Small 
Parts Cabinets and Cases 













Your customers seeking top quality steel equip- 














| ment can be selective and satisfied with BAY’s -F— 
complete line. New products with exclusive 
features maintain the same high BAY stand- 
ards of proper design—produced right, uncon- 
ditionally guaranteed. = 
And, BAY’s system of limited franchise dis- i 
tribution and complete distributor protection as 
insures freedom from wanton ng » — td 

) ) ] 4 

maintains BAY’s top quality line for distribu L 





tors to sell. Check our new catalog and prove 
it to yourself. 











THE 








ate 





























permit * Mr. Dealer: The new X-acto Pen-§ 
in dia cv Act. Knife...and other X-acto knives» 
g every- Size . are being nationally advertised 
wherel No to your customers in ‘Today's Sec-§ 
3-ST a ——— Office Pro-§ 

) cedures."' ontact your jobber " 
nly 100 today and order your +120 Mer-# BAY PRODUCTS DIV 
‘ah Ot chandiser. } AMERICAN METAL WORKS INC. 

Ti 

ae HANDICRAFT TOOLS, INC. =f 1818 W. Cambria St., Phila. 32, Pa. 

sth surgically viv. of X-ACTO, INC. BAldwin 9-1805 

$a 

a 48-412 Van Dam Street, Long Island City 1, N.Y. 5 
lee ee ee ee ee se ee Oe se se ee ee eh 
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The old _ division of 
NSOEA into 14 regions 
will be a thing of the past 
after this spring’s meet- 
ings. 


NSOEA Regional Meeting 
Plans Announced 









® 


Rosolio 





Reichman 


Mrs. Sutherland 


panes problem clinics and 
specific tips for management 
will be part of the convention for- 
mat at the 1961 spring series of 
regional meetings conducted by the 
National Stationery and Office 
Equipment Assn. 


90 





at 





Boundaries of the 10 new 
NSOEA districts will fol- 
low these 
this summer. 


lines, effective 


rN 


Bricker 








Deming Fredrickson 





Carnright McGrane 


Other features will include such 
attractions as a day at Churchill 
Downs for Dist. 5, Fiesta Days in 
San Antonio for Dist. 9, and a dis- 
play of antique office products in 
Dist. 7. 

Two of the 14 regional meetings 


for this year were held in connee. 
tion with the Western NSORA 
show in February. The other ]g 
are scheduled from _ mid - April 
through June. After this spring, 
the reorganization of NSOEA’s re. 
gional structure will narrow the 
number of districts to 10. This 
calls for a gala finale at several of 
the 1961 events. 

“Managing Inventory Dollars” 
and “How to Get New Business” 
are subjects to be discussed at 
workshop sessions conducted by 
personnel from Harbridge House, 
research and management con- 
sultants for NSOEA. A new flip. 
book selling aid for dealer salesmen 
will be introduced during the latter, 

Also scheduled at most of the 
meetings is a keynote address by 
J. Howard Patrick, president of 
NSOEA; a panel discussion of var- 
ious dealer problems with manv- 
facturer and traveler participation; 
and the introduction of a new pub- 
licity manual entitled “How to 
Sell Yourself.” 

All retailers of office products 
are invited to the meetings. 

District 4 — The 34th district 
convention of the Fabulous Fourth 
was to start April 13 with regis- 
tration and a reception hosted by 
Atlanta stationers. Business ses- 
sions were scheduled April 14 and 
15 at the Atlanta Biltmore. South- 
ern Travelers planned their annual 
party the evening of April 14 at the 
Standard Town and Country Club. 
Joe N. Rosolio presided as gover- 
nor. J. Lester Longino of Miller's, 
Atlanta, was convention chairman, 
assisted by William Glenn of Ivan 
Allen Co. and Arthur Hubert, Jr, 
of John Harland Co., Atlanta. 

District 9 — This regional meet- 
ing will tie in with Fiesta Days at 
San Antonio, Texas, according to 
Gov. L. W. Tabb of Lake Charles, 
La. Business sessionals April 20 
and 21 will be at the Granada Ho- 
tel, formerly called the Hilton Ho- 
tel. After the meeting, the Texas- 
Oklahoma - Arkansas - Louisiana 
region will be known as District 7. 

District 5 — A visit to Churchill 
Downs, home of the Kentucky 
Derby, will be part of the Friendly 
Fifth convention at Louisville 
April 27-29. Gov. Jack Burke, Of- 
fice Equipment Co., Louisville, 
says that Saturday, April 29, is 
opening day for the Spring meet 
at Churchill Downs and the entire 
day, including admission, lunch 
and program will be courtesy of the 
Fifth District Travelers. <A_ golf 
tournament is planned April 7. 
Business sessions the following two 
days will be at the Brown Hotel, 
Louisville. Saturday business will 
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¢___ PRE-SET FOR 
~ PERFECT PUNCHING 















No adjustments, no gauges, 
nothing to mark — 

just insert paper 

and squeeze! Clix 

punches are permanently 
pre-set for proper center 
distances . . . save time 
and waste motion. 

Always accurate, 

jamproof, trouble-free. 


CLIX 

DOUBLE DUTY PUNCH 
MODEL 32 
List $5.75 


PAPER 
PUNCHES 





















are also available in: 










1-Hole Punches — Model 100X — List $.65 
2-Hole Punches — Model 2 — List $2.75 for 5” —12” sheets 
3-Hole Punches — Model 3 — List $3.75 
7-Hole Punches — Model 7 — List $7.50 


a See your Wholesaler or write to 
NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 
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LEAD THE 


PARADE 


WITH NU-ART 


NEW PACE-SETTING ALBUMS 
FROM NU-ART 


NU-ART DELUXE * ETCHCRAFT * CONTEMPORA 
NATIVITY-ART * OPEN FOR BUSINESS 
NU-ART's magnificent collection pinpoints your 
customers’ needs... gets more sales faster. 
SEE THEM AT THE STATIONERY SHOW 
HOTEL NEW YORKER-—MAY 14-19 ROOM 831 


NU-ART 


ENGRAVING COMPANY 


world's largest exclusive manufacturer 
of fine Christmas Cards 


5823 N. Ravenswood Ave., Chicago 26, Ill. 
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HERES 
PYUKS 


BUSINESS 


and YOU can get it! 


acting as a dealer for Inter- 
national Business Forms. When 
you do business with Inter- 
national, you are assured of: 





QUALITY PRINTING and perfect colla- 
tion thanks to the most modern high speed 
ROTARY EQUIPMENT 

COMPETITIVE PRICES, assuring you of 
your share of this profitable business 
GENEROUS DEALER DISCOUNTS make 
the selling of International's one-time carbon 
forms a worthwhile addition to your sales 
PROMPT SHIPMENT—AS PROMISED 
We have long prided ourselves on meeting 
delivery schedules. You can depend on our 
delivery promises 

EASY-TO-USE LIST— FAST QUOTES. 
Our price list is designed to make it easy to 
figure your own prices or, if you prefer, our 
Quotation Department will handle your price 
requests within 24 hours 

NO DIRECT SELLING. We sell only 
through our dealers, never direct. You are 
protected! 


REMEMBER - - - 

We want to do business with 
you, and we sell through 
DEALERS ONLY 

Try us! We are sure we can 
satisfy you and your cus- 
tomers 








—— 
1600 E. 26th St. 


MORE and MORE BUSINESS 
FIRMS are using time saving 
snap-aparts and continuous 
forms. Even small companies 
have found that they save 
valuable clerical time and so, 


why don’t YOU - - - 


GET YOUR SHARE OF THIS 
BUSINESS with—-NO INVEST 
MENT IN EQUIPMENT — NO 
INVENTORY OR PRODUC- 
TION PROBLEMS 


Write today for complete informa- 
tion on this profitable line. 
WRITE NEW DEALER DEPT. 5 


> INTERNATIONAL BUSINESS FORMS 4 


NCORPORATEDO 


Little Rock, Ark. 
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Every item a standout on your 
counter . . . a wide selection of 
accessories for home and office in 
rich brass finish . . . many 

in gleaming nickel, too. Smartly 
gift-boxed, fully described in the 
new 1960-1961 Park Sherman 
gift catalog. 


Send for yours. 


1642 

DATE & DOODLE 
835" 11", 
retail, $2.95 











A Subsid 
Roseland, N.J. 
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traditional craftsmanship . me 


and the sales appeal of brass 


1641 

MAGIC MEMO 
3° 9’, 
retail, $1.00 










1484 
COMBINATION 
PENCIL WELL 
AND SHARPENER, 
retail, $3.95 


PARK SHERMAN, Inc. 


ary of Ketcham & McDougall, Inc. 


ORES TRE HS 


last page 











wind up by noon to permit a day Moore, Commercial Book Store, — ernor is George Reichman of Moon. 








WEW WILHOLD 


GRANULES 


Small mineral granules, pigmented and coated 


DECORATING © MOSAICS ¢ LETTERING 


Spread a pattern of glue— Shake in INEXPENSIVE 
Granules and there is a Mosaic Picture. FUN - 


29 No. 50K1 SCOUTS 
C each KIT SCHOOLS.;"= 
Glue and 


SHUT- INS be 
Granules | = ae 






1102 







AD NO. 











Bias 


7 eo 











MFG. CO., INC. 


P. O. Box 243 
Winthrop, Maine 





Aluminum HOLDERS 


for your Business FORMS 
LIGHTWEIGHT ®© WEATHERPROOF 
SEND TODAY FOR OUR CATALOG 
JUST CLIP THIS AD TO YOUR LETTERHEAD 
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at the track. Salem, Ore. ey’s, New York. Meeting date 
District 8 — Gov. R. R. Bricker District 7 — An unusual feature are June 5 and 6. After the 
of Norfolk, Neb., and J.J.O’Brien, — of the final Lucky 7 convention at NSOEA reorganization, this area 
president of the Midwest Travel- Des Moines, Iowa, May 24-26, will will be designated as District 2. 
ers, have planned a May 4-5 con- be a display of antique office prod- District 3 — NSOEA’s first lady 
vention with a theme to honor ucts, with a prize for the dealer governor, Mrs. Mary C. Sutherland 
past governors, past Traveler pres- bringing the most unusual item. of Everett Waddey Co., Richmond, 
idents, and men from the district There will also be prizes for the will be presiding when the Penp- 
who have held national office in best Gay 90's or beatnik outfit at Mar-Va group gathers June 8-19 
NSOEA. After the meeting, this a costume ball. Del Deming of at the remodeled Cavalier Hotel, 
district will lose its identity in a Farnham’s, Minneapolis, is gover- Virginia Beach, Va. Those who 
merger with other areas in a new nor and Bill Anderson, Des Moines registered before April 15 will by 
District 6. General chairman of Stationery, is general convention eligible for a drawing to pick the 
the 8th District’s final, gala con- chairman. Business sessions May winner of one free convention 
vention is Bill Buckner of Spring- 25 and 26 will be at the Hotel Ft. package, including rooms, meals 
field Office Supply, Springfield, Des Moines. After the meeting, and registration. 
Mo. Lucky 7 Land becomes part of the District 2 — Presiding as gover. 
District 10—Gov. Verne S. Peck new midwestern District 6. nor at the outstate New York 
of Allsteel Office Supply Co., Salt District 6 — Gov. Quintus Fred- meeting June 16 and 17 at Saranae 
Lake City, has moved the May rickson says the Springfield, IIL, Inn will be Palmer Carnright of 
12-13 convention from the Hotel convention June 2 and 3 will be Snyder’s, Newburgh, N.Y. After 
Utah Motor Lodge to the Hotel even better than last vear’s meet- the meeting, this district will be 
Utah itself, in Salt Lake City, to ing at Lakelawn. Panel discus- merged with the New England 
make use of the better facilities. sions, case histories, round table area in an enlarged District 1. 
After the meeting, this area will be sessions and problem clinics, will District 1 — Gov. Ray McGran 
divided between the new Districts combine with socialibilty to make of E. L. Freeman Co., East Provi- 
9 and 10 on the west coast. it a profitable meeting for dealers. dence, R.L., expects full coopera- 
District 11 — The Pacific North- Convention headquarters will be tion from the New England Trav- 
west meets for the third time in the Leland Hotel. eclers, Boston Stationers and Cop- 
recent years at Hotel Gearhart, District 18 — Industry members necticut Valley Stationers in mak- 
Gearhart, Ore., on May _ 18-20. in the Metropolitan New York ing the year’s final regional meet- 
Governor of the district, which be- area return to Grossinger’s for the ing a successful one. It will be 
comes District 8 in NSOEA’s re- meeting after a one-year absence. June 23-24 at Mt. Washington 
organization of regions, is Larry Completing his second year as gov- Hotel, Bretton Woods, N.H. 











eIT FOLDS. 
°¢ IT SCORES 
e iT CAN SLIT 


or PERFORATE 
WITH or WITHOUT 
FOLDING 


HEAVY DUTY MODEL FH-SHON PLUS FET 


THE PRINT-O-MATIC CoO., INC. 


724 W. WASHINGTON BLVD. ® CHICAGO 6, ILL 
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pick the proven profit line of shelf-service snapaparts 


Repli-Memos Purchase _S§ | [ K 


Blank Rogersnaps 
Invoice Forms Bills of Lading 
Voucher Checks 
Salesman's Contact Report 


Rogersnap Carbon Second Sheets 
Legal size W-2 Forms 
OGERSNA 


BUSINESS FORMS 
PO BOX 10425 uas 7 texas. “BUSINESS FORMS SPECIALISTS" 
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BUILDING SALES ... 


(Continued from page 35) 


ing. A social products department 
cannot be built up haphazardly. 
ft necds both a manager and a 
huver Who know exactly what they 
are doing and who are skilled in 
handling this particular type of 
merchandise. This merchandise 
interests me a great deal because 
| have seen store after store en- 
ioy tremendous retail success by 
promoting these items. They are 
particularly valuable to the = sta- 
tioner in setting up a retail oper- 
ation because they are generally 
100 percent store sales, which I 
think is a plus factor. 

If | were considering a mod- 
ernization program, where I had 
the potential of social products 
business, | would consider very ser- 
iously really looking for a manager 
of this department who knew ex- 
actly what he was doing and pay 
him, if necessary, a percentage of 
the profits that might be obtained 
over and above existing sales. This 
is not a department that can gen- 
erally be managed by the station- 
ery store administration, which is 
concerned primarily with commer- 
cial items. 

Personalized engraving is a very 
definite part of any social depart- 
ment and the areas generally set 
up can be used for card books 
during the pre-Christmas season. 
In your general design, every con- 
sideration should be given to set- 
ting up such a department outside 
of the general traffic pattern, as at 
least a minimum amount of pri- 
vacy is required for the proper op- 
eration of such a counter. 

Books have long been consid- 
ered as items that might be part 
of a general stationery operation. 
I think they have been entirely 
neglected in the past few vears by 
a large majority of stationers. 

Writing instruments have always 
heen a major part of any general 
stationery operation, although this 
particular business has changed 
radically in the past few years, 
with the increased volume that is 
being obtained in low line mer- 
chandise, particularly the ballpoint 
items. I think that many station- 
ers have had trouble with the sell- 
ing of their primary line mer- 
chandise. It has been partially be- 
cause they have covered their pri- 
mary line fixtures with these ball- 
point cards as furnished by the 
manufacturers. These cards are ex- 
cellent within themselves, but I 
do not believe — in fact I know 
that they don’t belong on top of 
your primary line fixtures, if these 
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SA VE BECAUSE .. . every set contains 
top quality water-marked Sea 

TIME Foam Bond. 
BECAUSE .. . Carbonsets cost no 


more than unwater-marked sets. 
BECAUSE .. . they’re self-teach- 


MONEY! ing. Complete instructions im- 
®@ printed on every set. 


/ WRITE TODAY FOR A FREE SAMPLE PACKET OF CAR- 
. BONSETS. Dept. MS-561 


{ 
| 
| 
| 
| 
| CARBONSETS 
| 
| 
| 
| 
| 
| 
| 
| 





“TYPE 


21 STATE HIGHWAY 10 HANOVER, NEW JERSEY 
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NEW! K&c Budgetfine 
STORAGE CABINETS 


e 4 COLORS 

e@ Baked enamel finish throughout 

e 18-gauge steel frame throughout 

@ Two chrome finished handles... 
3-way Paracentric lock 

e 4 shelves, 5 compartments 

e Simplest to assemble @ Shipped KD 
e@ 72” x 36” x 18 


make money « keep it! 
when you sell K«C quality 


K&C quality cuts costly servicing, so you keep CARLOAD 
B 


Be ams your profits on our fast-moving promotional steel 
Les 


equipment. 
r=] Files, desks, storage cabinets, combination units 
[ } | =; . . . all are precision made of heavy gauge 
|} "| steel, quality-finished in a choice of colors. 


Write, wire, phone TODAY for catalog and price list. 


Fy ~ Newspaper Mats Available 
KE (@rerac PRODUCTS CO., INC. 


1007 Greene Ave., Brooklyn 21, N. Y. © HYacinth 1-4510 
OVER A DECADE OF QUALITY AND PRECISION IN STEEL EQUIPMENT 
Representatives: a few choice territories available; Inquiries invited. 
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units are to be used for the mer- 
chandising of the highly profitable 


1 . 
* re ; way U}) 
items. It is, therefore, my recom- TANACAM MNeDtrod. you oll 
mendation that a special fixture tainin 


be used for the sale of ballpoints. PRESENTS TWO OF THE draperies 


I have worked closely with the NATION’S MOST OUTSTANDING items th 
BALL vEW | machine industry and have found CHRISTMAS CARD ALBUMS BY becom 
| out one thing, which I think is very service i 
much to the advantage of the sta- ture for 
tioner who would consider going properly 
into this type of business. The av- offer son 
erage machine store has been set 
up by repair men who move up 
from their repair work to retailing 
— men who do not have the busi- 
ness or financial background to do 
a good job on this particular prod- 


; position 

: uct. The general stationer admin- ¥" mendins 

. istration is far higher in quality ¢ c_ ment as 

MEDIUM POINT y and in financial ability. I believe | orating 
39¢ : for the proper sale of machines, such ar 
ee a stage must be set. If there is a building 

EXTRA FINE POINT proper display room, the prospect- furnitur 
f ive customer can be brought into has eve 

your store, where the advantages ery sale 

are tremendous as far as the pos- should 

sibilty of sales are concerned. to help 













—a you 


ce. 
many of 
ers and 
types 0 
more il 




















In designing an operation for The 
machine display, a show. area 
should be set up with complete 


display 
smartness of appearance. Machines y set up 
are expensive and I think they 4 the cu 
need this type of background. AI- “y might 


sale ( of 





so, the machines themselves basic- 
ally are heavy so that the area : 
should be designed as lightly as if You's 
practical. I have felt for some 
time, particularly in the machine 
areas and in equipment areas, that 
not enough attention has been giv- 


en to bringing the outdoors in- 
doors. I strongly recommend the THE 


use of planters with either real or SAME SENSIBLE 


artificial plants. PRICING WHICH MADE 
aah The type of fixtures that should THE TYRUS WONG ALBUM 

be arranged for the sale of type- SO POPULAR LAST YEAR WILL safes, y‘ 

writers and adding machines ion, napriieine in mie 
ALL COLORS should have demonstration ledges, SE, vODK AND CALI genbe 
REGULAR INKS | as these machines should be dem- 


drawer 
onstrated with the customer sitting 


FORNIA. FOR INFORMATION tae don 


i REGARDING THE AVAILA 
REPRODUCING INKS | down. his has the advantage of BILITY OF P.G. ALBUMS 
MEDIUM POINTS putting the machine in the position IN YOUR AREA 


FINE POINTS that it would be when it is in use WRITE —— 
and having the salesman standing 


above the potential customer. 


' | C 
Fisher As far as furniture or equipment 
is concerned, if a dealer has not 
| modernized, he has “missed the Batt 
MEANS QUALITY boat” and there is not too much 
and time available for him to change. AAMCQAA 
There is a tremendous discount poin 
EXTRA PROFIT fight on the sale of equipment and YY) DY y 
the only way that I found that it " ~s 
FOR YOU can be corrected is by the pack- INCORPORATED 
age deal — a set-up where the of- Doing one thing better... 
Personalized Christmas Cards $2: 


fice is designed complete with rugs, 


; . 4 NA i 
WRITE FOR CATALOG draperies, and all accessories. If ert nelle ag i 


your potential isn’t large enough CALIF es 
FISHER PEN ECO. to have a decorator on your own 
FOREST PARK, ILLINOIS staff, it would be perfectly possible 21 
for you to tie in with a decorator oo 
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—a young man or woman on the own office. This, of course, is what should be as nearly as_ possible 
way up — and have him work with does increase sales — by selling re- entirely flexible, so that by chang- 
you on a speculative basis, ob- lated pieces to go along with the ing of inserts, all different types 


taining the profits on the rugs, general desk operation. 
draperies, and other decorative We now come 


of merchandise can be used, ex- 


just a very panding departments as might be 


items that might be sold. It has quick glance at the fixtures them- required, 

become part of the equipment selves—the last important two feet The individual units again will 
alge and I see little or no fu- between your customer and the ac- give you the possibility of relief 
ture for the dealer who does not tual purchasing of merchandise. from monotony, and having units 


properly display his equipment and As far as the 


offer some type of decorating serv- cerned, they 


fixtures are con- not tied into the walls will give 
only one pur- you a chance periodically to change 


ice. It might be of interest to pose and that is to sell merchan- the whole layout of your store. 


many of you to know that design- dise. If a cracker 


box were the The fixtures basically, where 


ers and architects working with all best type of selling fixture, I would possible, should be lighted for two 
types of office construction are say that is what you should have. reasons. There is a higher inten- 


more and more being placed in a Or if fixtures 
position where they are recom- mounted in them 


diamonds sity of light required on the mer- 


were the right chandise itself than there is in 


mending the furniture and equip- type of selling fixture, I would say overall illumination, and there are 
ment as well as the complete dec- that is the type you should have. better possibilities of signing the 
orating scheme. There are three When vou are considering fixtures, merchandise in canopies. Incident- 
such architects located in my own don’t think of shelving — think of ally, I have found that the most 


building, all of whom recommend active units that 
furniture. And not one of the three about them that 
has ever been visited by a station- static storage « 
ery salesman, though the stationer The fixtures, 


have something practical way of doing this is using 
does more than three-dimensional plastic — letters 


that can be attached to all differ- 


think, should ent kinds of surfaces with pressure 


should be and can be the expert be movable because of variations sensitive cement. 


to help in this particular area. in merchandise policy. 


I do not There is still plenty of gold in 


The display atmosphere for the believe they should be tied down the stationery industry for the 
sale of equipment requires suite to walls. I think they should gen- dealer who prepares himself to col- 
display. It requires merchandise erally be self-contained units, even lect it. The stationers with whom 


set up in such a way as to enable the wall cases, 


they can be [ have worked who have modern- 


the customer to picture what it moved from one section of the store ized to meet today’s competition 


might possibly look like in_ his to the other. 


if You're An Average Dealer You Can 


Sell ASENTRY- 
Every 30 DAYS 


$680 Yearly Sales From $57 Inventory! 


Yes, Sentry dealers average 12-times-a-year 
turnover . . . gross $680 from $57 invest- 
ment. A floor model does it, because Sentry 
drop ships to order. And Sentrys sell for /ess 
™ balf as much 7 i competitive 
ies, yet return you full profit. 

Big-safe features include Ver- Model S-3 Medd S-C 

miculite insulation, built-in 3- sug. List Sentry S-3 safe plus con- 
number combination lock, cealing cabinet of genu- 
bank vault type lock bar, 2 8 899 5 ine mahogany, walnut or 
drawers. U.L. “C” label. Write blond wood. Suggested 
for details. list 


JOHN D. BRUSH & CO., INC., 580 West Ave., Rochester 11, 
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New, automatic way to ERASE 


QWIK ELECTRA ERASER 


brings repeat orders! Thousands of sotisfied users! 
Battery operated Qwik Electra “i 
is a precision quality tool that 
spins at 4500 rpm to erase er- 
rors from typing, pencil, ink, ball- 
points, etc. Attractively boxed, 
Qwik Electra appeals to both 
commercial & home users. In a 
bronze-like finish, unit includes 
12 erasers & brush. Operates on 
two standard size ‘‘C"’ batteries. 


$2.98 retailer. Special dealer IMMEDIATE DELIVERY 


demonstrator ..................$ 2.00 1161 Passmore Street 
1 Dozen, plus 1 free........$18.00 Philadelphia 11, Pa. 
2 Dozen, plus 2 free $33.60 Write for quantity prices 





ao K & K SALES CO. 
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the fixtures are doing all right. 


SNAPEX TAX & STOCK 
SUSINESS FORMS MANUFACTURERS 


W-2—Approved Federal, State and City wage 
tax reports for processing in one operation. 
Forms specifically designed for NCR, Bur- 
roughs, etc. 

STOCK FORMS—invoices, Bills of Lading, Pur- 
chase Orders, Expense Reports, Speed Letters, 
Credit Memos, etc. 

You accept the orders—we do everything else 
under your name. Excellent profits. All forms 
imprinted or plain. 

IMMEDIATE SHIPMENTS right from stock 


Write for trade PROFIT-PLAN now! 
Serving the trade from Coast to Coast 


APEX BUSINESS SYSTEMS 


99 HUDSON STREET, NEW YORK 13, N.Y. © WA 5-4050-1-2-3 
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LETT EREX 


First Name in Carbonsets 


THE CETREREX CORPORATION 
Washington 24, D. C. 
(a division of Allied Paper Corporation) 
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' Your Own | 
' Merchandising : 












: sShresell 


TRADE MARK 


y Standards and Brackets . 
iI Now you can build your own wall 
" sections, gondolas, partitions, shelf I 
yj Units, and window displays. There’s 






















yj} n° limit to the uses you'll find for 
Il these sturdy, attractive standards. i 
i You save money when you mer- i 
Il chandise with Shure-Sell. Se i 
Il " Il 
te \ 
+ STANDARDS a le 
Lh) 
Il Light weight and extra- " | 


Il heavy duty styles. Holds 
Il brackets on both sides. 




















ll Brillatone finish. 1) diel 
ll 48” to 84” lengths. of lial 
I i) 
Il BRACKETS Ni i 



















Il 

Il ll 
Il il 
Il I 
Il Right angle, 'up-angle, and il 

down-angle styles. Holds 
I wooden or glass shelves. 5” | 
ll to 20” lengths. rT 
Il | 
Il I 
° 
Il FREE! rl 


I Write for Catalog M-61 il 
ll Here’s the answer to your mer- 
II chandising problems...gondolas, 















il it with Shure-Sell 
display products. 











i Post Office Box 276 
Pico Rivera, California ll 







Build 7 


glass hardware, pricing systems, I 
ll standards, and brackets...and ll 
| tips on how-to-do- | 
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Business Machine Brochure A 
R. C. Allen Business Machines, 
Inc., Grand Rapids, Mich., has 
published a 12-page, four-color bro- 
chure featuring its line of business 
machines. For dealer use as a sell- 
ing tool, it is directed to the buyer 
and user of business machines. 


Collator Literature B 

New literature describing rede- 
signed 8, 10 and 16-sheet semi- 
automatic floor model collators is 
available from Thomas Collators 
Inc., Dept. 188P, 100 Church St., 
New York 7, N.Y. The machines 
now provide accommodations for 
sheet sizes from 4° by 5” to 17” 
by 22”, 


Map Catalog Cc 

A colorful new 12-page catalog, 
showing all Aero True Raised Re- 
lief maps, is available from Aero 
Service Corp., 210 E. Courtland 
t., Philadelphia 20, Pa. The cat- 
alog-sales aid shows and describes 
16 maps in various sizes and price 
ranges. Planned for counter use, 
the catalog has a separate price 
list. The company also offers a 
pocket-size “how to sell” booklet 
answering questions about maps. 


Delivery Truck Brochure D 

Volkswagen of America has pub- 
lished a 60-page brochure, “The 
Owner's Viewpoint,” containing a 
series of case histories on the 
economy and general performance 
of VW trucks in typical use in 15 
industries. Copies are available 
from Volkswagen of America, En- 
glewood Cliffs, NJ. as well as 
from VW dealers. Mileage figures 


and costs are documented in detail. 


1962 Calendar Catalogs E 

New full-color catalogs of Keith 
Clark and Defiance calendars for 
1962 are available, showing pad- 
style, book-style and wall calen- 
dars as well as Schedule-A-Date 
and Monthly-Minder Planning 
Calendars. The catalogs give com- 
plete specifications and serve as 
purchasing guides for office man- 
agers or purchasing agents. Copies 
can be obtained by writing either 
Keith Clark or Defiance Calendar 
Co. at 1451 Broadway, New York 
36, N.Y. 










LOW COST 


STORE PIRTORE Suerg 


| 


“Under | 
HERE'S 
SMALL BUS 


DEPARTME 
dling, 8 


MANUF Al 
Counters 


‘ai nen 










Wodel V-1 (il 
list $29.5 
@ No stock te 


@ 24 hour shi 
@ Full decile 





PROVED BY THOUSANDS 


TO INCREASE: discount 
® IMPULSE BUYING A Quali 
@ SELF-SERVICE Scoala 
w 
@ RELATED ITEM SALES ~eagg 


SELL MORE — SELL FASTER — SELL 
EASIER . . . all with the amazingly 
LOW-PRICED, HIGH-QUALITY, FLEXO- 
SPACE. Self-Service makes it easier 
for your customers to buy. 

USABLE SELLING SPACE ALL AROUND 
the entire Island . . . NO BLIND 
SPOTS! Use in all departments. 
Write today for full details of how 
YOU can make your sales soar at an 
unbelievable low cost with FLEXO.- 
SPACE. 





P.O. B 
ee 





FREE ALL NEW 50-PAGE 
WHOLESALE DISCOUNT CATALOG 


WRITE: ADD SALES CO 
829 YORK STREET 
MANITOWOC, WISCONSIN 
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Kids go for 
ED-U-CARDS 
because they’re 


DIFFERENT! 


Glitter’ 
in sec 
packs, 

ing de 


* 
OF ONO OTN came 9: 


- ae; * 
2 (ery 


BS oo a: 


t order 


with 


World's largest variety of children’s 
card games all in one display— 


supply of Scott 
2-ply wipers 


now with 


on <tos) “-uIP-MOVIE™ backs 
7™~ STILL ONLY 2% 


Ed-U-Cards Mfg. Corp. 


13-05 44th Ave., long Island City 
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Every Business can use... 


INDIANA 


“Under Counter” CASH DRAWERS 
HERE'S HOW 
SMALL BUSINESS—for Cash Handling and Storage. 


DEPARTMENT STORES—for Auxiliary Cash Han- 
dling, Bank Drawers, for Special Sales. 


MANUFACTURERS—in Cafeterias, Parts Sales 
Counters, for Petty Cash. 


Model V-1 (ill.) 
List $29.50 

@ No stock to carry 

@ 24 hour shipment 


@ Full decler 
discount 


A Quality Product 


A wonderful door-opener for follow-up sales of 
more expensive equipment. Write now .. . - 


KDEWR eC T le 
Shelbyville, 





P.O. Box 236M « 
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Indiana 


There's 


SALES MAGIC 








DRAWING TUBES & KITS | 


AND NEW 


GLITTERBROIDERY 
FOR GIRLS 
Glitterizes paper, fabric, 
in seconds! 12 colors, 3 sizes, 
ing deals available. 


Write for 
FREE samples and information 


O. E. LINCK CO., INC. 
Clifton, N. J. 
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leather, metal 
blister 
packs, revolving racks and merchandis- 





Pencil Sharpener Catalog F 

A colorful new 16-page catalog 
and price list of Dux pencil sharp- 
eners is available to dealers from 


Fred Baumgarten, importer and 
distributor, at 1000 Virginia Ave., 
Atlanta 6, Ga. A variety of pre- 


cision hand pencil sharpeners, lead 
pointers and spare blades are de- 
scribed. 


Partition Brochure G 

A four-color illustrated brochure 
describing Exec-Units movable of- 
fice partitions is available from the 
Haskelite Mfg. Div., Evans Prod- 
ucts Co., Grand Rapids, Mich. The 
folder details the specifications of 
Exec-Unit’s 10 basic styles of free 
standing partitions for versatility 
in planning office layouts. The 
modular panels come in natural 
walnut or three standard painted 
finishes. 


Furniture Catalogs H 

Two catalogs of furniture and 
furniture accessories, with — illu- 
strated price lists, are offered by 
Frederic Weinberg Co., 145 West 
Columbia Ave., Philadelphia 22, 
Pa., to furniture stores and to reg- 


istered decorators and architects. 
Included are chairs, tables, 
benches, stools, architectural 
screens, room dividers, planters 
and other items. 





Card Filing System Brochure ! 
A new brochure in full color de- 
scribing card filing systems which 
expand with a business has been 
made available by Yawman & Erbe 
Mfg. Co., Rochester 3, N.Y. The 
“Expanding Index,” an open nota- 
tion system, is pictured with de- 
tailed instructions for efficient, 
curate use. Also included are 
and charts for determining the 
size of indexing needed, the func- 
tions of the component parts and a 
list of types of companies and or- 
ganizations where efficient card 
filing is particularly important. 


ac- 
rules 





NO FUSS— NO MESS 


When you use 


LINOLEUM 


7 


supply of Scott 





(UE | LL | CO 
LINOLEUM ay y yi 


mie AL 

tens. Fee test ante ( 

Te desler s ~ eine 
invited. 


Coor@ogens 
’" Desk Top Cleaner 


Easy to apply. Pour it on — Wipe it off. 
Contains magic miracle compound that penetrates 
stubborn grit and grime. Brings back original finish. 


1 Pint—$1.25 Doz. Pints—$12 


(WEST COAST SLIGHTLY HIGHER) 


Order today. Money back guarantee. 


LOOK BRAND NEW IN 2 MINUTES! 
WIEMER’S, Inc. cer. « 











70 Vernon Street ¢ Bridgeport, Conn. ] 
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THE 
FAMOUS 
ROBERTS 


Since 1889 


50 





The Roberts 50 triple-action numbering ma- 
chine is designed to give years of trouble- 
free service. Flick the 3-way switch and in- 


stantly you shift to consecutive, duplicate or 
repeat automatic numbering as desired. Beau- 


tifully engineered, all-steel construction, 


pre- 
cision-machined parts, with choice of 5 to 9 
wheels in several figure styles and _ sizes 


You’ll like the smooth solid action, the crisp 


clean impressions, the provision for retract- 


One of 
Roberts numbering 


ing wheels not in use. a complete 


line of machines world 
Write Roberts Number- 
Heller Roberts Mfg 


Brooklyn 8, N. Y. 


famous since 1889 
ing Machine Division, 


Corp., 700 Jamaica Ave., 


HELLER ROBERTS 


Manufacturing Corporation 
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IT’S FOR 


ONE 


FOR ALL your 
ALBUM NEEDS! 


featuring all styles and types 
ABC offers best buys in 


e Leather scrap books and albums 
e@ 12x12 photo albums 
e Expanding flip albums 
e 84x11 acetate page binders at 
the best price in the U.S. 
Write for catalog +23...see for yourself 
why ABC is the number | resource for 
albums in simulated or genuine leather 


SHOPPING 














STRATHMORE SALES, INC. 
495 Wythe Avenue, Bklyn. 1 


1,N.Y 
Affiliate of 


ATLANTIC BINDERS CORP. 


Showing Room 1138 Hotel New Yorker 
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Minimum Order: 





CLASSIFIED ADVERTISEMENTS 


Deadline for classified advertisements is the fifteenth of the 
preceding the month in which the magazine is issued. 
$6.00. Names and address are te be included in the count. 
Initials or sets of figures are to be counted as one word. 


2nd month 
RATES: 30c¢ a word. 











HELP WANTED 


HELP WANTED 





Salesmen now calling on gift stores, drug stores, 
et We are a 3l-year-old publisher of studio 
and humorous greeting « oo ok commissions. 
Prepaid shipments. Fr acks, etc. Box 305, 
MODERN STATIONER AND OFFICE EQUIP- 
MENT DEALER, 1 East First Street, Duluth 2, 
Minnesota. 1-62 


AAAI1 MANUFACTURER seeks REPS now call- 
ing on office supply and equipment trade in 
Middle West, South and Southeast to handle 
leading typewriter cushion. Box 314, MODERN 
STATIONER and OFFICE EQUIPMENT 
DEALER, | East First Street, Duluth 2, Minne- 
sota. 4-61 


SALES REPRESENTATIVES WANTED 


Direct Importer and Distributor offers world- 
famous prestige line of West-German Portable 
Typewriters. Three models, all top quality & 
promotionally priced, well-introduced and _ in 
great demand. Active account in each territory. 
Realignment of sales forces offers protected ter- 
ritories in South, Southwest, Midwest and New 
England. Also fine Swiss Spirit Duplicator. Ex- 
cellent Earning Potential on commission basis. 
Replies held in strict confidence. Will also con- 
sider capable, aggressive men with one or two 
non-conflicting lines. State background. territory 
covered & other lines. Box 312, MODERN 
STATIONER AND OFFICE EQUIPMENT 
DEALER, 1 East First Street, Duluth 2, Min- 
sota. 5-61 





ENDS WRAPS PROBLEM IN 
PRIVATE OFFICES 


ei OANEE AT 


The compact S-6 Valet holds 6 coats, 6 hats, 
umbrellas, overshoes—all in a neat, compact 
manner—aired, dry and “in press”. Ends 
“dog piling’ of coats, crushing of hats, will 
not tip over. Fits anywhere, against wall or 
in wardrobe cabinet. Built of reinforced, 
heavy gauge steel, rigidly welded. Beautiful 
in choice of modern baked enamel finishes. 
A quality furnishing — modern, efficient 
and attractive. 


Write for bulletin 0V-740 


VOGEL-PETERSON CO. 


RT. 63 & MADISON ° ELMHURST. ILLINOIS 
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Wisconsin-lowa-Minnesota 
North & South Dakota 


Opening for top man to handle well-known 
and leading line of stationery leather goods 
and gift imports for stationery departments 
and gift stores. Write full details to Sales 
Manager, Artamount, Inc, 8 West 19th 
Street, New York 11, N é 


prea oe PROFITS selling 
rebuilt, all makes 


w, 
TYPE WRITER CO. (M) 121 
York City. CH 


office machines. 
.L LANGUAGES 
West 23rd., New 
3-8086 6-61 





WANTED 





We will pay « ash for c -seggycen card closeouts, 
social stationery and Ss. any amount. Box 
318, MODERN ST AT ‘TONE R AND OFFICE 
EOU IPMENT DEALER, 1 East First Street, 
Duluth 2, Minnesota 5-61 


or Sale 

PRINTI RS; only store in 
Metropolitan area, Pop. 4 
rated; inventory clean, office 
supplies, cards, gifts. Good lease and _ terms 
available Suitable partnership, Gross $75,000; 
$25.000 can handle o agents. Box 319, MOD- 
ERN STATIONER AND OFFICE EQU IP- 
MENT DEALER, | East First Street, Duluth 2. 
Minnesota. 3-61 


F 
STATIONERS and 
fast-growing city; 


Million. 15 yrs; 


Retractable ball point pens, 4c, No 
dow envelopes, $3.25 per 1000 
per, 75c per ream. Eight volume encyclopedia 
sets, $3.50. Possibly 100,000 bargains. Box 
564M, Houma, Louisiana TF 


10 win- 
Typewriter pa- 





FAULTLESS 
PENCIL CLIPS 


A modern, 
dimensional fold- 
ing display card 
presents 4 gross 
of our reliable 
Faultless pencil 
clips accessibly 
and efficiently yet 
takes only 314 

of counter space. 
The card is in col- 
orful blues and 
whites against 
which the _ bril- 
liantly nickel plat- 
ed clips glisten 
and shine drawing 
attention and 
making sales. The 
clips are made 
from steel and 
have a tempered 
steel encircling 
band. 


three- 


Also available 
2 pieces on a flat 
card, or 1 gross 
to a box. 


Prompt delivery is assured. 
Write now for information. 
L. D. Van Valkenburg Co. 
Dept. M. HOLYOKE, MASS. 
SERVICE QUALITY 








1961 


April 27-May 1—Nat’l Art Mater 
Trade Assn. convention, Biltmore 
tel, Los Angeles. 

April 28-May 1—Nat’l Assn. of Colle 
Stores convention, Hotel Deau 
Miami Beach, Fla. 

May 14-16—Stationery & Office Equi 
ment Guild of Canada, 28th ann 
convention, Sheraton-Mount Royal B 
tel, Montreal. 

May 14-19—New York Stationery She 

June 18-21—Nat’l Office Machine De 
ers Assn., 36th annual convention ¢ 
hibit, Grossingers, New York. 4 

Sept. 18-Oct. 18—National Interior Bj 
sign Month. 

Sept. 23-26—National 
Office Equipment 
exhibit, The 
Chicago. 

Oct. 1-7 

Oct. 5-8 
chine 
tion, 
N. Y. 

Oct. 14-17 
mercial 
Trade 

Nov. 3-5 
Exhibit 
Assn., 


Stationery 
Assn., conventi 


Conrad Hilton Hot 


National Letter Writing Weel 

Eastern Regional Office 
Dealers Sixth Annual Conveme 
Concord Hotel, Kiamesha L 


Fifth 
Stationerv Show, 
Show Building. 

Western Area Convent 
of National Office Furnit 
Ambassador Hotel, Los Angelé 


1962 


Feb. 16-18—Western 
Stationery and 
Assn., Brooks Hall, 


Show, Nation 
— Equipment 
San Francisco. 7 





SEEING 
IS BELIEVING! 


SEE US AT ROOM 847 
—for— 


The last 
packed 


word in prepriced—poly 


envelopes and stationery— 


sold the self service way. 


A variety of exclusive items you 
awaited for years—sold now by ma- 
jor department stores, chain stores, 


and commercial stationers. 


AN EXHIBIT YOU CAN'T 
AFFORD TO MISS 


SEE YOU AT THE— 


NEW YORK STATIONERY SHOW 
ROOM 847 — MAY 14, 1961 
Jobbing Trade Welcome 


HI-CRAFT ENVELOPE CO. 
199 Lafayette St. 
New York 12, N.Y. 





annual Eastern Come 
New York 


TPES, eT 
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This page is provided for your convenience. To obtain additional information on new products, trade literature and advertised products in this 
jssve, simply circle the corresponding number on the perforated cord belaw, fill in your name, business address and mail the card. 


ADVERTISED PRODUCTS 


101 Acco Products, Inc. — Binders — page 
51. 


102 Add Sales Co. — Store fixture — page 
96. 


103 Advanco Products, Inc. — Filing supplies, 
catalog — page 44, 

104 Alma Office Machine Corp. — 10-key 
adding machine — page 85. 

105 Alvin & Co., Inc, — Drafting and draw- 
ing supplies — page 86. 

106 American Crayon Co., The — Art mate- 
rials — page 84, 

107 Anco Wood Specialties, inc. — Drawing 
board — page 87. 

108 Apex Business Systems — Business forms 
— page 95. 

109 Arrco Playing Card Co. — Plastic coated 
playing cards — page 63. 

110 Atlantic Binders Corp. — Albums — 
page 97. 

11] Bankers & Merchants, Inc. — Numbering 
machines — page 83. 

112 Bates Mfg. Co., The — List finders — 


page 46, 

113 Bay Products Div. — Shop equipment, 
shelving — page 89. 

114 Bee Paper Co., Inc. — Graph papers — 


page 89. 

N15 Bergstrom Paper Co. — Printing papers 
— page 56. 

16 Bostitch, Inc. — Stapling equipment — 


page 67. a 

117 Brush; John D., & Co., Inc. —Safes 
page 95. 

18 Burroughs Corp. — Office supplies 
page 77. 

119 Colonial Candle Co. of Cape Cod, Inc. — 
Decorative candles — page 86. 

120 Commodore Business Machines — Type- 
writers, adding machines, checkwriters — 
page 53. 

121 Dennison Mfg. Co. — page 69. 

122 Eaton Paper Corp. — Invitation to show 
— page 68. 


Simply circle the num- 
2er of the product or 


MODERN STATIONER 


123 Ed-U-Cards Mfg. Corp. — Games —page 
96. 


124 Eversharp Pen Co. — Pen assortments — 
page 71, 

125 Faber, Eberhard, Pen & Pencil Co., inc. 
— Erasable colored pencils — page 43. 

126 Fisher Pen Co. — Ball pens — page 94. 

127 Flash Mfg. Co. — Marking devices — 
page 62. 

128 Freund-Mayer & Co. — Christmas designs 
— 3rd Cover. 

129 General Pencil Co. — Erasable colored 
pencil — page 64. 

130 Gibson, The C. R., Co. — page 55. 

131 Gibson Greeting Cards, Inc. — page 45. 
132 Globe-Wernicke Co., The — Business 
equipment and supplies — page 75. 

133 Greentree Publishers, Inc. — Christmas 

cards — page 88. 

Guide System & Supply Co. — Hanging 
folders — page 84, 

H-O-N Co., The — Business equipment — 
pages 48-49, 

Hamilton Cosco, inc. — Office chairs — 


page 79. 
Handicraft Tools, Inc. — Office knife — 


page 89. 
Heller Roberts Mfg. Corp. — Numbering 
machine — page 97. 

140 Hi-Craft Envelope Co. — Show invita- 
tion — page 98. 

1 Higgins Ink Co., Inc. — Drawing inks — 

page 80, 

142 Hoggson & Pettis Mfg. Co., The — Ticket 
punches — page 85. 

143 House of Paper, inc. — Paper hostess 
accessories — page 88. 

144 Hy-Sil Mfg. Co. — Gift wrappings and 
ribbons — page 52. 

145 Imexco Trading Corp. — Portable Type- 
writer — page 82. 

146 Imexco Trading Corp. — Portable type- 

147 Indiana Cash Drawer Co. — Page 97. 

148 International Business Forms, inc. — 
Snap-apart and continuous forms — page 


149 K & C Metal Products Co., inc. — Stor- 
age cabinets — page 93. 

150 K & K Sales Co. — Electric eraser — 
page 95. 

151 Ketcham & McDougall, inc. — Gift items 
—_ 2nd Cover, 
Kleen-Stik Products, Inc. — page 74. 
Koh-I-Noor, Inc. — Ball point pens — 
page 66. 
Letterex Corp., The — Carbonsets — 
page 95. 
Linck, O. E., Co., Inc. — Decorating tool 
— page 97. 
listo Pencil Corp. -— Marking pencil — 
page 82. 
Little, George, Management, inc. — New 
York Stationery Show — page 81. 
Mcintosh, Duncan, Inc. — Christmas 
cards — page 94, 
Mary Louise & Associates — School sup- 
plies, party goods — page 76. 
Masterpiece Studios — Christmas cards 
— page 4. 
Melind, Lovis, Co. — Numbering machine 
— page 88. 
Modern Steelcraft, Inc. — page 54. 
Murphy Mfg. Co. — File cabinets — 





page Sv. 

Newbury Guild — page 50. 

New England Paper Punch Co. — Paper 
punches — page 91. 

Northbrook Plastic Card Co. — Plastic 
playing cards — page 63. 

Nu-Art Engraving Co. — Christmas cards 
— page 91. 

Paper Mate Co. — Pen display — page 
4l. 

Park Sherman, Inc. — Gift items — page 
91. 

Parker Pen Co., The — Bal point pens 
page 47. 

Perry Sherwood Corp. — Type correc- 
tion paper — page 65. 

Plan Hold Corp. — Vertical and roll fil- 
ing equipment — page 78. 

Print-O-Matic Co., Inc., The — Folding 
machine — page 92. 

Reeve Co. — Standards and brackets — 
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Measuring Tape 
























174 Regna Cash Register Co. — Cash regis 42 Githdey Conde 
egna Cas! _— - . 
ters, adding machines, safes — page 59. 1 Art Materials Display “3 Novely Calendar 
175 Remington Rand Div. of Sperry Rand 2 Furniture Moving Device 44 Magnetic Memo Ped 
Corp. — Adding machines — page 57. , 45 Executive Storage Cabinets 
3 Copying Paper 
176 Repeat-O-Type Stencil Mfg. Co., Inc— ‘ 46 Writing Paper 
Duplicator stencil — page 58. 4 Portable Typewriter 47 Desk Lift n 
177 Rogersnap Business Forms — Business 5 Bridge Accessories 48 Executive Chairs ‘e 
forms — page 92. 6 Desk Dolly 49 Interest and Mortgage Teblee é 
178 Royal 7 Co. — Register forms — 7 Adhesives Displey 50 Child’s Growth Chart ¥ 
pages . 8 Gift Matches 51 Pen Merchandising Units 
: “ee d 
179 vein gag Studio Christmas cards 6 Mathias Otten Cate 3 Gu in aie 
180 Rust Craft Publishers — Party goods — 10 Shaped Coasters 53 Paperweight-Leveler 
page 3. 11 Pen Model Marker 54 Slide Rule-Pencil 
181 ooo — te 4 Holders for = 12 Educational Games 55 Disposable Plastic Gloves 
182 Seneca Novelty Co., Inc. — Rulers and 13 Cork Desk Surface 56 Writing Instrument Merchandiser 
yardsticks — page 86. 14 Desk Pad and Pen 57 Whimsical Christmas Cards oo 
183 Sengbusch Self-Closing Inkstand Co. — 15 Party Goods 58 Portable Typewriters rs 
Office aids — page 70. 16 Contemporary Photo Albums 59 Heavy Duty Punch 
194 Stein Bros. Mfg. Co. — Business and 
student cases — page 61. 17 Panty Caper Fastures 60 Duplicator 
185 Tiffany Stand Co. — Machine stands — 18 Colored Packaging Tape 61 Note, Tally Trees “WHY St 
page 89. : 19 Single Pedestal Desk 62 Lighted Memo Pad 3 a 
186 Type-Rite Corp., The — Carbon inter- 20 Letter Paper 63 Self-sticking Graph Tepes That's | 
leaved bond paper — page 93. 21 Ad Specialty Pen Line 66 Giuad Miteeen that give 
187 Underwood Corp. — Portable typewriters iss 
— page 73. 22 Writing Set 65 Steel Transfer Case » SMAI 
188 Van Valkenburg, L. D., Co. — Pencil 23 Boxed Stationery 66 Pen Merchandiser wrap} 
clips — page 98. 24 Note Paper 67 Electric Clocks ; 
189 Venus Pen & Pencil Corp. — Ball pen- : ss one @ 
a ca a oven 25 Professional Christmas Cerde 68 Pen Display Case some 
190 Vogel-Peterson Co. — Costumer — page 26 Hardwood Ruler 69 Folding Partitions 
9. 27 Modern Furniture 70 Address Books e MOR 
191 Ward, a Mfg. Co. — Travel books 28 Memo Pad colors 
——— 29 Greeting Card Cabinets lds 
192 Weber, F., Co., — Oil colors — page 87. Asking golas 
193 Weis Mfg. Co., The — Filing equipment 30 Health Record Book Yours For The one 
— page 87. 31 Blotterless Desk Pads A Business Machine Brochure ed 
194 Western Mfg. Co. — Desks — page 72. 32 Electric Pencil Sharpener smoo 
195 White & Wyckoff Mfg. Co. — Social 35 Conssmor Pole B Collator Literature 
stationery, party accessories — pages : C Map Catalog 
13 to 20. 34 Desk Surfacing D Delivery Truck Brochure “BUT V 
196 Wiemer’s, Inc. — Desk top cleaner — 35 Back-to-School Display E 1962 Calender Catalog 
page 97. 36 Picture Hanging Set “Rocay 
197 Wilhold Glues, Inc. — Color granules a F Pencil Sharpener Catalog Becat 
— page 92. 37 Chairs G Partition Brochure shoppl 
198 Wilson Jones Co. — Post binders — 38 Magnetic Checker Set H Furniture Catalogs and s 
page 6. 39 Public Address Unit 1 Card Filing System Brochure busine 
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“WHY SHOULD PEOPLE BUY FREUND-MAYER?”’ 


“That’s simple, son... because FM is the line 
that gives you these three big advantages... 


e SMART, NEW IDEAS like the pre-gift- 
wrapped napkin boxes for 1961. You show 


one and sell the others ready-to-go in hand- 
some Xmas gift wrapping. 


MORE COLOR...four and five different 
colors to the napkin ... brilliant reds, greens, 
golds, ete. 


SOFTER TEXTURE...FM napkins are 
smooth and pleasant to use.” 



















“BUT WHY SHOULD STORES BUY EARLY SANTA?”’ 


“Because the trend is toward earlier consumer 
shopping. When you buy early, you sell early 
and still have time to re-order for more 
business.” 


 - 
@ 
bets \ . A > 
* 


“AND WHY IS IT IMPORTANT TO BUY 
ENOUGH, SANTA?”’ 


“Because the FM line is all imported. You can’t 
expect to write in at the last minute for a rush 
refill. Some people make this mistake and then 
they’re sorry. Don’t be sorry — be sure!” 


TAKE SANTA’S ADVICE... SEND NOW FOR 
THE FM CATALOG 


x ~ 
hen. #° *.4,2' Oye 








See Ch stmas luncheon, beverage and dinner 
napkins in gift boxes and polyethylene packs. 
See our new Christmas wrap-around designs. WRITE TODAY FOR YOUR FREE COPY 


See the Complete FM Line at the New York 


230 FIFTH AVENUE {| NEW YORK 


Stationery Show e Hotel New Yorker @ Rooms 1135-36-37 


- - for more details circle 140 on last page 
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Nationally 
Advertised in 


Time 





Newsweek 


U.S. News 
& World Report 


plus... 


The Office 
Office Managemen 


& American Busine 


Modern Office 


Procedures 


+ ball PEM+cil Douwble-Duty 22-10 











The Secretary 


Today’s Secretary 


Venus fills these ball pencils 
with ink top to bottom 


That’s why you get more writing mileage per penny than with any other writ- 
ing tool known. And thanks to the wood barrel, they’re as light and easy 
to write with as a pencil. Nothing to click or turn, no refills. And the new 
erasable models have a special ink — that erases fast and clean as pencil 
lead. In 10 styles, 4 ink colors. For every department in the office. 
29¢, 39¢, 49¢ each. Less by the dozen. Order from your stationer. 


For a free test sample, write us VENUS ball PEN. cil ® 


direct on your office letterhead. ©1961 VENUS PEN & PENCIL CORPORATION, LEWISBURG, TENN. 


- - - for more details circle 189 on last page 





